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EU Vows
To Curb
Buying
Oil From
Russia
Agreed-to embargo
would exempt imports
via pipeline, unlock a
sixth batch of sanctions

The Fans
Who Root for
The Referees

i i i

Cheers echo for
NHL officials:
‘R-E-F-S!’

BY KONRAD PUTZIER

NEWARK, N.J.—A recent Na-
tional Hockey League game be-
tween the New Jersey Devils
and the Florida Panthers was a
wild ride with 13 goals and an
overtime winner. But the loud-
est cheers in the arena weren’t
for either team: They were for
the referees.

In the upper corner of New-
ark’s Prudential Center, a bois-
terous crowd of around 200
fans dressed in striped referee
jerseys spent most of the game
on their feet, celebrating every
icing whistle as if it was a goal.
Their heroes weren’t Devils
stars Jack Hughes or P.K. Sub-
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Many Americans hoped
this would be the first nor-
mal summer after two years
of Covid-19 disruptions. A
chronic labor shortage
means it probably won’t be.

In Phoenix, less than half
of the public pools are open-
ing because the city can’t
hire enough lifeguards, de-
spite offering a $2,500 in-
centive payment. Trolley
lines in coastal Maine that
service beaches are shutting

Random-length lumber
futures price, weekly*

Source: FactSet
*Front-month contract
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After years of funneling
cash into startups’ grand am-
bitions, Silicon Valley’s inves-
tors are engaging in the grim
ritual of delivering survival
advice to their portfolio com-
panies.

In recent online slide pre-
sentations, blog posts and so-
cial-media threads, venture-
capital doyens including
Lightspeed Venture Partners,
Craft Ventures, Sequoia Capi-
tal and Y Combinator are tell-
ing the founders that they
need to take emergency action
for what could be the sharpest
turn in more than a decade.
Their advice includes cutting
costs, preserving cash and jet-
tisoning hopes that hedge
funds or other investors will
swoop in with big checks.

“The boom times of the last
decade are unambiguously
over,” Lightspeed, which has

BY MEGHAN BOBROWSKY
AND VIPAL MONGA

Lucas Daignault likes to
glance at his E*Trade account
before school or after his
shifts at the supermarket.
More days than not, lately, it
shows a sea of red.

Mr. Daignault, who just
turned 18, is mostly invested
in a fund that tracks the S&P
500. The index is off to its
worst start to a year in more
than five decades, but he tries
not to dwell on it. His strategy
is to put about $500 a month
into his brokerage account,
and he has no plans to stop.

“If just by staying in the
market, I can make more
money than anyone trying to
time the market, I’m definitely

 Amid wild ride, investors
seek signs of stability.......... B9

BRUSSELS—European Union
leaders said for the first time
they would impose an oil em-
bargo on Russia over its inva-
sion of Ukraine, taking a big
step forward in the bloc’s eco-
nomic fight against Moscow

that is already reverberating in
global markets.

The embargo will include an
exemption for oil delivered
from Russia via pipelines,
which makes up one-third of
EU oil purchases from Russia.
EU officials say that by the end
of this year, the embargo would
cover 90% of previous Russian
oil imports. It would also be
phased in over several months.

Senior EU officials are ex-
pected to meet Wednesday to
sign off on the oil embargo, ac-
cording to European Council
President Charles Michel,
which would unlock a sixth
sanctions package on Russia.
That also includes removing
three Russian banks—including
the largest, Sberbank—from the
Swift financial-transactions
network, a ban on three leading
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By Laurence Norman,
Daniel Michaels
and JoeWallace

down for the summer due to
a dearth of drivers. Across
the country, restaurants in
tourist destinations are oper-
ating on limited hours be-
cause they don’t have
enough staff to stay open
longer.

The shortages push up la-
bor costs, adding to infla-
tionary pressure on items in-
cluding airfares and beach
menus. That could hold back
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BY SARAH CHANEY CAMBON
AND HARRIET TORRY

UVALDE, Texas—Rolando
Rodriguez had few words to
describe how he was feeling as
he turned out Monday to some
of the first of the funeral
events for the 21 victims, in-
cluding his grandson, gunned
down in their elementary
school last week.

“I wouldn’t wish this on
anyone,” Mr. Rodriguez said,
calling his 10-year-old grand-
son, Jose Manuel Flores Jr., a
good boy who loved baseball,

fishing and spending time
with family.

Funeral events began in
Uvalde on Monday, the final
day of a scorching holiday
weekend marked by anger and
despair, as townspeople con-
tinued to grapple with the im-
pact of the violence and unan-
swered questions surrounding
the law-enforcement response
to the shooting. Local police
and other law enforcement
waited outside the doors of a
barricaded two-room fourth-
grade classroom for more than
an hour, despite repeated 911

calls from children inside beg-
ging for help, according to a
timeline laid out by the Texas
Department of Public Safety
on Friday.

Ultimately, 19 children and
two teachers were killed.

On Monday, the city was
jammed with people. Throngs
of well-wishers from Uvalde
and out-of-town seemed to use
the holiday weekend to visit
the several makeshift memori-
als that have sprung up down-
town and near Robb Elemen-
tary School, the site of the
massacre. Restaurants re-

ported hours-long waits for
food. Law-enforcement vehi-
cles from throughout the state
meandered through down-
town, while others were sta-
tioned outside business or
homes of those involved in the
incident.

Hundreds of Uvalde resi-
dents and others showed up
Monday to the Hillcrest Fu-
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BY ELIZABETH FINDELL
AND JOSEPH PISANI

Funerals for Slain Children
Begin in Stricken Texas Town

SummerWorker
Shortage Looms
Pools, restaurants and camps cut

operations, even though demand is back

 Russian forces move on key
Donbas city................................. A7

 Energy headwinds rattle
Europe............................................ A8

 War curbs Ukrainian exports
of grain.......................................... A8

 Lawmakers try again on gun
measures...................................... A6

 Schools tighten security after
shooting in Texas.................... A6

 April jobless rates fall to
record in 17 states.................. A3

Rates Hammer
Lumber Prices
Lumber prices have dropped
sharply since the Fed began
raising interest rates. B1

Startups Get Tips
On How to Stay Afloat

backed companies including
social network Snap Inc. and
crypto exchange FTX, wrote in
a dispatch for startup execu-
tives that was posted on Me-
dium, a publishing platform,
this month.

The investors’ admonitions
are a departure from the
growth-above-all mantra for
startups in recent years, and
come as the venture market is
showing signs of sputtering.

Funding for global start-
ups—at around $58 billion in
commitments midway through
the second quarter—is on pace
to drop by about one-fifth in
the period compared with the
previous quarter, according to
analytics firm CB Insights. The
tech-heavy Nasdaq Composite
Index is down about 25% from
its record high in November,
and SoftBank Group Corp.,
which has poured more than
$100 billion into investments,
this month reported a $26.2
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going to do that,” said Mr.
Daignault, who graduates on
Sunday from Newburyport
High School in Newburyport,
Mass.

All investors have to live
through their first stock melt-
downs, and the current one is
a doozy. Last week, belea-
guered investors finally got a
reprieve when market gains
snapped what had been the
Dow Jones Industrial Aver-
age’s longest multiweek losing
streak since 1932. Retailers
such as Macy’s and Dollar Tree
reported strong sales and
helped fuel a rally, though ex-
ecutives at some chains
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BY MATT GROSSMAN
AND HARDIKA SINGH

Young Traders Suffer
First Market Swoon

Nation Remembers ThoseWho Gave Their Lives in Service

SOMBER TRAIL: A climb up First Sergeant’s Hill at Camp Pendleton, Calif., was held Monday to mark Memorial Day, which
honors the men and women who died in military service. Ceremonies were held in Washington, D.C., and around the nation.
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 Funeral events began
in Uvalde, Texas, for the
21 victims of a local ele-
mentary-school shooting
last week as townspeople
continued to grapple with
the impact of the violence
and unanswered questions
about law enforcement’s re-
sponse to the attack. A1, A6
 EU leaders said for the
first time they would impose
an oil embargo on Russia
over its invasion of Ukraine,
taking a big step forward
in the bloc’s economic fight
against Moscow. A1, A8
 Russian forces advanced
into the center of Severodo-
netsk, one of the last Ukrai-
nian strongholds in the
eastern Donbas region. A7
Danone said itwould send
the equivalent of about five
million bottles of specialist
infant formula to the U.S. to
help alleviate shortages faced
by babies with allergies. A3
 The IAEA said Iran hasn’t
offered credible answers to
its probe into nuclear mate-
rial found there and reported
the country’s stockpile of
highly enriched uranium has
grown to roughly enoughma-
terial for a nuclear bomb. A8
 China’s push for deeper
security and trade ties
with Pacific Island coun-
tries stalled, leading its
top diplomat to offer reas-
surances to the region. A9
 A federal pandemic aid
program aimed at boosting
small businesses’ access to
capital is getting off the
ground more than a year
after it was authorized. A4

B iden said he would
support the Fed in its

effort to combat high infla-
tion by reducing economic
demand, as the central
bank lifts interest rates at
its fastest pace in more
than three decades. A2
 The Fed’s Waller said he
would support raising in-
terest rates in half-percent-
age-point increments for
several more of the central
bank’s policy meetings. A2
 Lumber prices have
crashed in a new sign of how
rising interest rates are de-
flating markets that boomed
during the pandemic. B1
The unemployment rate in
17 states concentrated in the
Midwest, South and Moun-
tain West reached a record
low in April, a sign of an un-
usually tight labormarket.A3
New EPA rules promise to
significantly boostwhat is be-
coming known as the meth-
ane-mitigation industry. B1
 International stocks
rose, extending a rally that
has pared some of this
year’s losses, while U.S.
markets were closed for the
Memorial Day holiday. B9
 “Top Gun: Maverick,” the
sequel to the 1986 hit,
opened to a $156 million
box-office in the U.S. and
Canada, a record for the long
Memorial Day weekend. B3
 A severe slowdown for
China’s economy during a
year of acute political sensi-
tivity for President Xi is test-
ing the credibility of Beijing’s
official economic data. A9
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OK, this might not be the right
move,’ ” said Ms. Broch, 38.

Ms. Broch had hoped gains
from her brokerage account
would help her buy a house.
Now, she is thinking she might
have to get a second job in-
stead. Her rent is scheduled to
shoot up 10% this summer. She
wonders if she should just pull
the money out.

Ben Glover, a 19-year-old col-
lege student from Seattle, tries
not to think about the turmoil.
Mr. Glover started putting
money into the market after the
Covid-19 crash in early 2020,
favoring actively managed mu-
tual funds. He set up direct de-
posits from his internship in
software sales so he wouldn’t
be tempted to cut bait.

“It’s way harder to be star-
ing at it lately,” Mr. Glover
said. “I’ve tried to just take a

Daignault’s friends started
swapping screenshots of gains
and losses in long text-mes-
sage chains. Though he has
mostly stuck with the index
fund, Mr. Daignault sometimes
dabbles in individual stocks.

A minor at the time he
opened the custodial E*Trade
account, Mr. Daignault needed
a signoff from his mother,
Anne Katsas. Ms. Katsas, an
estate planner, can log in and
review her son’s trades, but
she rarely does. Instead, for
his 17th birthday last year, she
bought her son a copy of Bur-
ton Malkiel’s “A Random Walk
Down Wall Street,” a classic
text that encourages long-term
index investing, and pushed
him to chart his own path.

“The right investments for
him are not necessarily going
to be the right investments for

me,” Ms. Katsas said. “If he
makes mistakes, I feel they’ll
be his to learn from.”

Making money in stocks
hasn’t been easy in 2022. For
some people new to the mar-
kets, the broad selloff this
year has lent investing a
darker tone. Anxiety has
forced Roz Broch, a Massachu-
setts librarian, to limit how of-
ten she checks her account.

Ms. Broch opened an IRA
and brokerage account in early
March with Betterment, a per-
sonal-finance company, after
colleagues suggested her pen-
sion wouldn’t be enough for re-
tirement. Even with regular
monthly contributions, her
portfolio is in the red this year.

“Every time I open up that
app, and the money I put in
gets lower and lower and lower,
I can’t help but wonder, ‘Oh,

the ledger. In other words,
as workers, Americans bene-
fited from tight labor mar-
kets, which pushed average
hourly wages 5.5% up in
April from a year earlier. But
as consumers, they have lost
out as inflation reached 8.3%
in April.

“We’ve seen some nomi-
nal wages pick up but not as
fast as inflation, which says
to me that workers are just
not quite as able to demand
the full amount of wage in-
creases to keep them harm-
less,” said Josh Bivens, re-

THE OUTLOOK | By David Harrison

Workers’ Share of Pie Barely Budges
The tight

labor market
has made it
easier for
workers to
find jobs and

to earn raises. But by the
broadest possible measure,
this increased leverage
hasn’t translated into a
change in the relative posi-
tions of employees and em-
ployers.

The labor share of na-
tional output is roughly
where it was before the pan-
demic.

In other words, American
workers are getting no more
of the economic pie than be-
fore the pandemic, despite
the higher wages employers
now pay in response to a la-
bor shortage.

In the first quarter of the
year, wages and benefits
made up 62.9% of national
income (which is roughly
equivalent to gross domestic
product adjusted for depreci-
ation), not far from the
62.7% in the fourth quarter
of 2019, before the pandemic
became widespread in the
U.S., according to the Com-
merce Department.

The labor share spiked in
the first half of 2020, when
pandemic lockdowns tipped
the economy into recession
and business income fell

faster than payrolls. But it
dropped back in the second
half of the year as the eco-
nomic recovery took hold.

T here are two likely ex-
planations for the fail-
ure of the labor share

to rise. First, wage increases
in the tight labor market
largely went to people
switching jobs, who repre-
sent a relatively small share
of the workforce in any
given month.

Job switchers saw a me-
dian wage increase of 7.2% in
April, whereas those who
stayed at their jobs saw a
5.3% median wage increase,
according to data from the
Federal Reserve Bank of At-
lanta.

Second, strong consumer
demand gave firms the
power to raise prices and
collect higher revenues.

Businesses also benefited
early in the pandemic from
the $1 trillion Paycheck Pro-
tection Program, which con-
sisted of forgivable loans to
businesses to discourage
them from laying off work-
ers. As those loans are for-
given, they are counted as
profits.

Those gains on the reve-
nue side of the ledger more
than offset the wage in-
creases on the cost side of

search director at the
Economic Policy Institute, a
left-leaning think tank.

Many economists and Fed-
eral Reserve officials worry
that rising wages could keep
up the pressure on inflation.
Officials at the Fed’s May
meeting said “their business
contacts had continued to
report that substantial in-
creases in wages and input
prices were being passed
through into higher prices to
their customers,” according
to minutes of the meeting
released May 25.

But some economists
point to the labor share to
argue that there is little risk
that higher wages will feed
into higher inflation, a phe-
nomenon known as a “wage-
price” spiral.

“There’s growth, there’s a
strong labor market, there
are wage pressures, but it’s
just not on a broad level an
acute type of power shift
into labor and into a price-
wage spiral,” said Wenzhe
Zhao, director of global
economies and strategy at
Credit Suisse.

Julia Coronado, president
of MacroPolicy Perspectives
LLC, a research firm, wrote
in a report, “It is not quite
right to characterize this as
an overheating labor market
but rather one where labor

is holding its own.”
In principle, the share of

an economy’s income that
goes to worker compensa-
tion and the share that goes
to capital in the form of
profits and interest on busi-
ness debt shouldn’t vary
much because relying too
much on one or the other
would be inefficient.

Over the last two decades,
however, the share of U.S. in-
come that goes to labor has
fallen, despite periods of low
unemployment.

S ome economists see
signs that the labor
share might start to

tick up in the months ahead
if wage pressures continue
to mount. Companies such as
Target Corp. and Walmart
Inc. have also reported that
rising costs are eating into
profits.

On the other hand, the
Federal Reserve has kicked
off an aggressive plan to
raise interest rates to cool
the labor market and bring
down inflation, which could
hold down wage increases.

“We probably will see the
labor share increase a bit,
but if it doesn’t increase now
I don’t know when it’s going
to increase,” said Aaron So-
journer, an economist at the
University of Minnesota.

Labor share of national
income

Source: Commerce Department
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Tuesday: Lockdowns across
China have pummeled the econ-
omy, and economists estimate
factory activity declined for the
second straight month in May.
China’s official purchasing man-
agers index is forecast to stay
below 50, which separates ex-
pansion from contraction.

Figures to be released by the
European Union’s statistics
agency are expected to show
eurozone inflation hit a record
in May, with economists esti-
mating that consumer prices
climbed 7.6%, up from a 7.4% in-
crease in April.

Wednesday: The Institute for
Supply Management’s survey of
purchasing managers at U.S.
factories is expected to show
that activity expanded at a
slower pace in May than April.

The Bank of Canada in April
pulled the trigger on its biggest
rate increase in more than two
decades as the central bank
looks to keep inflation from spi-
raling out of control. BOC Gover-
nor Tiff Macklem has suggested
another half-percentage-point in-
crease could follow on June 1.

Friday: U.S. employers likely
added jobs at a healthy clip in
May, though economists esti-
mate the pace of hiring slowed
as companies confronted a tight
labor market and rising economic
uncertainty. One key metric to
watch: the unemployment rate.
Some forecasters predict that
unemployment ticked down to
3.5% in May from 3.6% in April.

Fed’s efforts to raise interest
rates, with some criticizing
the Fed for having waited too
long to do so.

The second pillar of Mr. Bi-
den’s plan called for taking
“every practical step to make
things more affordable for
families…and to boost the pro-
ductive capacity of the econ-
omy over time.”

Mr. Biden cited a list of pro-

Chairwoman Lael Brainard,
and governors Lisa Cook and
Philip Jefferson. The Senate
has yet to vote on a fourth and
final nominee, Michael Barr, to
serve as vice chairman of bank
supervision.

While elected officials have
favored low rates in the past
to boost economic growth,
lawmakers in both parties
have broadly supported the

May 3-4 policy meeting, re-
leased last week, show the
central bank is likely to lift its
benchmark interest rate, cur-
rently in a range between
0.75% and 1%, by a half-per-
centage point at its next two
meetings, in June and July.

Together with Mr. Powell,
three of Mr. Biden’s other Fed
picks were sworn into their
posts earlier this month: Vice

ers in recent weeks have been
focused on improving their
messaging around high infla-
tion, a liability in this fall’s
midterm congressional elec-
tions. Consumer confidence
has slumped amid rising
prices of food and gas.

The Fed is in the process of
raising interest rates at the
most aggressive pace since the
1980s. Minutes from the Fed’s

posals, including to upgrade
infrastructure, boost housing
production, lower drug prices
by giving Medicare the power
to negotiate with pharmaceu-
tical companies, fix disrupted
supply chains and target fees
charged by foreign ocean-ship-
ping companies.

Republicans have criticized
the White House for advancing
steps to combat climate
change that seek to slow or
curtail the production of do-
mestic energy from fossil-fuel
sources. They say that has ex-
acerbated the energy price in-
creases aggravated by Russia’s
war in Ukraine.

The third piece of Mr. Bi-
den’s proposal calls for reduc-
ing federal budget deficits,
which had increased sharply
even before Congress and two
different presidential adminis-
trations approved a combined
$6 trillion in spending to ad-
dress the coronavirus pan-
demic.

Federal revenues have
surged this year and individual
income taxes as a share of
economic output are reaching
record highs. The Congressio-
nal Budget Office last week
said it expects federal budget
deficits as a share of GDP to
fall to 3.8% next year from
4.2% this year before rising
through the middle of the
coming decade.

WASHINGTON—President
Biden said he would support
the Federal Reserve in its ef-
fort to combat high inflation
by reducing economic demand,
as the central bank lifts inter-
est rates at its fastest pace in
more than three decades.

Mr. Biden outlined a broad
three-part plan for addressing
inflation, which is running at
40-year highs, in an opinion
piece published Monday eve-
ning in The Wall Street Jour-
nal. He is set to meet with Fed
Chairman Jerome Powell on
Tuesday at the White House,
the first such meeting since
Mr. Powell was tapped by Mr.
Biden and confirmed to a sec-
ond four-year term by the
Senate.

Mr. Biden said it was likely
that job growth could slow
from a monthly pace of
500,000 jobs to around
150,000 as a necessary result
of the Fed’s efforts to combat
high inflation.

“The most important thing
we can do now to transition
from rapid recovery to stable,
steady growth is to bring in-
flation down,” Mr. Biden said.
He said he agreed with the
Fed’s assessment “that fight-
ing inflation is our top eco-
nomic challenge right now.”

Senior White House advis-

BY NICK TIMIRAOS

Biden Backs Fed Efforts, Adds Own Plan on Inflation

Fed chief Jerome Powell will meet with President Biden Tuesday.
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very laissez-faire approach,
not look at it or touch it.”

Mykail James, a program
scheduler at a defense com-
pany in Washington, D.C.,
opened an Ally Financial bro-
kerage account in April 2020,
when she was saving money
by not commuting or eating
out. She funneled it into diver-
sified exchange-traded funds
and index funds.

Ms. James, 26, has a side
business as a financial educa-
tor, giving workshops about
investing. She said she isn’t
too worried about losing
money in the market’s current
downturn. She doesn’t plan to
buy a house soon and has al-
ready been to graduate school,
so her goal is to be able to
leave a traditional 9-to-5 job.

Mr. Daignault fits investing
into a packed schedule. Now
that classes have ended, he
plans to work as many as 80
hours a week between his job
as an assistant checkout man-
ager at the Market Basket gro-
cery store and another gig as
an elementary-school substi-
tute teacher.

“I guess I’m a bit of a work-
aholic,” he said.

This year, investing has
been a bumpy ride. Mr. Daig-
nault’s account has lost about
$1,200 so far in 2022, a nega-
tive return of about 13%. Still
he is confident that in the long
run, his investments will go
back up. He will head to Bent-
ley University in Waltham,
Mass., this fall. He plans to
study finance.

warned that their customers
are starting to feel the pres-
sure of higher prices every-
where.

Meanwhile, the Federal Re-
serve’s attempts to curb red-
hot inflation are forcing inves-
tors to digest the possibility
the U.S. could head toward a
recession. The central bank
has raised interest rates twice
already this year and plans to
keep doing so. Even with last
week’s gains, the S&P 500 is
down 13% for the year.

Conventional wisdom says
stocks go up over time. But
during market plunges, even
seasoned investors can have a
hard time remembering that.

For Mr. Daignault, there is
little memory to draw upon. He
was 4 years old when the stock
market crashed in 2008. He
was a sophomore when it
tanked during the first stretch
of the pandemic, but that crash
lasted only 23 trading days.

When Mr. Daignault started
investing last year, the meme-
stock frenzy was in full swing.
Rookie day traders were
plunging into stocks such as
GameStop and celebrating
with emoji-laden tweets. Mr.

ContinuedfromPageOne

Young
Traders
Hang On

S&P500 since its Jan. 3
record close

Source: FactSet
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Mykail James says she isn’t
too worried about a downturn.
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Waller Supports
Tighter Rate Policy

A Federal Reserve official on
Monday said he would support
raising interest rates in half-per-
centage-point increments for
several more meetings, adding
to a growing debate over how
far and fast the central bank
should push up borrowing costs
to combat high inflation.

The U.S. central bank raised
interest rates by a half percent-
age point, or 50 basis points, on
May 4, the first half-point in-
crease since 2000. Officials
have signaled similar moves are
very likely at their next two
meetings, in June and July.

“I support tightening policy
by 50 basis points for several
meetings,” Fed governor Chris-
topher Waller said in remarks

delivered in Frankfurt on Mon-
day. He added that he wouldn’t
take such increases “off the ta-
ble until I see inflation coming
down closer to our 2% target.”

The Fed raised its policy
rate this month to a range be-
tween 0.75% and 1%, and inves-
tors expect the Fed to raise in-
terest rates by at least
additional 1.75 percentage
points this year.

“This expectation represents
a significant degree of policy
tightening” that would be con-
sistent with the Fed’s promise
to reduce inflation, said Mr.
Waller. “If we need to do more,
we will.”

With officials largely united
on the case for half-point in-
creases at the Fed’s June and
July policy meetings, the debate
has shifted to what should oc-
cur after that.

—Nick Timiraos

.
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Danone SA is to send the
equivalent of about five mil-
lion bottles of specialized in-
fant formula to the U.S. as
part of a broader push to alle-
viate shortages faced by ba-
bies with allergies.

The French food giant said
about half a million cans of
specialized medical formula
made by its Nutricia business
will be flown into the U.S. in
the coming weeks. Danone
said the formula will come
from its factory in Liverpool,
England, which makes the
Neocate line of amino acid-
based products used for ba-
bies allergic to cow’s milk and
other proteins.

Baby formula has been in
short supply for months,
partly because of supply-chain
issues caused by the Covid-19
pandemic. Product recalls and
a production halt by Abbott
Laboratories then exacer-
bated the shortages. A spokes-
woman for the Food and Drug
Administration said that while
more formula is becoming
available to infants generally,
it understands that the avail-
ability of specialty formula
continues to be of concern.

Cow’s milk allergy is the

most common type of food al-
lergy in infants, affecting be-
tween 2% and 5% of babies
and young children globally,
according to Danone. Symp-
toms include vomiting, diar-
rhea, wheezing and skin
rashes.

Abbott sells the EleCare
line under its Similac brand
for babies with allergies to
cow’s milk but supplies have
been interrupted since its
Sturgis, Mich., facility closed
in February after the FDA
found the presence of a germ

that can be deadly in infants.
The FDA is working to in-

crease the supply of specialist
baby formula by expediting re-
views of manufacturing
changes aimed at increasing
production, the spokeswoman
said. The agency has said its
goal is to ensure that stores,
hospitals and pharmacies “be-
gin seeing adequate supplies
again in the coming weeks.”

Danone’s formula ship-
ments should land by the end
of June, a spokeswoman for
the company said, adding that

The unemployment rate in
17 states concentrated in the
Midwest, South and Mountain
West reached a record low in
April, a sign of an unusually
tight labor market.

The milestone in those
states marks a sharp reversal
from the spring of 2020, when
the Covid-19 pandemic drove
unemployment to record highs
in 15 of those states, according
to Labor Department data
tracing back to 1976.

Two additional states—
Oklahoma and Arkansas—hit
record low unemployment
rates earlier this year.

In Nebraska, where jobs in
pandemic-resilient industries
such as agriculture and food-
processing abound, the jobless
rate clocked in at 1.9% in April.
The state tied Utah for having
the lowest unemployment rate
in the nation.

Other Midwest and Moun-
tain West areas reached re-
cord low jobless rates, as did
Southern states such as Ala-

“Any time you have trillions
of extra dollars sloshing
around in the economy chas-
ing more goods and services
that are being produced by
fewer people, you’re going to
have this very, very tight labor
market,” said Julia Pollak,
chief economist at jobs site
ZipRecruiter.

Mismatches between job
openings and available work-
ers are particularly acute in
some states, creating more-ex-
treme ratios than the national
average of two openings for
every out-of-work job seeker.
In Nebraska, there were about
3.5 job openings for every un-
employed person seeking work
in March.

Employers across the nation
are ramping up wages to at-
tract workers in a tight labor
market. In April, average
hourly earnings rose 5.5% from
a year earlier, well above the
roughly 3% increase at the end
of 2019, before the pandemic
hit.

Workers who reap wage in-
creases may be able to save, or
spend money on airplane tick-
ets, meals out and hotels. But
employers who have to pay
workers more might pass
along price increases to stay
profitable, threatening to keep
inflation elevated when it is al-
ready near a four-decade high.

bama, Georgia and Tennessee.
Unemployment has fallen

across the U.S. after the na-
tional unemployment rate sky-
rocketed to 14.7% in April
2020, the highest for data go-
ing back to 1948. Businesses
temporarily closed their doors
and Americans stayed at home
when Covid-19 hit, but reopen-
ings that summer spurred a
rapid jobs recovery.

In many states that are
more rural and less densely
populated, different factors
have driven unemployment to
record lows since the onset of
Covid-19. Those factors include
looser restrictions and indus-
try-job mixes more resilient to
the pandemic, economists say.

Low joblessness suggests
the labor market, a pillar of
the economy, is still running
strong, despite volatility in
stocks, bonds and other assets
reflecting investor fears that
the U.S. is headed toward an
economic downturn. Employ-
ers continue to cling to their
employees, and many workers
who want a job can easily find
one.

Low unemployment is also
symptomatic of an unbalanced
economy in which there are
too few job seekers to keep
pace with a surge in consumer
spending and employer de-
mand for workers.

April Jobless Rates Fell
To Record in 17 States
Unusually tight labor
market seen especially
in Midwest, South and
MountainWest regions

braska, with a 1.9% unemploy-
ment rate, saw the highest la-
bor-force participation of any
state in April. Other states—
including Utah, South Dakota
and Minnesota—also had low
joblessness accompanied by
relatively high labor-force par-
ticipation.

prices rise 11% and 10.8%, re-
spectively, in April compared
with a year ago.

Labor-force participation
rates—which represent the
share of the population work-
ing or seeking a job—tend to
be higher in states with record
low unemployment rates. Ne-

States including Arizona
and Georgia have record-low
jobless rates and solid wage
growth. But major cities in
those states are also confront-
ing inflation that exceeds the
national rate of 8.3%. The
Phoenix and Atlanta metropol-
itan areas saw consumer

In Phoenix and Arizona In Atlanta and Georgia

Hourly earnings bymetro area Hourly earnings by stateConsumer prices bymetro area
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also launched and expanded a
test-to-treat program in which
patients who test positive at
retail pharmacies immediately
receive their antiviral prescrip-
tion. On Thursday, the admin-
istration said it would send
clinical personnel to help turn
several of Minnesota’s state-
run testing sites into locations
that would also provide Pax-
lovid and molnupiravir, which
is marketed as Lagevrio.

The increase in supply and
availability has accelerated use
of Paxlovid, doctors and phar-
macists say, as has its recom-
mendation by health authori-
ties ahead of other treatments.
Physicians also say they are
getting more comfortable pre-
scribing Paxlovid, which could
interact dangerously with
some common medications.

Prescriptions for the antivi-
rals ran about even until
March, in part because the
limited number of Paxlovid
pills resulted in doctors rely-
ing on Lagevrio. Additionally,
some patients couldn’t take
Paxlovid due to the potential
harm from mixing it with
other medicines they take.

—Stephanie Armour
contributed to this article.

The Covid-19 treatment
from Pfizer Inc. has become
the leading pandemic pill pre-
scribed in the U.S., as supplies
have improved and its avail-
ability at pharmacies widened.

Pfizer’s antiviral drug,
called Paxlovid, totaled more
than 412,000 prescriptions
through May 6, compared with
about 110,000 prescriptions of
molnupiravir, an antiviral from
Merck & Co. and Ridgeback
Biotherapeutics LP, according
to drug-data firm Iqvia Hold-
ings Inc.

Both pills were cleared for
use in high-risk individuals
early in the course of their
disease in December by the
Food and Drug Administration,
to keep people from becoming
hospitalized.

While separate clinical trials
showed Pfizer’s drug to be 88%
effective at preventing hospi-
talization, compared with 30%
by the Merck-Ridgeback drug,
supply of Paxlovid was scarce
at the beginning. But supply
and availability of Paxlovid
have since increased, as Pfizer
ramped up manufacturing.

The Biden administration

BY JARED S. HOPKINS

Pfizer’s Covid-19 Pill
Now Dominant in U.S.it would work through medical

distributors to get the prod-
ucts out in the first half of
July.

Nestle SA has also given
priority to boosting the avail-
ability of specialist formula,
saying earlier this month that
it would fly its Gerber Good
Start Extensive HA and Alfam-
ino lines, which are for babies
with allergies to cow’s milk
protein, to the U.S. The Swiss
company said the first batches
of the product had arrived at
its U.S. distribution center
near Allentown, Pa., on
Wednesday.

The FDA has separately said
it wouldn’t object to the re-
lease of about 300,000 cans of
Abbott’s EleCare amino acid-
based formula, previously
made at the Sturgis facility, to
babies needing urgent, life-
sustaining supplies of the
product on a case-by-case ba-
sis. It said the formula would
undergo extra microbiological
testing before release.

The cans that Danone plans
to fly to the U.S. amount to
more than five million 8-ounce
bottles. Some are already
made in Europe for the U.S.
market while others need to
be labeled so they comply with
U.S. requirements.

BY SAABIRA CHAUDHURI

Danone to Send Infant Formula to U.S.

Formula purchases were capped at a Las Vegas Walgreens Sunday.
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U.S.WATCH

FDA

Strawberries Linked
To Hepatitis Outbreak

Two brands of organic straw-
berries sold at major chains such
as Trader Joe’s and Walmart
may be linked to an outbreak of
hepatitis A, the Food and Drug
Administration said.

The potentially tainted fruit
carried a FreshKampo or H-E-B
label, the FDA said. Anyone who
purchased those brands of ber-

ries between March 5 and April
25 and froze them for later con-
sumption should get rid of them
immediately, the agency said.

The products were sold at
stores including Aldi, H-E-B,
Kroger, Safeway and Weis Mar-
kets, along with Trader Joe’s and
Walmart, the FDA said.

In a statement on its web-
site, Texas-based H-E-B said its
strawberries are safe to con-
sume.

“No illnesses from strawber-
ries related to the FDA investi-

gation have been reported at H-
E-B or in Texas,” the company
said. “The FDA is conducting an
investigation into organic straw-
berries sold between March 5
and April 25, 2022. H-E-B has
not received or sold organic
strawberries from the supplier
under investigation since April
16,” H-E-B said.

FreshKampo, based in Fresno,
Calif., said it is working with the
FDA to trace where the problem
occurred.

—Ginger Adams Otis

OBITUARY

Shapiro, ‘Seinfeld’
Executive Producer

George Shapiro, the talent
manager and producer who
helped shape some of comedy’s
most memorable careers and
brought “Seinfeld” to television,
has died. He was 91 years old.

Mr. Shapiro died Thursday of
natural causes in his Beverly
Hills, Calif., home, his family
said.

Born in the Bronx in 1931,
Mr. Shapiro dedicated his pro-
fessional life to developing the
careers of comedians including
Andy Kaufman, Jerry Seinfeld,
Carl Reiner and Gabe Kaplan.

Along with his late business
partner, Howard West, Mr. Sha-
piro served as executive pro-
ducer for the NBC hit “Seinfeld.”

—Ginger Adams Otis

CENTURY OLD: The Lincoln Memorial on Monday marked the 100th anniversary of its dedication.
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While most EV charging
happens at home, thousands of
public plug-in spots to allow
charging are needed in commu-
nities that don’t have many—or
any—chargers. The Biden ad-
ministration wants 500,000
public chargers by 2030;
McKinsey & Co. estimates that
as many as 1.2 million are
needed.

So far, the U.S. has around
93,000 public chargers, most of
which take hours to repower a
car, according to government

600,000 last year, and sales fig-
ures show that EVs have
reached 6.6% of total cars sold
in recent weeks as gasoline
prices rise to their highest lev-
els in years, according to Atlas
Public Policy.

But outside of California, the
network of chargers needed to
service millions of EVs doesn’t
exist yet. Environmentalists
and auto analysts alike call it a
“chicken or the egg” problem
and a hurdle to getting more
Americans into EVs.

receive any of the money.
New chargers are needed

across the U.S. to meet ex-
pected demand as major auto
makers from General Motors
Co. to Ford Motor Co. speed
up their plans to go electric fol-
lowing the success of Tesla Inc.
President Biden has signed an
executive order calling for half
of all cars to be electric or al-
ternative-fuel vehicles by the
end of the decade.

U.S. sales of EV and plug-in
hybrids doubled to more than

basis last November. The
money was all gone within one
minute, records show. Out of
251 applications, two compa-
nies won 85% of the funds: Oil
giant Shell PLC and Buc-ee’s
Ltd., a rest-stop chain.

“We were shocked. And we
were, in hindsight, a little
slow,” said Kevin Smartt, the
chief executive of Austin-based
TXB convenience stores, which
had hoped to add fast chargers
to 12 to 15 existing sites but
didn’t email quickly enough to

of the pandemic,” Sequoia said
in the presentation, which was
reported earlier by tech news
site The Information. The slide
presentation, titled “Adapting
to Endure,” called this a “Cru-
cible Moment” and advised
companies to cut expenses
quickly and preserve cash,
noting, “It will be a longer re-
covery.”

The latest presentation mir-
rors the message in a 50-slide
presentation Sequoia sent to
founders in October 2008, say-
ing a housing-led recession
and overleveraged financials—
which it illustrated with a
butchered carcass and a grave-
stone—meant that companies
needed to control spending,
focus on quality and lower
risk.

Bill Gurley, a partner at
Benchmark Capital known
both for his successful invest-
ments and for calling out ex-
cesses in venture capital, has
taken to Twitter several times
in recent weeks to offer ad-
vice. “The cost of capital has
changed materially, and if you
think things are like they
were, then you are headed off
a cliff like Thelma and Louise,”
he said this month.

Some big deals are still get-
ting done. Space Exploration
Technologies Corp., or SpaceX,
Elon Musk’s rocket company,
just raised a fresh round of up-
ward of $1.5 billion in funding.

And many startups stock-
piled enough cash from the
gusher of fundraising last year
to continue operating for sev-
eral more years on existing
funds, said Neeraj Agrawal, a
general partner at Boston-
based Battery Ventures. Still,
Battery’s partners have been
advising their portfolio compa-
nies to conserve cash, he said.

“Before you thrive, you have
to survive,” Michael Seibel, a
managing director at Y Combi-
nator, said in a video for start-
ups posted to YouTube this
month. The Silicon Valley accel-
erator, which aims to help
startups thrive and has in-
vested in more than 3,000 com-
panies including Airbnb, is urg-
ing founders to cut staff, reduce
ad spending and raise prices.

Venture investors are also
trying to sound notes of en-
couragement to the entrepre-
neurs they have backed.

The focus on quality over
quantity can have some up-
side, they said, noting that
some of the best-known play-
ers in tech today—including
Uber Technologies Inc. and
Airbnb—were founded amid
economic weakness in the U.S.

The battle for talent could
ease, as job cuts spread
through the tech sector, the
VCs say. The startups that
aren’t viable but still creating
competition—a phrase coined
by Y Combinator co-founder
Paul Graham as “default
dead”—also likely will go away
without access to cheap cash,
they added.

member on the Senate Bank-
ing Committee. Republicans
have blamed federal pandemic
spending for higher inflation.

State officials say the pro-
gram could help spark small-
business job creation ahead of
any potential economic slow-
down and makes funding
available at a time when firms
face rising economic uncer-
tainties.

“In the immediate term,
things are good, but looking
out ahead, there’s a huge
amount of uncertainty,” said
William Dunkelberg, chief
economist at the National
Federation of Independent
Business, a small-business ad-
vocacy group.

Mr. Dunkelberg said small
businesses’ ability to find fi-
nancing is likely to become
more difficult as the Federal
Reserve raises rates, and that
NFIB members are increas-
ingly reporting receiving
higher interest rates on loans.

Hawaii, Kansas, Maryland,
Michigan and West Virginia
are the first states receiving
their initial funding alloca-
tions, the Treasury said. Other
states will follow. Treasury
plans to deliver funds to re-
cipients over three tranches.

of this trend,” Mr. Sperling
said. “It is precisely about
helping people with good
business plans and strong
ideas but without deep finan-
cial ties or significant collat-
eral not be unfairly shut out
of access to capital as happens
far too frequently in our econ-
omy.”

Some senators have sug-
gested a portion of the fund-
ing for the program should be

redirected to pay for Covid-19
vaccines and other health re-
sponses. Others have ques-
tioned the need for the fund-
ing altogether.

“The economic recovery
that has occurred despite not
a single dollar of SSBCI money
reaching its intended benefi-
ciaries proves that this pro-
gram was not needed in the
first place,” said Sen. Pat
Toomey (R., Pa.), the ranking

plodding rollout and how
much the funding was really
needed.

After a rapid recovery from
a brief recession in 2020, the
economy has more recently
shown signs of slowing. Small-
business sentiment has soured
in the face of inflation trend-
ing at the highest level since
the 1980s and supply-chain
disruptions.

Biden administration offi-
cials say the funding remains
critical in the current environ-
ment to ensure small busi-
nesses thrive over the long
run and to ensure entrepre-
neurship opportunities are
more available in disadvan-
taged communities.

Gene Sperling, a senior ad-
viser to President Biden, said
the state small-business pro-
gram is meant to offer sup-
port to a surge in entrepre-
neurship coming out of the
pandemic. Applications in
2021 for the employer identifi-
cation numbers that entrepre-
neurs need to start a business
rose more than 50% from
2019, before the pandemic be-
gan, according to the U.S. Cen-
sus Bureau.

The program “is directly
putting more wind at the back

A federal pandemic-aid pro-
gram aimed at boosting small
businesses’ access to capital is
getting off the ground more
than a year after it was autho-
rized, when firms are now fac-
ing the headwinds of high in-
flation and the growing risks
of an economic downturn.

The Treasury Department
in May began distributing
nearly $200 million to five
states through the State Small
Business Credit Initiative, a
$10 billion program that di-
rects money to states, territo-
ries and tribal governments
for programs that provide
capital or encourage private
lending.

The initial money will fund
venture financing in Maryland
and lending to small manufac-
turing businesses in Michigan,
among other programs.

The program was approved
as part of a $1.9 trillion coro-
navirus aid package passed by
Congress along party lines in
March 2021. Since then, un-
employment has fallen and the
economy surpassed its pre-
pandemic size, raising ques-
tions from some Republican
critics about the program’s

BY AMARA OMEOKWE

New Small-Business Aid Rolls Out

U.S. efforts to build a na-
tional network of electric vehi-
cle charging stations are mov-
ing slowly as states figure out
how to fairly dole out public
funding to kick-start a new ser-
vice industry.

As the Biden administration
prepares to give states $7.5 bil-
lion for new charging stations,
a similar recent effort suggests
a difficult path is ahead. States
received $424 million that
could be used for charging sta-
tions as part of a $2.8 billion
settlement by Volkswagen AG
to resolve allegations that it
cheated on diesel emissions
tests. So far, more than four
years later, they have spent
about 48% of those charging
dollars.

Six states including Illinois
and Connecticut that say they
plan to use VW settlement
money on chargers have yet to
disburse any funds. Four states
say they plan to use the money
for other projects such as
lower-emissions bus fleets, ac-
cording to data from Atlas Pub-
lic Policy, a Washington, D.C.,
research firm that tracks the
electric-vehicle industry. Thirty
states have distributed most of
their available charging money,
including Hawaii, New Mexico,
South Dakota and New York.

Texas gave out $21 million
of the VW money for chargers
on a first-come, first-served

BY JENNIFER HILLER

data. Private investment has
thus far fallen short, in part be-
cause there aren’t enough EVs
on the road yet for most charg-
ing stations to turn a profit.

Early internal-combustion
vehicles faced similar growing
pains. Drivers initially bought
containers of fuel from phar-
macies and hardware stores be-
fore gasoline stations and con-
venience stores emerged as the
dominant way to fuel up.

The challenge for states is
that public funding for EV
charging inherently helps
shape early winners and losers
in a new market. In Indiana,
some critics raised concerns
that the state’s decision to give
$5.5 million of the VW funding
to utilities could help them ex-
tend their old electricity mo-
nopolies into new markets in
the 21st century. State officials
said the utilities could build
the chargers across most of the
priority roadways and at a
lower cost per location.

Scot Imus, executive direc-
tor of the Indiana Food & Fuel
Association, said gas stations
want to enter the EV-charging
market but wonder if they can
fairly compete with the utilities
they rely on for electricity. “For
retailers it’s not a profitable
opportunity right now,” Mr.
Imus said.

Fast chargers, which re-
power a battery in about 30
minutes, are particularly in
short supply across the U.S.
While market leader Tesla built
a fast-charger network for its
own drivers, the U.S. has fewer
than 5,000 locations with
10,000 individual fast chargers
that anyone can use, according
to government data.

U.S. NEWS

Charging-Station Progress Is Slow Going
U.S. will give states
$7.5 billion, but past
EV-funding effort ran
into some problems Available

Awarded
Funds (each square = $1million)

Funds for EV charging projects fromVolkswagen settlement, awarded vs. available
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billion loss in the first quarter
as valuations plummeted in its
portfolio of tech companies.

Startup investors have
sounded alarm bells in previ-
ous moments of financial and
economic tumult, including
the start of the Covid-19 pan-
demic. But partners at venture
funds say the current situation
is different. In past down-
turns, the Federal Reserve cut
rates and pumped money into
markets to support the econ-
omy, providing liquidity and
cheap capital. This time, the
central bank has been raising
rates and taking money out of
the system in a bid to tame in-
flation.

The Fed’s moves are making
capital more expensive, and
increasing pressure on compa-
nies to preserve their cash. “I
would be planning to ride this
thing out for at least 18
months or more,” Fred Wilson,
co-founder of Union Square
Ventures, an early backer of
Twitter Inc. and fintech
startup Stripe, said in a blog
post last weekend titled “How
This Ends.”

Sequoia, one of Silicon Val-
ley’s most storied firms,
warned founders and CEOs in
a March 2020 memo about the
risks to businesses from the
looming global health crisis,
including supply-chain issues
and canceled travel.

Today’s situation is more
similar to the 2008 financial
crisis or the dot-com market
crash in 2000, said Sequoia—
known for early investments
in Apple Inc. and Airbnb Inc.,
among others—in a 52-page
slide presentation for roughly
250 founders about two weeks
ago.

“We do not believe that this
is going to be another steep
correction followed by an
equally swift V-shaped recov-
ery like we saw at the outset

ContinuedfromPageOne

VCs Give
Tips to
Startups

The Treasury
Department inMay
began distributing
nearly $200million.

Benchmark’s Bill Gurley: ‘The
cost of capital has changed’

DA
V
ID

PA
U
L
M
O
RR

IS
/B

LO
O
M
BE

RG
N
EW

S

JOHN-CHRISTIAN.COM 888.646.6466

Your Legacy
Brought to Life

Family Crest Rings - Research Included

.



THEWALL STREET JOURNAL. Tuesday, May 31, 2022 | A5

just
like dad
ƒ
hard work runs
in the family

$14999

This Father’s Day, give Dad the gift of

fuel-efficient, powerful tools that are

built to be as hardworking and as

dependable as him.

HARDWORKING GAS
PRODUCTS STARTING AT:

Find the gift he’ll love to use.

Visit our Father’s Day Gift Guide.

STIHLusa.com/GiftGuide

*A majority of STIHL products sold in America are made in America of U.S. and
foreign materials. All prices MSRP. Available at participating dealers. Image depicts
child playing with toy, not actual power tool. ©2022 STIHL 22STWSF18-12-XXXXXX-X

*

.



A6 | Tuesday, May 31, 2022 * * * * THEWALL STREET JOURNAL.

A 5-year-old boy left a rose on Monday at the memorial outside Robb Elementary School in Uvalde, Texas, site of last week’s massacre.
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As mourners walked into
Amerie’s visitation, others
stood at the edge of police
crime tape, gazing at the chain
link fence the shooter jumped
and the door he entered to the
school.

Many had come from out of
town, including Silvia Lira and
Edward Rocha, friends who
drove from San Antonio with
eight children to pay their re-
spects and offer bottled water
to community members. “The
kids are asking questions like,
‘Why did someone do this?’”
Mr. Rocha said. “We tell them
it’s not the same as it used to
be…Everyone’s divided and
fighting.”

The scene inside the funeral
home was “very somber, very
sad, very quiet,” said Esther
Rubio, 73, who didn’t know the
victims, but grew up in Uvalde
and drove from San Antonio to
pay her respects. “This is our
hometown.” Some mourners
wore lavender, which they said
was Amerie’s favorite color.

At the viewing, pictures of
Amerie on a horse, dressed as
a mermaid and with family
scrolled above a light purple
casket and a woven blanket
with her image. Mourners
hugged and cried.

Outside, a neighbor who
said she had witnessed the
first minutes of the shooting
and knew several of the vic-
tims, stood on her lawn ac-
cepting hugs and prayers from
strangers who had driven
across the state to pay their

respects. “I pray to heal your
mind,” a well-wisher from La-
redo told her.

The neighbor, who declined
to give her name, gestured at
the school. “Every time I go
outside, it’s right there,” she
said.

At the end of the block, a
crowd clustered in front of a
makeshift memorial in front of
the school, where hundreds of
bouquets leaned against tree
trunks and photos of the vic-
tims were displayed behind
lines of crosses, balloons and
teddy bears.

Other funerals scheduled
include joint services for
teacher Irma Garcia, 48, and
her husband, Jose Garcia, 50,
who died two days after she
was killed in the shooting. The
high-school sweethearts had
been married since 1997 and
left behind four children.

Eliahna Torres, 10, was de-
scribed in a Rushing-Estes-
Knowles Mortuary obituary as
the “master of jest,” who loved
making people laugh, playing
softball and watching TikTok
videos. Maranda Gail Mathis,
11, was called a sweet and shy
tomboy who loved the out-
doors, unicorns and mermaids.

For Jacklyn Cazares, her
four dogs were her world; she
dreamed of being a veterinar-
ian and traveling to Paris
someday. Rogelio Fernandez
Torres, 10, is playing football
in heaven, his family wrote.

—Alex Leary
contributed to this article.

teachers killed in Uvalde,
Texas, marked the second
deadliest U.S. school shooting
after the 2012 tragedy at
Sandy Hook Elementary School
in Newtown, Conn., where 20
children and six staff died.

Mr. Biden visited Uvalde on
Sunday while Vice President
Kamala Harris on Saturday at-
tended the funeral of one of
the 10 victims of a shooting at
a grocery store in Buffalo, N.Y.

Democrats have focused on
measures they believe will
help keep guns from falling

into the hands of people who
commit mass shootings, with
much of the party backing fur-
ther regulating gun ownership
and the types of weapons that
can be sold.

That position has broad
backing among the party’s
base and activists, who see the
proliferation of guns as driving
headline-grabbing mass shoot-
ings and a far greater number
of murders and suicides.

Republicans embrace gun
ownership as a fundamental
right enshrined in the Consti-

tution and reject Democratic
proposals such as banning as-
sault-style weapons. Instead,
they have focused on providing
money for school safety, in-
cluding armed guards, and put-
ting more of a responsibility to
reduce violence on the states.

They have been receptive to
some efforts to close loop-
holes in existing laws to keep
guns out of the hands of crim-
inals and mentally ill individu-
als, focusing on the people
who commit violent crimes
rather than the guns they used

to commit them.
Any bill would need 60 votes

to advance past the filibuster in
the Senate, which is currently
split 50-50 between the Demo-
cratic and Republican caucuses.

Meanwhile, Canada on Mon-
day said it was introducing
some of the toughest gun-con-
trol measures in decades—in-
cluding a ban on the purchase,
sale and transfer of handguns—
in response to concerns about
violent crime.

—Paul Vieira in Ottawa
contributed to this article.

U.S. NEWS

he said on ABC. “But there are
more Republicans interested
in talking about finding a path
forward this time than I have
ever seen since Sandy Hook.”

Mr. Murphy said he has
been in touch with Sen. John
Cornyn (R., Texas), who was
tapped by Senate Republican
Leader Mitch McConnell to
lead talks, as well as other
lawmakers. “We’re already
having those discussions in
person and on the phone,” Mr.
Cornyn told reporters on Mon-
day. “Look forward to meeting
on Tuesday through a Zoom
call to try to see if we can
agree on a basic framework
about how we go forward.”

Last week, Mr. Cornyn said
he wanted to move past “the
same old tired talking points”
and focus on “what we can do
to make the terrible events
that occurred in Uvalde less
likely in the future.”

In his comments Monday,
Mr. Biden described Messrs.
Cornyn and McConnell (R.,
Kentucky) as “rational.”

“I think there’s a recognition
in their part that they, we can’t
continue like this. We can’t do
this,” the president said.

The 19 children and two

WASHINGTON—A holiday
weekend clouded by public
grief over 31 people killed in
recent attacks by teenage gun-
men ended on Monday with
focus on a perennial question:
Can bitterly divided lawmakers
reach any kind of accord aimed
at preventing mass shootings?

Bipartisan Senate negotia-

tors say they hope to have an
outline of a gun-violence pre-
vention package by the week of
June 6, when they return from
recess. President Biden on Mon-
day expressed optimism over
those talks, despite a long his-
tory of failure to find consensus.

“I think things have gotten
so bad that everybody is getting
more rational about it—at least
that’s my hope and prayer,” Mr.
Biden told reporters at the
White House on Monday.

Sen. Chris Murphy (D.,
Conn.), a top negotiator, ex-
pressed similar views a day
earlier. “Every single time, af-
ter one of these mass shoot-
ings, there’s talks in Washing-
ton and they never succeed,”

By Alex Leary,
Natalie Andrews
and Siobhan Hughes

Lawmakers
Try Again on
GunMeasures

week, districts added police on
campuses, banned backpacks
and required guests to call
ahead, even as the end of the
instructional year approaches.

Some school-security pro-
fessionals question whether the
reactive responses help prevent
future violence. With each new
tragedy, parents and security
professionals say, a familiar cy-
cle typically occurs: an immedi-
ate vow to improve security,

followed by waning attention.
Nevertheless, even as

school leaders realize they
can’t minimize all risks,
schools feel compelled to act.
“This tragedy puts us all in the
position of revisiting topics
and asking the tough questions
all over again,” said Los Ange-
les Unified School District Su-
perintendent Alberto Carvalho.

Details continued to emerge
Friday about the timeline of

events that led to the massa-
cre in Uvalde.

Officials on Friday said po-
lice waited an hour to enter
the classroom where the gun-
man had locked himself be-
cause they incorrectly thought
no lives were at risk, a deci-
sion the director of the Texas
Department of Public Safety
called a mistake.

Human error and procedure
lapses, the kind officials have

cited in Uvalde, are the most
typical enablers of serious
tragedy on campuses, said
Kenneth Trump, a Cleveland-
based consultant who has
worked in K-12 school security
for 30 years.

Los Angeles’s Mr. Carvalho,
who previously led Miami’s
school district, said he has
been assessing security in the
country’s second-largest
school district since he took

the job in February.
He said he was surprised to

learn first responders didn’t
have access to floor plans for
the district’s more than 1,200
schools and said this week he
would change that. He is also
looking to limit entry points to
the sprawling, outdoor cam-
puses typical in California and
equip teachers with smart-
phone software that can alert
police of an intruder’s location.

Schools around the country
say they are tightening cam-
pus security in the wake of the
mass shooting that claimed
the lives of 19 children and
two teachers in Uvalde, Texas.

School officials say they are
seeking to protect students and
staff and to reassure families
that classrooms are safe. This

BY BEN CHAPMAN
AND SARA RANDAZZO

Schools Tighten Security After Mass Shooting in Texas

neral Home, across the street
from the school. Six days ear-
lier, the gunman fired shots
toward the funeral home be-
fore running across the street
into the school.

President Biden said Mon-
day that he was hopeful a di-
vided Congress could act on
gun-control measures after the
shooting in Uvalde and one
earlier in May in Buffalo, N.Y.

Mr. Biden didn’t specify the
measures he would like to see,
but suggested restrictions on
the high-powered weapon
used by the 18-year-old
shooter in Uvalde.

“The Constitution, the Sec-
ond Amendment was never
absolute,” Mr. Biden said. “You
couldn’t buy a cannon when
the Second Amendment was
passed.”

The president, who visited
Uvalde on Sunday, described
as rational Republican Sens.
Mitch McConnell of Kentucky
and John Cornyn of Texas. Mr.
McConnell, the GOP leader, has
said he is open to talks on
guns and has asked Mr. Cornyn
to work with Democrats.

Expectations of major ac-
tion remain low, given that
Republicans have steadfastly
opposed gun-control mea-
sures.

In Uvalde, services for Jose
Manuel and 10-year-old Ame-
rie Jo Garza, which will in-
clude rosary ceremonies and
funeral Masses, are among the
first of many planned for the
week. Amerie leaves behind
her parents, brother, grand-
parents, five aunts and five
uncles, nearly all of them in
Uvalde, according to her obitu-
ary on the funeral home’s
website. She fiercely protected
her brother, according to the
obituary. She loved to swim
and draw and dreamed of be-
ing an art teacher.

“Amerie Jo Garza was a
kind, caring, blunt, loving,
sweet, sassy and of course
funny little diva who ‘hated
dresses’ but nonetheless; she
truly had a heart of gold,”
read the obituary.

ContinuedfromPageOne

Funerals
Begin in
Uvalde

Mourners embrace on Monday outside the funeral service for
Amerie Jo Garza, a 10-year-old victim of the school shooting.
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had been on its way to pick up
10 people when shrapnel
pierced it and fatally struck
the journalist, who was re-
porting on evacuation efforts,
Mr. Haidai said on his Tele-
gram channel.

French authorities identi-
fied the slain journalist as
Frederic Leclerc-Imhoff, who
worked for French broadcaster
BFM.

“France demands that a
transparent inquiry be
launched as soon as possible
to shed full light on the cir-
cumstances of this tragedy,”
French Foreign Minister Cath-
erine Colonna said.

Separately, Russian Foreign
Minister Sergei Lavrov told
French television channel TF1
that what he called the libera-
tion of the two regions of Don-
bas, which Moscow considers
independent states, is “an un-
conditional priority.”

Russia’s forces were so con-

centrated on Severodonetsk that
they likely wouldn’t be able to
conduct major operations else-
where in the country, according
to the Institute for the Study of
War. Still, Russia continued air-
strikes elsewhere in Ukraine, an
indication that Moscow’s ambi-
tions stretch beyond Donbas.

The Sumy and Kharkiv re-
gions, in northern Ukraine,
and Kryvyi Rih in the south,
were all hit with airstrikes,
Ukrainian officials said on
Monday morning. In addition,
officials said reinforcements
were being sent to Russian po-
sitions around Ukraine.

Russia said it had also
struck targets in the country’s
south, including Ukraine’s mil-
itary southern command.

Kirill Stremousov, the Rus-
sian-appointed deputy head of
the military-civil administra-
tion of the Kherson region,
said farmers in the region had
begun exporting wheat to Rus-

sia, Russian newswires re-
ported. Ukraine has previously
accused Russia of stealing its
grain supplies, as well as
blocking grain exports, which
has led to food shortages in
some parts of the world.

Ukrainian forces in the
south, near Kherson, con-
ducted a successful counterof-
fensive over the weekend, ac-
cording to the Institute for the
Study of War. Although they
were unlikely to retake more
territory, they might force
Russia to deploy more re-
sources to the region.

The governor of Russia’s
Kursk region said on Monday
that the Defense Ministry
would be sending more forces
to the region to protect against
alleged Ukrainian cross-border
attacks. Russia has blamed Kyiv
for a number of strikes on fuel
depots and critical infrastruc-
ture inside Russian territory.

President Biden, arriving

back at the White House Mon-
day morning from Delaware,
was asked whether the U.S. was
planning to send long-range
rocket systems to Ukraine.

“We are not going to send
to Ukraine rocket systems that
strike into Russia,” he said,
without elaborating.

The Wall Street Journal on
Friday reported that the Biden
administration is expected to
announce as early as this week
it will send to Ukraine long-
range rocket systems Kyiv says
are necessary to fight off the
Russian onslaught in the Don-
bas region. Among the weap-
ons the U.S. is expected to pro-
vide are multiple launch rocket
systems, or MLRS, which are
mobile artillery launchers that
can fire dozens of miles far-
ther than any current system
in Ukraine’s control.

After the president’s re-
marks, an administration offi-
cial said sending MLRS to

Watch a Video
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MellodyHobson
andGeorgeLucas
LindaGoodeBryant
WolfgangTillmans
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Ukraine is under consideration
for battlefield use, but that
“nothing is on the table with
long-range strike capabilities”
that could hit targets in Russia.

In a video address released
late Sunday, Ukrainian Presi-
dent Volodymyr Zelensky reit-
erated the country’s need for
more weapons to push back
the Russians.

Mr. Biden later invoked
Ukraine in a Memorial Day
speech to families of slain U.S.
service members at Arlington
National Cemetery.

The war Ukrainians are
waging is “part of a larger
fight that unites all people,”
Mr. Biden said. “It is a fight
that so many of the patriots
whose eternal rest is here on
these hallowed grounds were
part of—a battle between de-
mocracy and autocracy, be-
tween liberty and repression.”

Late Monday, the European
Union said it would impose an
oil embargo on Russia over its
invasion of Ukraine, which will
cover 90% of previous Russian
oil imports by year end. The
embargo will exempt oil deliv-
ered from Russia via pipelines,
which makes up a third of EU
oil purchases from Russia.

EU leaders have been trying
for weeks to agree on a sixth
package of sanctions on Rus-
sia, this one focused on oil ex-
ports. Some EU countries that
depend heavily on Russian oil,
particularly Hungary, have
been balking at cutting off the
flow, arguing the economic
impact would be too great.

Landlocked Hungary re-
ceives all its Russian oil by
pipeline. Piped oil accounts for
about one-third of EU imports
of Russian oil, with the rest
coming by ship.

—Alex Leary, Daniel
Michaels, Illia Oliinyk
and Laurence Norman

contributed to this article.

KYIV, Ukraine—Russian
forces advanced into the cen-
ter of Severodonetsk, one of
the last Ukrainian strongholds
in the eastern Donbas region,
where Moscow is now concen-
trating its offensive.

The battle for Severodo-
netsk has in many ways resem-
bled the fight for Mariupol,
where Russian-backed forces
worked to encircle the city
while constant shelling reduced
most buildings to rubble.

The fight underscores the
central role of artillery in the
east of Ukraine as Russia tries
to avoid losing more manpower
in urban fighting. The city’s fall
would likely free up Russian sol-
diers for their next assault on
the Ukrainian cities of Slovyansk
and Kramatorsk, which would
be the last redoubts of Ukrai-
nian forces in the east.

Serhiy Haidai, the governor
of Luhansk region, which to-
gether with neighboring Do-
netsk makes up the Donbas re-
gion, said on Monday morning
that all critical infrastructure
in Severodonetsk had been de-
stroyed, as had 60% of the res-
idential housing. Speaking on
Ukrainian television, he de-
scribed the pattern of the bat-
tle: several hours of Russian
shelling, followed by a push by
troops to advance.

“The smell of corpses is
constant, because they do not
take away the bodies,” Mr.
Haidai said. “They are firing
everything in the arsenal of
the Russian Federation.” Ukrai-
nian troops were trying to hold
out until more heavy weapons
could be delivered, he said.

On Monday afternoon, Mr.
Haidai said officials were halt-
ing evacuations after an ar-
mored evacuation vehicle
came under fire, killing a
French journalist. The vehicle

BY IAN LOVETT
AND THOMAS GROVE

Russian Forces Move on Key Donbas City
Troops march into
central Severodonetsk
with an eye toward
taking eastern region

Smoke rose in the eastern Donbas city of Severodonetsk during heavy fighting between Ukrainian and Russian troops on Monday.
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placed tight but temporary re-
strictions on Iran’s nuclear
work in exchange for lifting
most international sanctions.

Since the U.S. quit the nu-
clear deal in 2018, Iran has
scaled up its nuclear work, in-
cluding producing uranium en-
riched to 60%, which is near
weapons-grade material. It has
also largely stonewalled a
probe into the nuclear material
found in Iran, which many ex-
perts consider to be related to
work on a nuclear weapon Iran
carried out many years ago.

The reports set up a fight
at the International Atomic
Energy Agency’s board of
member states in June. Iran

wants the agency’s investiga-
tion closed in June and Iranian
officials have said failure to
end the probe could compli-
cate efforts to revive the nu-
clear deal, Western diplomats
involved in nuclear talks said.

However, with the agency
stating that its concerns about
the undeclared nuclear mate-
rial remain unanswered, it ap-
pears unlikely that IAEA mem-
ber states, which include the
U.S. and European countries,
will close the investigation.

The agency strongly criti-
cized Iran’s continued failure
to answer the questions about
the nuclear material. The IAEA
wants to know what activities

produced the traces of ura-
nium, where the material is
now and what Iran did with
equipment it believes was con-
taminated with radioactive
traces.

Saying it had given Iran
“numerous opportunities” to
explain the presence of the nu-
clear material, the agency said
“Iran has not provided expla-
nations that are technically
credible.”

“Nor has Iran informed the
Agency of the current loca-
tion(s) of the nuclear material
and/or of the equipment con-
taminated with nuclear mate-
rial,” the agency said.

Iran says its nuclear pro-

many EU countries has im-
peded those efforts.

Ukrainian President Volod-
ymyr Zelensky, addressing the
EU summit by video Monday
evening, told the leaders that
“all quarrels in Europe must
end” because internal discord
“only encourages Russia to put
more and more pressure on
you, on the whole of Europe.”

Underlying the EU debate is
concern that public support for
sanctions could weaken if an oil
embargo drives already-high
energy bills even higher, hitting
a European economy still re-
covering from the coronavirus
pandemic.

Germany, the EU’s biggest

economy, depends heavily on
imports of Russian natural gas,
which flows through pipelines.
Berlin and some other capitals
have said they can’t quickly re-
place plentiful Russian gas.
However, Germany has rapidly
reduced its purchases of Rus-
sian oil in recent weeks.

EU leaders also agreed to
provide Ukraine with €9 billion,
or about $9.7 billion, in loans
and grants to pay its bills in
coming months, matching simi-
lar funding from the U.S.

Many of the EU’s 27 coun-
tries could more easily stop im-
porting oil from Russia, which
is imported both through pipe-
lines and by ship. But land-

Russian broadcasters in the
bloc and targeted sanctions
against Russian military offi-
cials and other leading figures.

“Agreement to ban export of
Russian oil to the EU,” Mr.
Michel said late Monday on
Twitter. “This…covers more
than 2/3 of oil imports from
Russia, cutting off financing for
its war machines.”

EU leaders labored into the
night to agree on broad terms
of the oil embargo, which had
faced opposition from leaders
of countries highly dependent
on Russian crude, especially
Hungarian Prime Minister Vik-
tor Orban.

Prospects of an EU agree-
ment to curtail purchases of
Russian oil, combined with
China’s tentative emergence
from Covid-19 shutdowns, ear-
lier Monday pushed oil prices
to their highest level in more
than two months.

EU officials for almost two
months have haggled over how
to constrict energy imports
from Russia, for which the bloc
pays tens of billions of dollars
monthly. European leaders
have declared their eagerness
to stop funding the Russian
government and its ability to
wage war in Ukraine. But reli-
ance on Russian gas and oil in

ContinuedfromPageOne

ernments to cut the approval
time for renewable-energy proj-
ects to less than two years by
streamlining permitting regula-
tions. They are calling for the
creation of special zones where
projects could be approved in
less than a year. National lead-
ers are also vowing to accelerate
their renewable-energy rollouts.

They face a powerful coali-
tion of interests that has been
trying to pump the brakes on
renewable-energy develop-
ment as wind turbines and so-
lar panels have spread across
the continent. Local officials
increasingly fear wind towers
and solar farms will clash with
Europe’s landscapes of châ-
teaus, churches and farms;
wildlife groups say an earlier
generation of projects didn’t
properly account for the im-
pact on birds and bats.

“There are areas where re-
newable capacity has already
used the low-hanging fruit in
terms of land available, and

you can see opposition com-
ing,” said Jonathan Bonadio,
senior policy adviser at Solar-
Power Europe, the industry’s
main lobbying group.

WestfalenWIND has been
fighting for six years to up-
grade a wind-energy park in
northwest Germany with mod-
ern turbines that would be up
to three times more powerful.
Standing in the way was NABU,
one of Germany’s most power-
ful environmental groups.

Local authorities at first re-
jected the plan after NABU said
the upgrade posed a threat to
local bird species such as the
red kite. Authorities then ap-
proved the project but with a
major restriction: The turbines
could only operate at night and
only from March to October.
Still, NABU filed a lawsuit
seeking to block it.

Now, under a settlement
with NABU, the company has
started construction, but will
install special cameras that

will automatically shut the
turbines if they detect threat-
ened bird species approaching.

“It’s just not in line with
the political ambition that re-
newables have an outstanding
public interest and serve na-
tional security,” Westfalen-
WIND’s Mr. Lackmann said.

Katharina Stucke, an ad-
viser at NABU, said data col-
lected over decades of Ger-
many operating wind parks
suggests the installations have
diminished red kite popula-
tions locally, though she ac-
knowledges that the popula-
tion nationally has remained
stable. Projects to upgrade
parks need to be examined,
she said, because modern
wind towers are taller and the
blades are much longer, posing
a bigger threat to birds.

“We can’t just look at the cli-
mate crisis and forget about the
biodiversity crisis,” she said.

Italy’s bureaucracy has put
the brakes on hundreds of re-

Europe has a plan to stop
buying Russian natural gas
within five years by installing
wind turbines and solar panels
on a massive scale. But on the
ground, a gauntlet of environ-
mental groups, local opposi-
tion and bureaucracy stands in
the way.

In Germany, Europe’s biggest
buyer of Russian gas, wildlife
protection groups routinely
challenge wind farms, stretch-
ing their approval time to more
than five years. In Italy, Eu-
rope’s second-biggest Russian
gas consumer, authorities reject
90% of all wind energy projects.
Permitting obstacles have
slowed the development of util-
ity-scale solar farms across the
continent. Regulations and pub-
lic opposition in Poland, France
and Hungary have shut off
large areas of the countries
from wind-energy development.

“The discrepancy between
the politics and what’s hap-
pening on the ground with im-
plementation has never been
so big,” said Steffen Lackmann,
chief project officer at West-
falenWIND, a German wind-en-
ergy developer. “When the war
started at the end of February
I thought the approval process
would go faster.…Nothing re-
ally changed yet.”

The obstacles are threaten-
ing to undercut Europe’s polit-
ical will for a rapid shift away
from fossil fuel in the wake of
the invasion of Ukraine. The
European Union is proposing
to more than double the bloc’s
electricity generated from
wind and more than triple it
from solar panels by 2030,
when the 27-nation bloc
should generate 45% of its en-
ergy from renewable sources.

To hit these targets, EU offi-
cials are pushing national gov-

BY MATTHEW DALTON
AND ERIC SYLVERS

WORLD NEWS

newable-energy projects in re-
cent years. It takes on average
seven years to get the green
light on renewable-energy proj-
ects, according to a study com-
missioned by industry lobby
group Elettricità Futura. That
is, if the go-ahead comes at all.

Though the government
says it wants to rapidly boost
Italy’s renewable-energy pro-
duction, more than 70% of the
264 wind and solar projects
presented last year are still
awaiting authorization, ac-
cording to Irex, a think tank
focused on the energy sector.

Even when companies get
approval from local and re-
gional governments, their
plans often get tied up with
the Ministry of Culture, which
is in charge of approving proj-
ects that impact the land-
scape. Almost 600 renewable
energy projects are currently
being reviewed by the minis-
try, which didn’t respond to a
request for comment.

Energy Headwinds Rattle Europe
Plan to stop buying
Russian natural gas,
use more renewables
runs into opposition

Authorities in Italy reject 90% of all wind-energy projects, but turbines operate at the Taranto offshore wind farm in southern Italy, above.
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locked Hungary has balked at
such a ban, saying the eco-
nomic pain would be too great.

Arriving for the summit
Monday afternoon, Mr. Orban
warned he may not sign up to
an oil embargo pledge.

EU officials have held pro-
tracted negotiations in recent
weeks to outline an oil embargo
that could win support from
Mr. Orban, who has close ties to
Russian President Vladimir Pu-
tin. There is no specific date for
ending the exemption for pipe-
lined oil and it could potentially
last for years for Hungary and
some of its neighbors.

Mr. Orban has repeatedly
raised objections to the pro-
posed embargo, such as the
economic cost of weaning his
country off Russian oil and the
fact that the pipeline connec-
tion runs through potential
war zones in Ukraine. Hungary
has refused to join those pro-
viding military aid to Ukraine,
angering its traditional allies in
Europe. Some other EU coun-
tries, meanwhile, objected to
granting Hungary favors.

Exempting pipeline oil, Mr.
Orban said, “is a good ap-
proach, but we need a guaran-
tee that in the case of an acci-
dent with a pipeline running
through Ukraine...we have to
have the right to get Russian
oil from other sources. If we
get it, it’s fine.”

An EU ban, even with an ex-
emption on pipeline imports,
would amount to a significant
blow to Russia’s ability to cash
in on its prize commodity. As
of 2020, about three-quarters
of the 2.8 million barrels in
crude that Russia exported to

Europe each day arrived by
ship, according to Bruegel, a
think tank.

Germany, which imports
Russian oil through the north-
ern branch of the Druzhba
pipeline, has committed to re-
placing that crude with alter-
native supplies by year-end.
For Russia, that leaves Hun-
gary, the Czech Republic and
Slovakia, which import just
250,000 barrels a day of oil
through the southern branch of
the pipe, according to the In-
ternational Energy Agency.

On Tuesday, the summit’s
second day, food security will
be a new focus, as a result of
Russia’s blockading of Ukrai-
nian ports, which has cut off
exports from the agricultural
powerhouse. Countries in the
Middle East and Africa are suf-
fering badly from shortages of
Ukrainian grain, food oils and
other products.

Also on the summit agenda
is defense, an area that the bloc
avoided involving itself in be-
fore Russia’s February invasion.

When EU officials first pro-
posed an oil embargo to take
effect by year-end, they offered
Hungary and Slovakia more
time to adjust. At the time,
most EU officials and diplomats
expected the oil embargo to
sail through in a few days. But
Mr. Orban said he wouldn’t
back the measure.

In the end, Hungary largely
won the tug-of-war, facing no
date for the pipeline exemp-
tion to end. In an emergency,
Hungary and a few other coun-
tries will also be able to pur-
chase Russian oil delivered by
tankers.

EU Sets
Russian Oil
Embargo

CONSTANTA, Romania—
Across Ukraine, farmers are
navigating mines, traversing
bombed bridges and risking
dangerous maneuvers at over-
worked ports to circumvent a
Russian blockade and get their
grains to a world desperate for
them.

But for all their efforts,
Ukraine’s strained infrastruc-
ture has little hope of being
able to handle the 30 million
metric tons of corn, wheat and
sunflower oil that is expected
after harvesting starts in June,
farmers and government offi-
cials said.

Less than half of that har-
vest is likely to be exported,
they added, depriving the
world of over 8% of all cereal
exports and threatening to
further stoke food prices and
exacerbate shortages.

Russia’s seizure of Ukrai-
nian ports and blocking of
ships around the Black Sea has
closed the route that almost
all of Ukraine’s grain would
usually take. That has pushed
crops across roads and rail to
Ukraine’s western borders or
down the Danube to be loaded
onto ships in Romania.

The problem has sparked a
race to increase the capacity
of those routes and high-
stakes diplomacy as Ukraine’s
Western allies seek to find al-
ternatives.

For Ukraine, the immediate
race is to fix its railways,
roads and bridges faster than
Russia can destroy them. Rus-
sia is deliberately targeting
Ukraine’s infrastructure, said
U.S. officials, who have ac-
cused Moscow of weaponizing
food.

A Russian official on
Wednesday said the country is
open to easing the blockade if
sanctions on Moscow are
lifted. However, Ukraine ques-
tioned whether Russia could
be trusted and U.S and U.K of-
ficials voiced early opposition
to such a deal.

This month, Ukrainian
farmer Dmitry Skorniakov dis-
patched 5,500 tons of corn
from a silo north of Kyiv to the
port of Reni on the Danube.

Starting May 10, the truck
journey should have taken a
day. Instead it took three days.
A lack of diesel meant its
driver spent time searching
for fuel and a partially de-
stroyed bridge outside of
Odessa slowed transit further.

At Reni, trucks had to wait
eight days to discharge their
load. The grain was sold to
U.S. agricultural trading giant
Cargill Inc. and bound for the
Middle East, a person familiar
with the matter said.

Mr. Skorniakov recently at-
tended a grain conference in
Geneva and was surprised that
traders appeared to believe the
export problems were tempo-
rary. “I said, ‘Guys, my personal
advice to all of you is to buy as
much food as possible and put
it in storage,” he said. “This
problem will not disappear.”

At Izmail, Ukraine’s other
Danube port, the rush to unload
cargoes means that rather than
the grain being stored, the train
wagons are sometimes hoisted
over a barge to unload directly
onto the vessel, people familiar
with the matter said. That could
be dangerous, given that a barge
would likely sink if a wagon fell
onto it, the people added.

Barges then sail to the Ro-
manian port of Constanta to
be unloaded onto larger ves-
sels. Ukraine has also started
sending grains to Constanta by
road and rail, as it has to
ports in Poland and Lithuania.

Much of Ukraine’s grain is
now being sent by train across
the border to Poland’s Baltic
ports. The average current wait-
ing time of grain wagons at Eu-
ropean Union borders is 16 days,
with some waiting there for up
to 30 days, according to EU
data. Trucks can wait over 12
hours, the EU said.

By Alistair MacDonald,
Will Horner

and Patrick Thomas

War Curbs
Ukrainian
Exports
Of Grain

The average current
waiting time of grain
wagons at EU
borders is 16 days.

The embargo faced opposition from leaders of countries dependent
on Russian crude, including Hungarian Prime Minister Viktor Orban.
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gram has always been for
peaceful purposes.

The Biden administration
has called on Iran to cooperate
with the IAEA probe and se-
nior officials have said they
won’t pressure the agency to
close it if IAEA questions re-
main unanswered. However,
Washington is still seeking a
deal with Iran to revive the
nuclear agreement.

The IAEA also reported on
Monday a fresh rise in Iran’s
stockpile of nuclear material
as well as continued produc-
tion of advanced centrifuges,
which spin uranium feed into
enriched material, at Iran’s nu-
clear sites.

BRUSSELS—The United Na-
tions atomic agency said Mon-
day that Iran hasn’t offered
credible answers to its probe
into nuclear material found in
the country and reported that
Iran’s stockpile of highly en-
riched uranium has grown to
roughly enough material for a
nuclear bomb.

The two reports, circulated
to agency member states and
seen by The Wall Street Jour-
nal, will sharpen concerns
about Iran’s nuclear work at
the same time negotiations on
reviving the 2015 nuclear deal
have stalled. That agreement

BY LAURENCE NORMAN

U.N. Says Iran Has Enough Uranium for Weapon

.
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all the other developing coun-
tries would only mean greater
harmony, greater justice and
greater progress of the whole
world,” Mr. Wang said.

The developments come as
China and the U.S. are working
to finalize what would be the
first face-to-face meeting be-
tween their top defense officials
on the sidelines of a conference
in Singapore in June amid rising
tensions over Taiwan, people fa-
miliar with the situation said.

U.S. Defense Secretary Lloyd
Austin has said he will travel to
the Shangri-La Dialogue, an an-
nual defense conference to be
held June 10-12. The attendance
of Chinese Defense Minister Wei
Fenghe hasn’t been announced,
but he intends to participate in
person, these people said.

Mr. Wang, visiting Fiji for
Monday’s summit as part of a
10-day tour of the region, said
China and Pacific Island nations
had come to agreements in cer-
tain areas, such as supporting
national sovereignty, pursuing
common development and pros-
perity, and advocating multilat-
eralism. Another Chinese official
said the proposal for coopera-
tion across a wider range of ar-
eas would be discussed later.

“There has been general
support,” Qian Bo, China’s am-
bassador to Fiji, said after the
summit, when asked about the
proposed regional agreement.
“Of course, there are some con-
cerns on some specific issues.”

David Panuelo, Micronesia’s
president, wrote ahead of the
summit that signing on to that
deal would increase the likeli-
hood that the Pacific would end
up as collateral damage amid
the rivalry between the U.S.
and China, and take attention
away from efforts to mitigate
climate change, a crucial issue
in the region. In the letter,
which was viewed by The Wall
Street Journal, he expressed
concerns that the agreement
would give China too much
control over communications
infrastructure, allowing calls
and emails to be intercepted.
—Keith Zhai in Singapore
contributed to this article.

BY MIKE CHERNEY

Pacific Island Nations
Defer on Beijing’s Offer

SINGAPORE—A severe
slowdown for China’s economy
during a year of acute political
sensitivity for Chinese leader
Xi Jinping is testing the credi-
bility of Beijing’s official eco-
nomic data.

Figures in May illustrated
an economy in free fall in
April as lockdowns shut stores
and factories, snarled logistics
networks and kept millions of
people cooped up at home for
weeks. That bleak picture was
broadly in line with the signals
coming from business surveys,
corporate earnings and a host
of nonofficial data sources
that previously pointed to a
dramatic slowdown.

Last week, Premier Li Keq-
iang warned that the economy
was in some ways facing a
tougher test than in 2020. On
a conference call, he urged na-
tional and regional officials to
do more to support busi-
nesses, protect jobs and en-
sure the economy posts
growth in the second quarter,
according to state media.

The question for many
economists now is how closely
the flow of official data will
stick to economic reality as
the rest of the year progresses.

One lesson economists say
they have drawn from scruti-
nizing Chinese statistics is to be
on the lookout for discrepancies
in data when the economy is at
a turning point—as it appears
to be now—or at moments of
special political significance.

This year, Mr. Xi will seek
to overturn recent precedent
and secure a third term, a
move that would be more eas-
ily choreographed against a
backdrop of healthy growth.
He has already instructed offi-
cials to ensure China’s growth
outpaces the U.S.’s in 2022.

The depth of the economic
slowdown leaves Beijing with
only a few options, economists
say: Accept a much slower
rate of growth than the gov-

ernment’s goal of around 5.5%
for 2022, change or scrap that
target, or fudge the figures.

China’s National Bureau of
Statistics didn’t respond to a
request to comment.

Concerns over statistical in-
tegrity in China aren’t new.
Part of the problem is fraud.

“The problem of statistical
data fraud is still relatively
prominent,” China’s top disci-
pline watchdog said in March,
saying some officials are
tempted to advance their ca-
reers by fabricating or inflating
data to paint a rosier picture of
growth and development in ar-
eas under their control.

Beijing has responded by
empowering China’s National
Bureau of Statistics to carry
out inspections in provincial
administrations and govern-
ment departments suspected
of cooking the books. Hun-
dreds of state officials and
companies have in recent
years been punished for violat-
ing statistics laws. On Friday,
the statistics bureau said its
inspectors uncovered instances
of falsifying data in 2020 and

2021 in provinces including
Henan, Hebei and Guizhou.

A review of local govern-
ment releases by The Wall
Street Journal found that in
March, statistics experts in at
least 10 Chinese provinces vis-
ited major local companies to
check activity data from the
first two months of the year,
when national-level growth
figures released by Beijing
struck many economists as be-
ing far rosier than expected.

But fraud isn’t the only is-
sue, economists say. Many
have for years flagged appar-
ent mismatches between sig-
nals coming from official and
nonofficial data sources. Offi-
cial measures of house prices,
for instance, can tell a differ-
ent story than the marketing
materials and earnings reports
of big developers.

There can also be inconsis-
tencies between top-level indi-
cators such as gross domestic
product and the economic pic-
ture presented by second-tier
data, such as bank loans, rail
freight volumes and energy
consumption. Another concern

WORLDWATCH

COLOMBIA

Leftist Wins Round,
Heads for a Runoff

Gustavo Petro, a 62-year-old
leftist former guerrilla, took the
most votes in Sunday’s first
round of the presidential election
by pledging to insert the state
into Colombia’s market economy,
heavily tax the rich and move
the country away from its de-
pendence on oil and coal.

With nearly all voting stations
reporting results in this country of
50 million people, Mr. Petro won
40.3% of the vote in a field of six
candidates who offered varying
proposals for how to move Co-
lombia forward as it struggles
with high poverty and growing
drug-related violence. In a rebuke
of the conservative class that has
long ruled Colombia, voters gave
the second-highest number of
votes—28.1%—to a populist real-
estate tycoon, Rodolfo Hernández.

Unable to get the majority
needed to win outright, Mr. Petro
now faces off against Mr. Hernán-
dez in a June 19 runoff.

—Juan Forero

CANADA

Plan Unveiled to Fight
Sex Abuse in Military

Canada needs to overhaul how
soldiers are trained and the mili-
tary requires beefed-up external

oversight to fix a toxic, sexualized
culture in the country’s armed
forces, according to a report the
Liberal government commissioned.

The 420-page report, written
by a former Supreme Court of
Canada justice following nearly
400 interviews and a review of
80 written submissions, provides
officials with four dozen recom-
mendations on how to help erad-
icate sexual assault and harass-
ment in the military. Prime
Minister Justin Trudeau asked
former top court judge Louise
Arbour for recommendations af-
ter allegations of sexual miscon-
duct hit the country’s top mili-
tary commanders, sparking a
public outcry and prompting for-
mer and current female officers
to come forward with their sto-
ries about how senior officers al-
legedly targeted them with jokes,
unwanted touching and assault.

The episode threatened to
undermine one of Mr. Trudeau’s
core policy tenets: to defend
women’s rights and suppress ha-
rassment in the workplace.

—Paul Vieira

VATICAN

Pope to Elevate
21 Men to Cardinal

Pope Francis said he would
elevate 21 men to the rank of
cardinal, including Bishop Robert
McElroy of San Diego, one of his
leading progressive allies in the

United State.
The pope on Sunday said he

would elevate the new cardinals
in a ceremony at the Vatican on
Aug. 27. Sixteen of the new car-
dinals will be under the age of
80 and therefore eligible to vote
in a conclave for a future pope.

—Francis X. Rocca

EGYPT

Ancient Artifacts
Shown at Pyramid

Egypt displayed a trove of
ancient artifacts dating back
2,500 years that the country’s
antiquities authorities said were
recently unearthed at the famed
necropolis of Saqqara near Cairo.

The artifacts were showcased
at a makeshift exhibit at the
feet of the Step Pyramid of Djo-
ser in Saqqara, 15 miles south-
west of the Egyptian capital.

Mostafa Waziri, head of the
Supreme Council of Antiquities,
said the find includes 250
painted sarcophagi with well-
preserved mummies inside, as
well as 150 bronze statues of
ancient deities and bronze ves-
sels used in rituals of Isis, the
goddess of fertility, all from the
Late Period, about 500 B.C.

The artifacts will be transferred
for a permanent exhibit at the
new Grand Egyptian Museum, un-
der construction near the famed
Giza Pyramids, just outside Cairo.

—Associated Press

SUVA, Fiji—China’s push for
deeper security and trade ties
with Pacific Island countries
stalled, leading its top diplo-
mat to assure the region that
Beijing wasn’t seeking to drag
them into its strategic compe-
tition with the U.S. and allies.

Pacific Island nations at a
summit on Monday deferred
action on a regionwide pro-
posal that would have extended
Beijing’s influence to areas in-
cluding law enforcement and
cybersecurity. Days earlier, the
president of the Federated
States of Micronesia had urged
counterparts in the region to
rebuff the Chinese deal, fearing
it would needlessly heighten
geopolitical tensions.

The Pacific, home to major
shipping lanes and fisheries,
has become a renewed focus of

tensions between the U.S. and
China. The U.S. and its allies
have military bases across the
Pacific, which could be used in
a conflict in the region, includ-
ing any clash over Taiwan if the
U.S. were to become involved.

Some Pacific Island nations
fought alongside the U.S. in
World War II and have long-
standing ties with Washington,
but China has recently sought
to gain influence through se-
curity pacts and funding infra-
structure in the region.

Chinese Foreign Minister
Wang Yi said on Monday that
people didn’t need to be anx-
ious or nervous about China’s
actions in the Pacific, given that
China was a major developing
country and that it was helping
other developing countries out
of a sense of responsibility.

“The common development
and prosperity of China and

China’s foreign
minister sought to
calmneighbors
about Beijing’s goals.

SMEAR TACTIC: A guard cleans the glass protecting the Mona Lisa at Paris’s Louvre Museum after
a man on Sunday threw a piece of cake at the painting. The alleged perpetrator was detained.
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is how official data are adjusted
to account for factors such as
currency swings and inflation.

Lockdowns have crippled
factories in China’s industrial
heartlands and brought major
cities like Shanghai to a stand-
still. With the real-estate sector
sinking and overseas demand
for its exports fading, most
economists think that means
China’s economy right now is
close to flatlining, if not experi-
encing an outright contraction.

China’s statistics bureau
this month reported that retail
sales shrank 11.1% in April
from a year earlier, the steep-
est drop since March 2020. In-
dustrial production fell 2.9%
from a year earlier, led by a
collapse in car production as
Covid-19 swept through key
production centers in and
around Shanghai and in north-
eastern Jilin province, official
data showed. Year-over-year
growth in fixed-asset invest-
ment, including infrastructure
and real-estate projects,
slowed to 6.8% for the first
four months of the year from
9.3% for the first quarter.

For some economists, that
data looked credible. “The
data for April were closer to
reality than expected,” said
Craig Botham, chief China
economist at Pantheon Macro-
economics in London.

China’s government and cen-
tral bank have unveiled a vari-
ety of stimulus measures aimed
at powering the economy dur-
ing the second half of the year.

Many economists are skep-
tical that such measures can
propel a big rebound as long
as Beijing sticks with its zero-
tolerance approach to snuffing
out Covid-19 outbreaks with
severe restrictions on eco-
nomic activity and daily life.

Logan Wright, director of
China markets research at
Rhodium Group in Hong Kong,
said he thinks the 5.5% target
is “completely out the win-
dow” and suspects the govern-
ment might soon drop it.

BY JASON DOUGLAS

China’s Slowdown Is Testing
Credibility of Economic Data

China’s Covid-19 measures have shut stores and factories, and kept
people cooped up at home for weeks, hampering the economy.
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Arlingt

THE

KEEP ITSIMPLE
KIS Lamp

MyLight has combined
classic lamp design
with a revolutionary
light source.
The combination
delivers
exponentially
more light for
reading or any
other task.

Underlighting
is overrated
In your lamps, the new
“retrofit” CFL and LED
bulbs do not produce
the same amount of task
light as ordinary bulbs.
Just as we’ve gotten older
and our eyesight has declined,
OUR LIGHT HAS FAILED US.

YOU NEED:
• A quantity and quality
of light geared to
better contrast
and clarity for
older eyes.

• Less glare in your
field of vision

Only 32 WATTS
Compare to any lamp
at any price.

ht source designed
for lamps
This revolutionary lighting solution will deliver
up to 10 times more light than the single bulb
you are now using – for only 32 watts!

Its patented LED bulb array may appear
t b “ ide down”– but the 4 bulb

ht is actually down and out,
ask light.

Seeing is Believing
100% risk free trial and 3 year
guarantee
The patented KIS lamp and Lamplight
projects a massive amount of illumination
on your reading material. Reader bulbs
and all components are unconditionally
guaranteed for 3 years.

Take advantage of our 30 day risk free
trial and see what you’ve been missing.

US PATENTS
10,378,698
10,422,488

� Lamp’s height
adjusts from
43” to 58”.

Soft linen
lampshade
diffuses
ambient
light for
less glare.

T
s

Also Includes
full range LED
Dimmer

Visit us online at morelamplight.com
or call 1-888-211-6305
Table Lamps Now Only $325 (use coupon code TF29)
Floor Lamps Only $375 (use coupon code DJ49)
with FREE SHIPPING and LED DIMMER

SPECIAL OFFER
includes KIS lamp, (5) bulbs,
lampshade and LED Dimmer.
Easy assembly. Lamp column
simply screws into the base.

“This Lamp is a Sight For Sore Eyes

The

KISTM

Lamp

reading!
Sara H.
ton, Va.

E!

to be “upsid
spread of lig
perfect for ta

The Lamplight light
source focuses light

exactly where it’s
needed. �

Table LampsT
available in
SATIN BRASSA
(shown)
or
BRUSHED
SILVERL

Special Offer –
includes BOTH homespun white

lampshade (shown) and GlareGuard™
opaque black lamp shade.

• Includes handheld LED dimming control
• Includes (5) LED bulbs-all guaranteed
for 3 years

• FREE SHIPPING
• 30 DAY unconditional trial period with
return shipping prepaid

Light Source

6”

11”

15”

� Swing arm
extends 6”.

� Floor Lamps
available in
Gun Metal
Satin Brass
Brushed Silver

� Table lamp height adjusts
from 27” to 32”

KIS is also the perfect desk lamp for
glare and brightness control.

.



A10 | Tuesday, May 31, 2022 THEWALL STREET JOURNAL.

are having a particularly hard
time filling jobs.

This year’s expected short-
ages are likely to cause frus-
tration for consumers con-
fronted with limited services,
waiting lists and higher prices.
At the same time, workers, es-
pecially those with limited
skills who traditionally fill
summer jobs, are likely to have
multiple options and receive
higher pay.

Brewster Fish House in
Cape Cod, typically open seven
days a week during the sum-
mer, is struggling to stay open
for five due to labor shortages,
the restaurant’s owner Vernon
Smith said.

Demand is strong, he said,
for the restaurant’s cioppinos,
lobster bisque and fish and
chips, in part because many
second homeowners have been
working remotely from Cape
Cod during the pandemic. But
there aren’t enough workers to
fill roles such as line cooks
due to limited affordable hous-
ing in the area, Mr. Smith said.
And many of the people who
respond to the restaurant’s job
advertisements don’t follow up
or disappear, a practice known
as ghosting.

“They say they’re going to
come for an interview and
then they just never show up,”
he said.

Restaurants and bars have
brought back many of the jobs
lost earlier in the pandemic.
But employment in the sector
is still 6.4% below February
2020. Meanwhile, demand is
hovering near prepandemic
levels, according to OpenTable
restaurant reservation trends.

Foreign-worker interest in
U.S. summer jobs is higher
than in previous years, accord-
ing to jobs site Indeed. That
could help compensate for the
lack of domestic interest this
year. The share of U.S.-based
job searches for seasonal roles
on April 10 was down 16.9%
and 27.6% from the same date
in 2021 and 2019, respectively,
according to Indeed’s analysis.

The Biden administration
this spring said it would make
an additional 35,000 seasonal-
worker visas available to em-
ployers ahead of the summer
hiring season, on top of 66,000
visas allotted each year. Those
numbers are dwarfed by the
11.5 million unfilled jobs in the
U.S., although not all of those
are seasonal.

SeaWorld Entertainment
Inc. and American Hotel In-
come Properties REIT, which
owns a number of Holiday Inn
and Embassy Suites hotels in
the U.S., on earnings calls in
May said that they were hiring
more international workers
due to the challenging labor
market.

Even though seasonal work
is traditionally on the lower
end of the wage scale, pay is

and March,” said Sourav
Ghosh, chief financial officer
at Host Hotels & Resorts Inc.,
during an earnings call in
early May. The company owns
more than 70 luxury hotels in
the U.S. including a number of
Ritz-Carlton and Marriott ho-
tels. “While our hotels con-
tinue to fill open roles, a lag
between demand and staffing
levels still exists,” he said.

There were about 4.5 mil-
lion more people who were out
of the labor force, meaning
they weren’t working or look-
ing for a job, in April of this
year compared with February
2020. That is a slight improve-
ment from a year ago but still
signals employers will likely
struggle to find workers for
months to come.

Teens fill the gap
As many adults left jobs in

retail, tourism and hospitality
during the pandemic, teenage
workers have become essential
to employers. Teens are now
working at levels last seen in
2008, thanks in part to the al-
lure of higher wages.

Alvani Generillo, 15 years
old, has a sea of job options.
Ms. Generillo, a Calvert County
resident, is considering sum-
mer jobs at an events venue or
at a bubble-tea cafe in Prince
Frederick, Md., to supplement
babysitting income. “I want to
work at a place where I’m go-
ing to enjoy working, and I en-
joy boba,” she said, referring
to bubble tea.

Her mother, Valentina
Vasquez, said one potential
obstacle to her daughter work-
ing this summer is transporta-
tion. Ms. Vasquez mostly
works from home but occa-
sionally has to commute to her
job as a deputy clerk at a
court in Washington, D.C.

“Now prices are really high
for gas, if the job is really far
and she doesn’t get paid much,
it could be a waste of time and
also gas,” the 43-year-old said,
adding that she thinks the lim-
ited bus routes and schedules
in her area play a big role in
whether teenagers can work.

Even if every teenager
could work, they would only
be able to fill so much of the
labor gap. Teen workers ac-
count for about 4% of the
overall labor force.

Mr. Lawrence of Polar Cave
is spending more money for
supplies, including ice cream
ingredients, bowls and spoons,
because of price increases. Due
to higher costs for labor and
materials, Mr. Lawrence has
raised ice cream prices by
roughly 20% compared with a
year ago. Though the shop has
stockpiled many items, it faces
some delays. Its brownie sup-
plier recently shut down for
several days because of an egg
shortage, Mr. Lawrence said.

rising as employers compete
for workers. Heading into the
summer months, annual wages
for workers at restaurants, ho-
tels, golf courses, fitness cen-
ters and summer camps were
all increasing at a faster rate
than they were last summer.

Some employers who raised
wages are still finding it diffi-
cult to staff up. Officials in
Calvert County, Md., raised the
pay rate for lifeguards to
$14.46 per hour from $13.32,
but still didn’t get enough ap-
plications. Candidates didn’t
show up for interviews or they
declined positions, according
to Calvert County Parks & Rec-
reation Director Shannon Naz-
zal. As a result, the local pool
won’t open to the public this
summer in Huntingtown, Md.

That came as a disappoint-
ment to Lindsay Galyon, a
stay-at-home mother who lives
near the pool and whose 3-
year-old son is learning to

swim.
“We were really looking for-

ward this summer to spending
more time in the pool,” the 30-
year-old said.

Ms. Galyon said there are
less appealing alternatives.
There’s a nearby water park
with entrance prices she finds
too high; a public pool located
a roughly 30-minute drive
across the county; and a public
beach on the Chesapeake Bay
with reduced opening times
this season.

Job postings for amusement
park and arcade roles were up
54% in April, on average, from
a year earlier, and postings
were 15% higher for positions
at hotels as well as RV parks
and summer camps, according
to jobs site ZipRecruiter.

Andy Pritikin, owner of Lib-
erty Lake Day Camp in Mans-
field Township, N.J., said be-
fore the pandemic, 85% of his
advertising budget went to-

ward attracting campers and
15% went toward attracting
staff. “That’s completely
switched this year,” he said.
Demand for spots for campers
is “off the charts,” he said.

The camp is competing for
young workers with employers
in retail, amusement parks,
warehouse distribution and
food-delivery apps, which are
all boosting wages faster than
the camp. Liberty Lake is try-
ing to find workers by turning
to the traditional places it uses
to advertise for campers, such
as roadside billboards and so-
cial media.

At hotels overall, employ-
ment was down 20.7% in
March compared with the
month before the pandemic
hit.

“Hotels hit pause on hiring
during [the wave of the pan-
demic variant] Omicron and
were unable to keep up as de-
mand surged back in February

Note: The quits rate is the number of quit jobs as a percentage of total employment, and the job-openings rate is unfilled jobs as a percentage of total
employment and openings.

Quits rate vs. job-openings rate, by industry

People are quitting and jobs are going unfilled at higher rates than before
the pandemic, especially in low-wage and seasonal industries such as
recreation and accommodation.

Hotels Restaurants and bars RV parks and
recreational camps

Golf courses and
country clubs

Fitness centers

Wage growth is beating the national average in
businesses known for summer jobs.

Average hourly earnings,
change froma year earlier*

Source: Labor Department Kara Dapena/THE WALL STREET JOURNAL
*Seasonally adjusted

Employment in businesses known for summer
jobs remainswell below prepandemic levels.

Payrolls in selected industries,
change since February 2020*
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consumer spending, the engine
of the U.S. economy.

The scarcity of available
workers first emerged a year
ago as Covid-19 vaccinations
became available, businesses
reopened and the economy re-
bounded. Many economists
said more workers would join
the labor force and fill open
roles as Covid-19 fears eased
and pandemic-related govern-
ment stimulus faded. Now,
shortages are not only persist-
ing, in some cases they are
deepening, at a crucial time
for many businesses that de-
pend on a summer boom.

Two key factors are at play.
First, employer demand for
workers remains red-hot, with
job openings double the num-
ber of unemployed individuals
looking for work. Second,
workers continue to switch
jobs and quit lower-wage in-
dustries including restaurants
at high rates, leaving busi-
nesses scrambling to fill va-
cant positions, economists say.

‘No one is applying?’
Polar Cave Ice Cream Par-

lour in Mashpee, Mass., a Cape
Cod town, is struggling to find
workers to scoop its dozens of
ice cream flavors, including
the shop’s popular Death By
Chocolate.

“We knew we were going to
have a busy summer. But no
employer that I know—and I
know lots of them—could’ve
dreamt that it’s like, ‘what, no
one is applying?’ ” said Mark
Lawrence, owner of Polar
Cave. “When you think it can’t
get worse, it just gets worse.”

On a warm weekend in mid-
May, customers waited in line
for roughly 45 minutes be-
cause Mr. Lawrence didn’t
have enough workers to call in
for additional help. “Which is
scary for what’s to follow,” he
said, referring to his peak
summer season, which starts
in June. “If it was like this
now, what’s it going to be like
when school is out and people
are coming for their summer
vacations?”

The summer economy has a
rhythm of its own. With
roughly 30 million workers
and creating about 10% of U.S.
gross domestic product, it
runs from June to August
when most Americans take
breaks from work and school.
It’s especially dependent on
sectors such as restaurants,
hotels and summer camps that

ContinuedfromPageOne

Summer
Worker
Shortage

Fans Who
Root for
The Refs

FROM PAGE ONE

Mark Lawrence, owner of Polar Cave Ice Cream Parlour in Mashpee, Mass.; Noah Galyon, 3 years old, is learning to swim but the pool his family goes to in Huntingtown, Md., will be closed this summer.

ban, they were Eric Furlatt and
Corey Syvret, the officials for
the night.

Chants like “R-E-F-S refs,
refs, refs” and “We believe in
sportsmanship” echoed
through the stands. At odd
times, when the rest of the
arena was quiet, the referee
section suddenly erupted in fre-
netic cheers. The reason: The
referee on the ice had just
blown his whistle. So-called
puck drops, where the linesman
places the puck between two
waiting players, were a particu-
lar source of excitement.

“That’s a really nice drop,”
remarked one fan after what he
considered a stellar display of
technique. The crowd drew

ContinuedfromPageOne

high-fives and bemused looks
from nearby Devils fans, and an
appreciative wave from one of
the refs on the ice.

The striped attendees are
part of a small but growing
fringe movement of sports fans
who go to games to cheer for
the officials. In the New York
area, Referee Appreciation
Night started out with a hand-
ful of friends but now draws
hundreds to NHL games, usu-
ally once a year. Similar groups
have popped up at NHL games
in Washington, D.C., and in Ger-
man amateur soccer.

“We get some of the worst
seats and we’re always the
loudest section,” said Mike
Messina, a part-time youth-
hockey referee and one of Ref
Night’s regular attendees.

New York’s Ref Night is, by
everyone’s admission, at least
partly intended as a joke. It’s a
spoof of fan culture, an over-
the-top display of cheering for
those who usually only get
jeers. It’s also an excuse to get
drunk and watch hockey.

April’s ref night in Newark

started two hours before the
game at a bar near the arena,
where the crowd downed beers
and held a competition for the
best sign. Some examples this
year read “Offsides? We’re on
your side,” and “Wow! That’s a
good call!” First place went to a
double entendre involving the
penalty box that isn’t fit for a
family newspaper. The reward:
a grotesquely large check for
“7ish Canadian bucks.”

Few ref-night participants
are actual referees. Most are in
their twenties and thirties, with
the exception of a legendary
toddler nicknamed Baby Ref
who has been attending Ref
Nights with his parents for
years. “He’s like a Young-Adult
Ref now, he’s all grown up,”
said Chris King, who organizes
the annual event with his
friend Max Gerschman.

Messrs. Gerschman and
King, both passionate hockey
fans, got the idea for Ref Night
in 2016. A friend had offered
them tickets to a New York Is-
landers game in Brooklyn, but
neither of them cared much for

the team. So they thought it
might be fun to show up and
root for the officials instead.
The first time, in 2017, fewer
than 30 people joined them.
The next time about 120 came,
then 300 and finally, in early
2020, about 360 showed up,
Mr. Gerschman said. This
April’s game was the first ref
night since the start of the pan-

demic and the crowd was
slightly smaller but no less en-
thusiastic.

Sometimes regular fans stop
by to ask for photos. Other en-
counters are more tense. One
year, Islanders supporters
ended up with seats right be-
hind the referee section. They
got so annoyed at the commo-

tion that one of them threw a
beer, Mr. King recalled.

Like their idols on the ice,
the ref boosters in the stands
remained cool, calmed down
tempers and waited for arena
security to escort the thrower
out while apologizing for the
disturbance in fake Canadian
accents.

The ref supporters also get a
mixed reaction online. In 2017,
the popular blog Barstool
Sports published a post titled
“We Cannot Allow Cheering For
The Refs To Become A Thing.”

“The refs do not care about
the game, they only care about
ruining your life and your
chances of ever achieving hap-
piness through sports fandom,”
the post read. “So just what in
the friggin’ heck are we doing
cheering them on while they
continue to be a threat to soci-
ety?????”

Ref Night isn’t just about
fun. The event raises money for
charity (this year’s funds went
to a nonprofit helping Ukraini-
ans impacted by the war) and
shows appreciation for the hard

and often thankless work that
referees do.

In 2020, Messrs. Gerschman
and King won the prestigious
Musial award, which recognizes
sportsmanship. “You usually
skate out and you expect some
jeers and some boos, but all of
a sudden we’re getting an ova-
tion,” NHL linesman Steve Bar-
ton said in a video produced for
the event, recalling his encoun-
ter with the striped fans.

The Brigade Hartmut
Strampe aims to do a similar
solid for soccer refs in Ger-
many. Founded in 2015 by
sports journalist Alex Raack,
the group is named for an infa-
mous, mustachioed soccer ref-
eree who once handed out a
staggering 14 yellow and red
penalty cards during a match
between Borussia Dortmund
and Bayern Munich.

One of the group’s go-to
chants is a friendly spin on an
old German fan song that usu-
ally threatens vandalism or
worse: “Ref, we know where
your car is parked—we filled
the tank for you.”

‘We get some of the
worst seats and
we’re always the
loudest section.’
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Ben Towill, left, and Charlie Layton
rowing at the Charleston Yacht
Club and, below, with trainers.

where their children are likely to
encounter the synthetic opioid or
how easy it is to get, she says.

She recommends that parents
get facts, like local overdose death
rates, so they can talk to their kids
about fentanyl without sensation-
alizing it. Find a document that
details the dangers. “Have some-
thing to put in their hand,” she
says. Start the conversation by
asking the question: What do you
know about fentanyl?

When Martina Chaconas last
year asked that question of her
then-14-year-old son, he pulled up
a menu on social media through
which users arrange drug sales by
using emojis.

“I was horrified,” says Ms. Cha-
conas, a Los Angeles-based cre-
ative director. “He told me you can
order any of that … and they will
come deliver it.”

The U.S. Drug Enforcement Ad-
ministration has published a chart
depicting the types of emojis com-
monly used in online drug deals,
including symbols of fake Percocet,
Adderall and Xanax commonly
laced with fentanyl.

Ms. Chaconas is working to
start a program in some of the lo-
cal schools that would train high-
school students to educate their
peers about fentanyl.

Her son has shown no interest
in doing drugs, Ms. Chaconas says,
but “we ask him about it all the
time. I tell him I will trust you un-
til you give me a reason not to.”

V
elvet Snow didn’t know
much about fentanyl
until a student at her
daughter’s high school
in Belmont, Calif., died
last year after using a

drug laced with the synthetic opi-
oid. Then this spring, the 18-year-
old daughter of one of her closest
friends died of fentanyl-related
toxicity.

“Now I’m terrified,” says Ms.
Snow, an event planner and
mother of two daughters who lives
in San Carlos, Calif. “You think this
can’t happen to you but it can.”

Parents are increasingly alarmed
about the dangers of fentanyl as
overdose deaths rise. Two-thirds of
last year’s record number of drug-
overdose deaths were linked to syn-
thetic opioids, a category largely
made up of fentanyl, according to
recently released preliminary data

from the Centers for Disease Con-
trol and Prevention. Overdose
deaths linked to synthetic opioids
rose 23% from the prior year.

The drug can be ordered easily
on social media, delivered to your
house like a pizza and mixed not
just with heroin and cocaine but
pressed into counterfeit copies of
Percocet, Adderall and Xanax, pre-
scription pills that many young
people are familiar with.

Parents are pressing their
schools, doctors, coaches and dance
instructors to help warn and edu-
cate kids about the danger. They
are working to form peer-to-peer
student programs that would train
volunteers to inform, counsel and
possibly administer Naloxone, the
medicine that can reverse an opioid
overdose. And they are having diffi-
cult conversations with their chil-
dren about fentanyl’s dangers.

“You can’t just tell a kid, ‘Don’t
do drugs.’ We’ve been doing that

Hidden Risks
With Fentanyl
Spur Parents
BY BETSY MORRIS
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Twice a week, the men work out
with trainer Jackson Metcalf at 5
a.m. Lower-body days might include
leg presses to mimic the leg com-
pression of the row stroke, Nordic
hamstring curls and 225-pound
deadlifts, followed by core exercises
such as shoulder taps and dead
bugs. Upper-body sessions involve
variations of rows and chest
presses. Each strength session con-
cludes with a 45-minute erg row.
Sauna and ice-bath sessions are

part of their recovery training.

The Diet
Race Fuel: Rowers burn more

than 5,000 calories a day during a
crossing, race organizers say. Pairs
must have 65 days’ worth of food
on their boat, mostly freeze-dried
meals, trail mix and dried fruit.

Essential Gear
The Boat: Their Rannoch Adven-

ture R25 Pairs ocean-rowing boat,
named Polly Anne, cost around
$90,000.
Apparel: Shorts and shirts made

from bamboo materials crafted by
Charleston-based Free Fly. On the
water, they use Zhik sailing gear.

Home
rower: They
both own a
Concept2
RowErg
($900).
Data Track-

ing: Both wear
Garmin Fenix 7
smartwatches
($700), paired
with the
Garmin HRM-
Pro heart-rate
monitor
($130).

distance rows of anywhere from
20,000 to 42,000 meters performed
with 130 drag factor and max
watts, which means pulling as hard
as possible.
Their rowing coach, Duncan Roy,

who has completed the Atlantic
crossing, doesn’t allow them to use
a seat cushion or listen to music. “If
you can put the time in on the
rower with boring conditions, the
ocean row will never be boring,” Mr.
Roy says.
On Wednesdays, they focused on

shorter distances with little rest be-
tween sets to prep for performing
under fatigue. Friday erg sessions
focused on gearing, where they stay
at a set stroke to help them get
used to keeping a consistent pace.
Now that their boat has arrived,

the men have cut back the indoor
training and have started to build
their water time from 12-hour rows
to 72 hours offshore. The goal is to
achieve at least 200 on-water train-
ing hours before the race.

forever and it hasn’t worked,”
says Ms. Snow. She has sought ad-
vice from a child therapist and re-
cently attended an evening of pre-
sentations given by counselors
and parents who have lost a child
to fentanyl.

She tells her daughters, ages 12
and 14: Don’t borrow or share pre-
scription medications with anyone.
You can’t assume that a pill some-
one gives you came from a phar-
macy. It could be
made of fentanyl
even if it looks ex-
actly like a pill you
take, she tells them.

She has formed
a pact with a group
of friends. They’ve
agreed that each
will pick up any one
of their kids at any
time, no questions
asked, if the child
doesn’t want to call
their parents.

Some parents
have dramatically
changed how they
talk to their kids
about all drugs, be-
cause of the possi-
bility they could contain fentanyl.

In the past, Surrina Plemons,
an interior designer who also lives
in San Carlos, Calif., says she told
her two kids, “Hey, I know you’re a
teen and you’re likely to experi-
ment. Don’t snort anything. Don’t
shoot anything. Stick to the mel-

low stuff.” She wanted any experi-
mentation to happen at home.

Because fentanyl is so danger-
ous and so well-camouflaged in
other drugs, she has changed her
message. She now tells her two
teenagers: “I can’t tell you how
much I need you to be safe.” Her
role now, she says, is to give them
information and the truth.

Carolyn Tucker, a licensed
counselor based in Atlanta, says

many teens she works with aren’t
aware of the dangers of fentanyl.
“Ask and they roll their eyes and
pooh-pooh it,” she says. “If over-
dose is even on their radar, they
think it happens somewhere else,
like at music festivals.”

Parents typically don’t know

Velvet Snow, above, encouraged her two daughters
Annika, 14, and Amelia, 12, to sign contracts with
promises designed to prevent drug overdose.
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WHAT’S YOUR WORKOUT? | JEN MURPHY

Friends Train to Row Across Atlantic

W hen the pandemic forced
restaurants to close in
2020, many restaurateurs

and chefs shifted their focus to
takeout options or Zoom-based
cooking classes. Ben Towill and
Charlie Layton used the pause for
training to row 3,000 nautical miles
across the Atlantic Ocean.
Mr. Layton is the chef of Basic

Kitchen, Mr. Towill’s health-minded
Charleston, S.C., restaurant. During
an annual review in 2019, the two
Brits discovered they shared a goal
of completing the Talisker Whisky
Atlantic Challenge, an ocean-rowing
competition between the Canary Is-
lands and Antigua. The part holding
them back: time and a partner.
Messrs. Towill and Layton found

the daunting goal a bright light
throughout the pandemic. “I needed
something to work towards and fo-
cus on in a time of so much uncer-

tainty,” Mr. Towill says. “I told Char-
lie, this was our window.”
The duo started training in Janu-

ary 2021 for the December 2022
race. Neither had prior rowing expe-
rience. Mr. Towill, 38, a father of
two young children, kept fit training
for sprint triathlons and multiday
adventure races.
When Mr. Layton, 30, arrived in

the U.S. to start his current job in
2018, he weighed 350 pounds. “I
asked Ben about the company car
and he gave me a bike,” he recalls.
Before he started rowing, Mr. Layton
was cycling up to 100 miles a week
and adopted a mostly plant-based
diet. The lifestyle changes, paired
with his current training, have helped
him drop to 215 pounds.
The race takes most duos be-

tween 32 to 65 days to complete, ac-
cording to the event directors. Each
team will row more than 1.5 million

oar strokes during a competition. The
men will switch two hours on, two
hours off to rest or sleep.
Open-ocean conditions can bring

waves up to 20 feet high, so be-
yond training with the Charleston
Rowing Club, the men have taken
courses in ocean navigation and sea
survival and have gone through
sleep-deprivation training. Boats
must be equipped with safety gear
and two safety vessels keep tabs
on the racers.
Their team, the Dreamboats,

aims to raise $500,000 for educa-
tional and environmental charities.

The Workout
Before their boat arrived in

March, the men were hooked on
their indoor rowing machines—
known as ergometers, or ergs—log-
ging around 65,000 meters a week.
“Mindset Mondays” involved long-

.
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Ads: A one-hour show had eight ad
breaks, with each about 30 sec-
onds to a minute long

Roku, the maker of popular
streaming devices, has its own free
content hub, available through a
web browser, mobile app, Roku de-
vice or compatible smart TV. It in-
cludes a mix of live TV from news
channels, such as NBC News and
ABC News, and on-demand movies
and shows. You can also subscribe
to premium paid channels such as
Showtime and Starz through the
service.

Pluto TV
Watched: “Mission Impossible:
Ghost Protocol,” “Anchorman,”
“Star Trek”
Ads: An on-demand movie had five
commercials an hour, each two
minutes long

The service—owned by Para-
mount Global, formerly known as
ViacomCBS—includes content from
the parent company’s networks,
including shows such as “Survi-
vor” and movies such as “Star
Trek.” My gripe with Pluto TV is
that it doesn’t show you when ads
are coming—they pop up intermit-
tently throughout a movie. There
are also live TV channels with pro-
gramming spanning sports reruns,
entertainment and news, but the
channels are distinct from the ver-
sions available on the broadcast
networks. CNN on Pluto TV, for ex-
ample, shows the latest headlines
but doesn’t offer the same pro-
gramming as cable.

Peacock
Watched: “Mary Queen of Scots,”
“The Office,” “Parks and Recreation”
Ads: A 22-minute episode had
three ad breaks, each about a min-
ute long

NBC’s Peacock offers channels,
as well as on-demand content, on
its web-browser platform and mo-
bile apps. Alongside free content,
you will see some titles marked
with a purple feather. Those re-
quire a paid subscription to Pea-
cock’s $5-a-month premium plan.
For popular shows, you’ll get one
season free, but then you have to
pay to watch the rest.

Also: Check Your Cell Plan
Many cellular providers include
streaming services as part of their
plans. Check yours to see if you’re
already paying for a subscription.

Some unlimited data AT&T cus-
tomers can get access to HBO Max,
for instance.

G ucci and Balenciaga,
two of the world’s big-
gest luxury brands,

share a parent company in
Kering SA. Now they also
share three stripes.
Within just a few months

both companies introduced
collaborations with the Ger-
man athleticwear empire
Adidas. Gucci’s came first:
During its February runway
show it debuted a co-
branded collection of double-
breasted suits and fur-
trimmed tweed coats
plastered with Adidas’ recog-
nizable trefoil logo above the
Gucci name. The sporty
splice collection releases on
June 7 and includes a $3,980
wasp-waist jacket and $1,250
platform sandals—items that
aren’t quite Soulcycle ready.
On May 22, it was Gucci’s

corporate bedfellow Balen-
ciaga teaming with Adidas.
Its runway show (a dense af-
fair with gimp-masked mod-
els marching along the New
York Stock Exchange floor)
included a more convention-
ally athletic assortment of
twin-logoed tracksuits and
soccer jerseys. The collabora-
tion demonstrates “what we
offer aesthetically to our au-
dience. There is a fashion ele-
ment to it, you know, [and]
there is a street element,”
said the brand’s mononym
designer Demna in an inter-
view backstage.
The collection went on

sale immediately following
the show with prices more in
line with Bergdorf than Mod-
ell’s: Trackpants at $1,550
and sneakers at $1,100.
The catwalk prominence of

these partnerships—that
three-stripe logo sitting right
above a fashion brand’s name
for look after look, item after
item—shows how the chasm
between high style and mass
apparel has all but closed en-
tirely. (Price, of course, re-
mains an exclusionary factor.)
Through a representative,

Kering declined to comment
on whether the two deals

Adidas
Sports Its
Luxe Cred
BY JACOB GALLAGHER

Kanopy
Watched: “Parasite,” “Boyhood,”
“Lady Bird”
Ads: None

The service requires a member-
ship at participating local libraries.
Students at partner universities can
also access Kanopy. Users are allot-
ted a certain number of credits each
month (my local library in San
Francisco offers 15), and each movie
or TV episode requires one credit.
There’s a section for Academy
Award winners and nominees, and a
substantial selection of PBS shows,
including Masterpiece series.

Hoopla
Watched: “Hamilton: One Shot to
Broadway,” “The Curious Case of
Benjamin Button,” “13 Going on 30”
Ads: None

Hoopla, which also offers ebooks
and audiobooks, is similar to
Kanopy. Content is free with a li-
brary card. You can “borrow” titles
for three days, and some can be
downloaded offline via the Hoopla
mobile app. There’s a kids mode

that flips on a filter for age-appro-
priate content such as “The Iron Gi-
ant” and “Lego Atlantis.”

Amazon Freevee
Watched: “Knives Out,” “Emma,”
“Logan”
Ads: During a movie, there were
two ads an hour, each up to 75
seconds long

Freevee, formerly known as
IMDB TV, is hosted on Amazon’s
site, alongside its paid Prime
Video content. You can stream
content on the web, or through
streaming media players and con-
soles. There are a few original se-
ries, as well as TV shows and mov-
ies. If you have an Amazon Prime

membership, click the “Free to
Me” tab, which combines Prime
Video and Freevee offerings. If you
don’t subscribe to Prime, you’ll
just see Freevee’s library.

Tubi
Watched: “Green Lantern,” “Pearl
Harbor,” “The Holiday”
Ads: Movies had three commercial
breaks an hour, ranging from 25
seconds to two minutes long

Tubi, owned by Fox Corp., has a
sizable selection of recognizable ti-
tles and can be accessed on a vari-
ety of devices, from the web to Ap-
ple TV and gaming consoles. (Fox
and Wall Street Journal parent
News Corp share common owner-
ship.) The kids section includes
“Stuart Little,” “Surf’s Up” and
more. For grown-ups, there are a
lot of nostalgia options from the
’90s and early aughts.

The Roku Channel
Watched: “Downton Abbey,”
“Slumdog Millionaire,” “Buffy the
Vampire Slayer”

FreeMovie Streaming Exists
And It’s Pretty Darned Good

18%
The number of U.S. households using
free, ad-based TV services

were coordinated at the cor-
porate level. Adidas said pre-
mium collaborations are part
of a new brand strategy an-
nounced last year. Brian
Grevy, Adidas executive board
member responsible for
global brands, said in March
2021 that luxury designs “in-
spired by Adidas and worn
for status” helped create
brand heat.
Luxury sportswear collabo-

rations are hardly new, but
recent pair-ups embody a dif-
ferent attitude, said Thom

Bettridge, head of creative
and content at the online
shopping site Ssense. The
DNA of sportswear brands is
more thoroughly intertwined
with luxury production to cre-
ate a full-spectrum of apparel
and shoes—the collaboration
is “becoming a tool rather
than a big novelty,” he said.
The same weekend as the

New York Balenciaga show,
Louis Vuitton hosted a
Brooklyn exhibition of its col-
laboration with Nike, one of
the final acts of Virgil Abloh,
Vuitton’s late men’s creative
director. Comprising 47 Nike

Air Force 1s (manufactured
by Louis Vuitton, not Nike),
the lock-up melded Louis
Vuitton’s logo with perhaps
the one brand mark more
recognizable that its petite
LV’s: the Nike swoosh. The
Air Force 1s start at $2,750.
Going back decades, Adi-

das has worked with Japa-
nese avant-maestro Yohji Ya-
mamoto, Stella McCartney
and Raf Simons. “What put
Adidas on the map, collab-
wise, was these really kind of
foundational collaborations

with independent creatives,”
said Mr. Bettridge.
The crumbling of formality

and the recontextualization
of sportswear as culturally
dominant forced luxury labels
to reconsider that separation.
Yes, Jackie O. wore Balen-
ciaga, but Missy Elliott, Phar-
rell, Liam Gallagher? They
wore Adidas.
Two years ago, Dior re-

leased an Air Jordan collabo-
ration that is still one of the
most in-demand shoes on
the sneaker resale market. A
pair recently sold for $7,700
on resale platform StockX.
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A model in Gucci’s February show wearing a jacket from
the Italian brand’s collaboration with Adidas.
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I’M WATCHING
COMMERCIALS AGAIN.

It’s been years since I quit ca-
ble TV and switched to ad-free
streamers such as Netflix. But
now, with creeping prices and sub-
scription fatigue setting in, I’ve
pruned my streaming diet. To cut
costs, I’ve tried out free, mostly
ad-based services to hold me over
until the next binge-worthy show
compels me to resubscribe.

There’s a surprising number of
solid, 100% legal, digital freebies
out there on apps dedicated to
subscription-less streaming. You
won’t find features available in
paid services, such as 4K video
resolution, downloads for offline
viewing or content libraries full of
the latest buzzworthy shows.

There are even some free live-
TV options, though none of these
will replace full-blown TV pack-
ages, with news, sports and more,
that keep people paying upward of
$50 a month. But if you’re a casual
watcher who enjoys a good rerun
or cinema classic, you’ll find
plenty. Many services are owned
by major studios. And some do of-
fer original shows, too.

The catch? Intermittent ad
breaks, just like TV from the good
ol’ days. (As you’ll read below,
some ad-free options exist for peo-
ple with active library cards.)

An estimated 18% of U.S. house-
holds used a free, ad-based TV ser-
vice as of last winter, more than
double compared with the previ-
ous year, according to Kantar, an
analytics firm. Subscribers to ad-
free paid services are down, while
both free and paid services with
ads are up, the firm said. Last
month, Netflix posted its first
quarterly subscriber loss in over a
decade.

How many ads would it take for
me to run screaming back to a $15-
a-month, premium HBO Max sub-
scription? I streamed hours of mov-
ies and TV—and commercials—and
assessed the quality of the libraries,
plus the content-to-commercial ra-
tio. In general, you will still experi-
ence fewer ads on these streamers
compared with traditional network
TV.

Here are some free streaming
services to try, starting with the
least annoying ad experience:

PERSONAL JOURNAL.
NY
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MENOFTHECLOTH | By Amy Goldstein &
Lorraine Goodman

Across
1 CDs’
predecessors

4 Cut of salmon
9 Wherewithal

14 Undefeated
boxer Laila

15 March
marchers

16 Sundance flick,
often

17 Delivery vehicle
18 Baseball player

Pee Wee’s
favorite fabric?

20 1973 #1 Rolling
Stones hit

22 Just wrong
23 Was at the

front of the
pack

24 “The Sound of
Music” backdrop

26 Removals from
power

28 Composer Scott’s
favorite fabric?

32 “___ y Plata”
(Montana motto)

33 Warner Bros.
creation

34 Jerusalem
artichoke or
jicama, e.g.

38 Teri of “Tootsie”
40 Coat in the

kitchen
43 Uber alternative
44 Cold shower?
46 Politically like-

minded group
48 Petty picker’s

target
49 Theater director

Hal’s favorite
fabric?

53 Wooden
wardrobe

56 “No problem!”
57 Caribbean, e.g.
58 Readies for a

selfie
61 Less common
64 General George’s

favorite fabric?
67 In the past
68 Acknowledged in

the footnotes
69 Winner’s boast
70 Uno doubled
71 Bailiwicks
72 Broke off
73 Charlotte spins

her web above
Wilbur’s

Down
1 Fill for a groovy
lamp

2 Agenda

TheWSJ Daily Crossword | Edited by Mike Shenk

1 2 3 4 5 6 7 8 9 10 11 12 13

14 15 16

17 18 19

20 21 22 23

24 25 26 27

28 29 30 31

32 33 34 35 36 37

38 39 40 41 42 43

44 45 46 47 48

49 50 51 52

53 54 55 56

57 58 59 60 61 62 63

64 65 66 67

68 69 70

71 72 73

s

Solve this puzzle online and discuss it atWSJ.com/Puzzles.

3 Nation that was
once a trading
post of the East
India Company

4 Barbecue grill
alternative

5 Anger
6 Bank claim
7 “Happy

Motoring” brand
8 Lonely place, so

they say
9 Exploits

something
excessively

10 Suffix for ethyl
or acetyl

11 Singer with
the bestselling
album of the
21st century

12 More upscale
13 Garden store

buy
19 Diamond call
21 “___ say!”
25 Hoity-toity type
27 Letter-shaped

fastener
28 Uses the track
29 Spoken
30 ___ favor

(Spanish plea)

31 Turning point in
history

35 Online revenue
sources

36 Departure
37 “Puttin’ on the

___”
39 Seized auto
41 Bitter beer
42 Pros with

practices
45 Camera stands
47 Made butter
50 Monopoly token

until 2013
51 Beast in a loch
52 S&L offering
53 Pet protection

org.
54 Put on TV again
55 Photo paper

option
59 Make, as

money
60 Understated

earring style
62 Showbiz award

“grand slam”
63 Like Santa’s

cheeks
65 Some like it hot
66 Paris’s ___ de la

Cité

Previous Puzzle’s Solution

The contest answer is HUSTLE. Suggested by the
central Down answer POCKETS (“There are six on
the sides in pool”), the six black corner and center
squares on the left and right sides of the grid can
be replaced by letters to make new words reading
across and down (like TUT and SURER becoming
TUTU and USURER). Those six letters spell the
contest answer.

H A T E A D A P T T U T U
E L I A B A L S A E R O S
R O N S A D L I B E C R U
R E S E A T S L A S H E R
I V T U B E P I E R I R E
N E A P S M O N S I G N O R
G R R M O C K A D O
S A S H A S K E W P E R T

U L S T E R S M A R
S T A G E S E T S A B I D E
H I D E E L S A D E L I E
O R D E R S M I S D I A L
V A L E H I M O M L A T I
E D E N O R A T E A N O N
L E S S T A X E D M O R E

Weather
Shown are today’s noon positions of weather systems and precipitation. Temperature bands are highs for the day.

City Hi Lo W Hi Lo W City Hi Lo W Hi Lo W
Today Tomorrow Today Tomorrow

City Hi Lo W Hi Lo W

Anchorage 69 53 s 68 53 pc
Atlanta 88 71 pc 90 73 s
Austin 96 75 pc 95 73 pc
Baltimore 96 73 s 92 72 pc
Boise 64 47 pc 75 53 s
Boston 77 53 c 58 55 c
Burlington 74 57 pc 66 58 sh
Charlotte 91 67 pc 93 69 s
Chicago 89 63 t 74 57 pc
Cleveland 89 72 s 82 56 t
Dallas 94 75 pc 94 71 pc
Denver 61 41 pc 60 43 r
Detroit 91 72 pc 81 57 t
Honolulu 85 73 pc 85 73 pc
Houston 91 76 pc 92 74 pc
Indianapolis 88 69 s 80 58 t
Kansas City 81 59 t 70 53 sh
Las Vegas 87 68 s 93 71 s
Little Rock 91 72 s 89 69 t
Los Angeles 78 59 s 84 61 s
Miami 85 74 t 86 75 t
Milwaukee 88 59 t 71 55 pc
Minneapolis 70 51 c 71 54 pc
Nashville 91 69 s 91 70 s
New Orleans 87 75 t 89 74 s
New York City 93 64 s 72 62 t
Oklahoma City 87 67 c 75 59 t

Omaha 82 54 pc 72 51 pc
Orlando 87 71 t 87 70 t
Philadelphia 96 72 s 86 68 pc
Phoenix 98 74 s 103 77 s
Pittsburgh 88 66 s 85 59 t
Portland, Maine 61 49 r 59 50 c
Portland, Ore. 76 56 pc 79 57 c
Sacramento 90 54 s 92 56 pc
St. Louis 90 69 s 75 63 r
Salt Lake City 63 46 pc 73 52 s
San Francisco 72 51 s 68 54 s
Santa Fe 79 49 s 76 50 s
Seattle 69 52 pc 72 57 c
Sioux Falls 65 47 r 71 46 pc
Wash., D.C. 94 75 s 92 72 pc

Amsterdam 63 48 sh 61 47 sh
Athens 88 70 s 90 72 s
Baghdad 110 80 s 113 81 s
Bangkok 94 80 t 94 80 t
Beijing 91 58 s 94 61 s
Berlin 67 50 pc 65 48 pc
Brussels 64 46 t 64 45 pc
Buenos Aires 52 40 s 53 42 c
Dubai 99 83 s 106 83 s
Dublin 58 44 c 59 45 pc
Edinburgh 57 46 sh 59 45 pc

Frankfurt 71 47 t 73 49 pc
Geneva 67 52 r 73 56 t
Havana 83 71 t 85 70 t
Hong Kong 87 79 c 88 81 t
Istanbul 83 64 s 81 64 pc
Jakarta 90 75 t 91 75 t
Jerusalem 87 60 s 84 60 s
Johannesburg 57 37 s 60 37 s
London 61 47 t 64 48 pc
Madrid 88 59 s 89 59 s
Manila 91 80 t 92 81 t
Melbourne 50 43 sh 53 42 c
Mexico City 75 56 t 72 56 t
Milan 74 59 t 82 63 pc
Moscow 64 58 r 70 56 r
Mumbai 91 84 pc 90 84 c
Paris 71 48 pc 73 52 pc
Rio de Janeiro 77 71 c 80 71 pc
Riyadh 107 80 s 108 77 s
Rome 82 62 pc 82 62 s
San Juan 87 76 t 87 76 pc
Seoul 78 58 s 80 60 pc
Shanghai 84 71 pc 89 71 c
Singapore 91 79 pc 88 79 t
Sydney 62 47 pc 57 46 s
Taipei City 88 77 r 91 77 t
Tokyo 74 67 sh 79 68 pc
Toronto 89 69 s 79 52 t
Vancouver 64 53 pc 69 55 c
Warsaw 67 52 pc 67 48 r
Zurich 68 49 pc 70 55 pc

Today Tomorrow

U.S. Forecasts

International

City Hi Lo W Hi Lo W

s...sunny; pc... partly cloudy; c...cloudy; sh...showers;
t...t’storms; r...rain; sf...snow flurries; sn...snow; i...ice

Forecasts and graphics provided by AccuWeather, Inc.©2022
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gresses, she sets aside the pedal
steel and waltz-time mosey for ar-
rangements that hew closer to the
stormy and dissonant turns on
“All Mirrors.” Working with pro-
ducer Jonathan Wilson—best
known for his collaborations with
Father John Misty, including this
year’s Tin Pan Alley throwback
“Chloë and the Next 20th Cen-
tury”—Ms. Olsen has created an
uneasy collection about love,
where pain is never quite bal-
anced out by joy.

The opening “All the Good
Times” is a potent illustration of
the line Ms. Olsen walks here, as

the desire to look back fondly on
an old flame is tempered by the
harsh reality of the relationship’s
shortcomings. A gurgling organ,
wispy pedal steel, and tooting
horns frame her voice, which is
dripping with reverb and regret
as she bids a former partner fare-
well. “Well I won’t be the one to
keep holding you back / If there’s
somethin’ you’re missin’ then go
right ahead,” she sings as drums
crash. We hear her infatuation,
but start to wonder if those hal-
cyon days were all she makes
them out to be.

In press materials accompany-

ing the album’s release Ms. Olsen
said that the set was inspired by
a string of personal events that
unfolded in a short period: Both
of her parents died, and she be-
gan dating a woman and came out
to her family as queer. While
those details surely informed the
record, Ms. Olsen is a skilled
craftsperson steeped in music his-
tory who channels her life into
songs that would make just as
much sense if someone else was
singing them. She’ll drop a per-
sonal detail here and there—the
beautiful third track, “Dream
Thing,” seems to take place whileA
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A
ngel Olsen is
well posi-
tioned to be
a breakout
indie star,
but she

seems to have other
things on her mind.
Over the past couple of
years, her singer-song-
writer milieu has been
dominated by women
who traffic in intimacy
and intensity—think
Adrianne Lenker of Big
Thief, Phoebe Bridgers,
Mitski—and Ms. Olsen,
who at age 35 is a cou-
ple of years older than
that cohort, has all the
tools to reach a similar
level of success. But
she’s a restless artist
who likes experiment-
ing, never staying in one
place long enough for
the merely curious to
get a sense of what
she’s about.

Early in her career
she sang backup for in-
fluential alt-country
singer Will Oldham, who
most frequently records
as Bonnie “Prince”
Billy,” and his mercurial
approach to his career
may have rubbed off.
Ms. Olsen released the
darkly harrowing folk
masterpiece “Burn Your
Fire for No Witness” in
2014 and then followed
it with her brightest
and most driving rock
album, 2016’s “My
Woman.” Rather than
build on that sound, she
pivoted on 2019’s “All
Mirrors,” a string-heavy
collection of tense
chamber-pop, and her
next release, 2020’s
“Whole New Mess,” fea-
tured the same songs as
its predecessor in a
stripped-down acoustic
style. Then in 2021 she
released a rather awful
covers EP, “Aisles,”
which found her recast-
ing throwaway ’80s hits
like “Safety Dance” and
Orchestral Manoeuvres in the
Dark’s “If You Leave” as dark and
moody art-pop.

Ms. Olsen’s new album, “Big
Time” (Jagjaguwar), out Friday,
represents another stylistic de-
tour, but this time the changes in
direction are more subtle, and
build directly on what she’s done
before. The record’s first half is
steeped in the lush and atmo-
spheric sound of early-’70s coun-
trypolitan—think George Jones
and Tammy Wynette’s work with
Billy Sherrill—which turns out to
be an ideal setting for Ms. Olsen’s
songwriting. As the LP pro-

Ms. Olsen is onstage, as she
finds herself in a reverie af-
ter seeing a familiar face in
the crowd. “I was searching

my mind for
the words
to that
‘Black Cap-
tain’ song /
I was look-
ing at old
you, looking
at who
you’ve be-
come.” The
reference is
to a compo-
sition by
Mr. Oldham,
which sug-
gests the in-
cident hap-
pened
during her
early years
in his band,
but no
knowledge

of such facts is needed to
absorb the track’s power.

Ms. Olsen’s voice is
higher in the mix here than
it’s been on her last few re-
leases. On many of these
songs, she strains at the
upper end of her register,
her voice trembling and
cracking, as if constantly
yearning for a feeling that
is just out of reach. On
darker numbers, she can be
so beaten down she can’t
even communicate. “I’ve
never been too sad / Too
sad that I couldn’t share /
When you can’t find the
words / Guess it’s time to
listen,” she sings on “This
Is How It Works,” a six-
minute epic ballad on the
record’s back half.

She has a knack for re-
vealing conflict in even the
sweetest of love songs. The
following track, “Go Home,”
rich with dissonant strings,
has a steadily building, bo-
lero-like structure not un-
like Roy Orbison’s “Running
Scared,” and it’s ostensibly
about the desire to return
to a place of safety during a
time of trouble. But Ms. Ol-

sen expresses this desire with a
wail that drips with loss, and you
suspect these comforts may exist
only in her imagination. “Big
Time” isn’t Ms. Olsen’s best al-
bum—to my ears “Burn Your Fire”
still takes the crown, though her
work is so varied ranking her out-
put is difficult. But it’s an excellent
place to start in her discography,
as she works in familiar idioms
but twists them to suit her darkly
evocative vision.

Mr. Richardson is the Journal’s rock
and pop music critic. Follow him on
Twitter @MarkRichardson.

‘Big Time,’
the new
record from
Angel Olsen,
is out Friday.

MUSIC REVIEW | MARK RICHARDSON

A Darkly Evocative Step Forward
Angel Olsen’s new album is a subtle departure from her earlier work, dipping back into her intense, intimate idiom

.
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New Orleans
At the men’s Final Four here last

month, National Collegiate Athletic
Association president Mark Emmert
told reporters that he was confident
that he could push Congress to reg-
ulate the freewheeling new era in
which college athletes can make
money from their likeness.

At a luncheon for the upper crust
of college sports administrators one
day later, however, Emmert’s tone
was more grim.

“These senators hate me,” Em-
mert said.

That had been obvious to many
college sports insiders for months.
Emmert’s admission was a final
sign that the NCAA’s relationships
with power brokers within and be-
yond college athletics had become
irreparable. Three and a half weeks
later, Emmert announced he would
step down “by mutual agreement”
from the association he steered for
more than a decade.

Emmert’s exit came after a try-
ing year in which the NCAA lost its
iron grip on the issue of athlete
compensation and suffered a black
eye over the unequal conditions for
athletes at its women’s and men’s
basketball tournaments. The latter
problem prompted the NCAA to
hire an outside law firm to conduct
a gender equity review that found
systemic long-term neglect of the
women’s championships in basket-
ball as well as dozens of other
sports.

In an interview earlier this
month, however, Emmert said he
was happy with the way both issues
were handled.

“Are there issues and choices
that over the past decade that I
would have liked to make differ-
ently? Well, of course,” Emmert
said on May 19. “Was the NIL issue
one of those? The answer is no.”

Regarding the gender equity is-
sues, Emmert said he was pleased
that changes were made to improve

cancel winter championships. But
many coaches, athletic directors
and commissioners felt blindsided
when the NCAA concurrently an-
nounced, via a 75-word press re-
lease on Twitter, that spring cham-
pionships were off, too.

Any grace administrators may
have reserved for Emmert as he
steered the NCAA through a pan-
demic evaporated a year later, when
social media posts showed gross
disparities in resources, including to
weight room facilities and Covid-19
testing, between the bubbled men’s
and women’s basketball tourna-
ments. Emmert stood aside while
his deputies, Dan Gavitt and Lynn
Holzman, responded to outcry.

Scores of people, including ca-
sual fans, coaches and members of
Congress, called for Emmert’s
ouster. Yet Emmert survived a vote
of confidence by the NCAA Board of
Governors on March 28, 2021. One
month later, his contract was ex-
tended through 2025 by unanimous
vote of the board.

The timing of the extension had
a lot to do with another person at

the NCAA: the president’s right-
hand man Donald Remy, then serv-
ing as chief operating officer. Remy
was the NCAA’s primary liaison
with Congress and mastermind of
the association’s legal strategy in a
series of high profile lawsuits.

President Biden nominated Remy
to be the Deputy Secretary of the
Department of Veterans Affairs in
April 2021. Remy’s departure
threatened to create a vacuum at
the top at a time when the NCAA
was awaiting a verdict from the Su-
preme Court in NCAA v. Alston, a
case pertaining to educational bene-
fits that had antitrust ramifications
for the association.

According to people familiar with
its thinking, the Board of Governors
concluded that signing Emmert
would signal to Congress stability.
But many politicians had grown
frustrated by what Sen. Marsha
Blackburn (D-Tenn.) described as “A
repeated pattern of hesitancy to
make decisions and to provide lead-
ership” from Emmert.

When asked for comment on how
he characterized his relationship

JASON GAY

TheCeltics Get a Shot at theWarriors
After a bruising seven-game series with Miami, Boston meets a rested Golden State team in the NBA Finals

with members of Congress at the
men’s Final Four, Emmert said, “I
don’t remember the words I used at
that luncheon.”

Emmert argued that the NCAA
president’s most important relation-
ships are not with politicians, but
rather universities and their state
representatives. “The job of the
president is to bring together voices
from the schools to try to effect
change, not to be the sole voice on
behalf of all college sports,” he said.

Several bills related to athletes
rights have been introduced in Con-
gress, but none have gained mean-
ingful momentum in the past 10
months.

In New Orleans, Emmert publicly
acknowledged that he might be part
of the NCAA’s problem. “It’s pretty
natural for people with frustrations
and anxieties…to just say, ‘Yeah
maybe it’s time for a change, maybe
we need new leadership and that
will reset some of these issues,’”
Emmert said. “It won’t change the
issues. But having a different voice
talking on those issues, I get that
that could be very useful.”

SPORTS

College sports administrators say indecisive leadership from the NCAA under Mark Emmert created irreparable fissures.
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seasons in the wilderness.
If you’re thinking it’s the Same

Old Warriors, I know these
dudes…not true. You know some of
these dudes.

Yes, there’s Curry, who, despite
some regular-season wobbles, re-
mains the greatest long-distance
shooter to ever hoist the ball. Yes,
there’s defensive thumper/com-
mentator-in-training Draymond
Green, and Klay Thompson, basket-
ball’s favorite eccentric, finally
rounding himself into form after
missing two years with a knee in-
jury and an Achilles tear.

There’s also a fresh crew of
Golden State talent, including for-
mer G league marvel Jordan Poole,
Timberwolves castoff Andrew Wig-
gins, center Kevon Looney, and 19-

year-old comet Jonathan Kuminga.
The result is a canny team, still

developing, straddling two genera-
tions, and likable. The Warriors’
championship era lost its charm
when they added Kevin Durant—it
was like giving Goliath another Go-
liath—but a humbling interstitial
period (Golden State went 15-50
two seasons ago!) has restored
much of the appeal.

The Warriors are here after
sinking the Dallas Mavericks in
five, and, before that, outlasting a
Ja Morant-deprived Memphis.
They’re not the scoreboard-bend-
ing juggernaut of the mid-to-late
2010s, but they still move the ball,
and score in bunches.

After watching Miami dent the
backboard, the Celtics will have to

adjust to a team that can shoot.
And shoot. And shoot.

Can Boston adapt? The Celtics,
coached by rookie bench leader
Ime Udoka, are an ascension
saga—at the season’s midpoint, the
club was foundering at 20-21, only
to meld into coherence and close
with a 31-10 run.

Like Golden State, they have op-
tions—All-NBA first-teamer Jayson
Tatum, co-conspirator Jaylen
Brown, and freestyling defensive
pest Marcus Smart. They’re getting
great help from sidemen like Der-
rick White, Grant Williams and Al
Horford, who is finally in the title
round after a 15-year-career.

This series won’t be compli-
cated. The Celtics shove them-
selves into an opponent’s personal

space and force them to adjust.
Can Golden State adjust? Are the
Warriors capable of crowding Bos-
ton’s offense like the Heat did—or
will Tatum and Brown get going
like they’re capable of?

Here’s to these Finals being a
palate-cleanser. I’m sure there are
some defense-crazed minds who
appreciated the grit of the Boston-
Miami series, but it felt like a re-
gression. Referees seem to flip a
coin to determine the outcome be-
tween offensive fouls and blocking
charges, and flopping players are
too incentivized to stand like
matchsticks in front of driving op-
ponents. Uglyball has its admirers,
but that series was hard to watch.

This new one should be differ-
ent. Let’s hope.

the conditions at this year’s
women’s Final Four. “Could there
have been more done more rapidly
at the time? I’m sure there could
have been,” he said of last year’s
debacle.

Emmert’s departure was a sur-
prise in part because it came a year
after the NCAA Board of Governors
extended his contract until 2025.
But according to more than a dozen
athletic directors, university presi-
dents and conference commission-
ers interviewed for this story, Em-
mert’s downfall was years in the
making.

Emmert came to the NCAA job in
2010 after turns as president of the
University of Washington and chan-
cellor at Louisiana State University.
His background was in academia,
but he was familiar with athletics,
having lured Nick Saban to Baton
Rouge in 1999. This was seen as an
advantage as the NCAA worked to
quash academic scandals and shore
up graduation rates.

Many described Emmert as bril-
liant, but that same quality may
have also turned college administra-
tors against him. They say that con-
versations with the president left
them with the impression that he
felt he was the smartest person in
the room and knew better than
them in dealing with the reality of
college sports on the ground.

This only magnified as the NCAA
became mired in costly litigation—
most notably the landmark case
brought by former UCLA basketball
player Ed O’Bannon that ultimately
cracked the door open for college
athletes to gain ownership of their
name, image and likeness rights
years later.

Emmert insisted that the “level
of communication between the Divi-
sion I commissioners and the na-
tional office has never been higher,”
due to weekly meetings that began
during the pandemic.

Fissures deepened in late March
2020, as the pandemic began and it
became apparent the NCAA would

BY LAINE HIGGINS

Emmert’sNCAAExit
WasYears in theMaking

The process was
painful, but the result
is official: The Boston
Celtics will meet the
Golden State Warriors
in the NBA Finals,

starting Thursday in San Francisco.
The Celtics are here by virtue of

winning a drunken three-wheeled
shopping cart of an Eastern Con-
ference Finals against the depleted
Miami Heat—a short-staffed, de-
fense-first series so bruising and
aesthetically challenged it should
be sued for defamation by the Nai-
smith estate.

Have you ever wanted to watch
someone shoot a 3-pointer and
clunk it off the rim? And then
watch another person shoot a 3-
pointer and clunk it off the rim?
And then watch another person
pass on a 3-pointer, but crash into
three people, get slapped in the
forehead, roll an ankle and dribble
it off their own foot?

(KNICKS FANS: Hey, we invented
that!)

A symphony of grace, it was
not. Boston-Miami had its mo-
ments, but it was mostly a cage
match in high-tops. Its signature
move was a player barreling into
the lane and knocking opponents
to the floor like candlepins. Refer-
ees wore out whistles. Ice packs
became essential. The winner
would be the last team standing.

This proved to be the Celtics,
who survived a late Heat comeback
in Sunday’s Game 7 in which they
very nearly blew a double-digit
lead and their ticket to the cham-
pionship.

It was an exhale, not an excla-
mation. You know the feeling of
watching someone carrying a giant
tray of dinner plates—and they
trip over a step, and nearly fall
over, shattering all the plates, but
then, suddenly, they regain their
footing and miraculously save the
tray?

Boston won like that.
And the Celtics nearly lost it in

the final seconds when the bril-
liant Miami star Jimmy Butler
launched a game-winning 3-pointer
that, in a fitting tribute to the
whole series, donked bluntly off
the front rim.
DONK!
The Celtics now face a far more

stylish opponent: Steph Curry and
Golden State, the Bay Area fran-
chise that won three titles in the
prior decade, but has spent a few

Jayson Tatum, left, and the Boston Celtics will meet Steph Curry, right, and the Golden State Warriors in the NBA Finals. Game 1 is Thursday in San Francisco.
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Navigating
Turbulent Times
The Red Prince
By Helen Carr
(Oneworld, 283 pages, $17.95)

BOOKSHELF | By Allan Massie

Send In the Marines for a Modernization

On paper the Russians
have every advantage. A
million more soldiers in

uniform, more than 10 times
the military budget, 10 times
the aircraft, six times the tanks.
But a much smaller Ukrainian
force resolutely repelled Rus-
sia’s attack on and around Kyiv
and it continues to stymie Rus-
sian forces with small infantry
units equipped with modern
weapons, the latest training,
the best intelligence and the
courage of troops fighting for
freedom.

Most commentators have
been surprised, but Ukraine’s
successful principles are the
same as those in the U.S. Ma-
rine Corps’ plan to modernize.
The Marines understand
something the Kremlin did
not: In the face of technologi-
cal change, the future of war-
fare won’t be like its past.

Adapting new technologies
and tactics faster than our ad-
versaries is essential, which is
exactly why the Marines’
Force Design 2030 moderniza-
tion plan is the most aggres-
sive of any service—except
perhaps the Chinese military.
The plan addresses everything
from personnel to warships. It

shifts resources from armor,
artillery and manned aircraft
to invest in longer-range mis-
siles and unmanned aerial sys-
tems, better sensors and sur-
veillance, and the development
of new cyber forces.

The loudest opponents of
this modernization plan have
claimed the Marines will be-
come less lethal, but Ukraine

proves the opposite. A platoon
of Marines armed with the lat-
est loitering munitions, drones
and missiles, along with mod-
ern intelligence capabilities, is
much more maneuverable than
artillery and more of a threat
to the enemy.

Other critics have said that
the Marines’ plan has a narrow
focus on China. Certainly
China is the greatest long-term
threat that the U.S. faces. But
the Marine Corps will be able
to meet our national-defense
priorities while also becoming
combat capable everywhere
else in the world. The plan will
make Marines more effective
everywhere they go.

We don’t have time for in-
cremental change. China is
rapidly modernizing, and a
Chinese invasion of Taiwan
could happen before 2030. If
anything, the Marine Corps
should be moving faster.

As former Marines in Con-
gress, we understand the leg-

acy of the Corps, and want to
preserve what makes it spe-
cial. Force Design 2030 en-
sures the Marines can meet
the demands of the current
moment, while remaining the
finest and deadliest infantry in
our nation’s arsenal. The plan
restores the Marines to their
original and most sacred mis-
sion: the maritime defense of
America and its allies. And it
ensures that even in a new era
of warfare the Marines are
still first to the fight.

Mr. Moulton, a Democrat,
represents Massachusetts’s
6th congressional district. Mr.
Gallagher, a Republican, repre-
sents Wisconsin’s 8th congres-
sional district. This piece is co-
signed by Reps. Salud Carbajal
(D., Calif.), Ruben Gallego (D.,
Ariz.), Jared Golden (D.,
Maine), Conor Lamb (D.,
Penn.), Greg Pence (R., Ind.)
and Sen. Todd Young (R.,
Ind.). All are Marine veterans.

By Seth Moulton
And Mike Gallagher

ForceDesign 2030
ensures they will still
be first to the fight.

OPINION

Bangalore,
India

Secretary of
State Antony
Blinken gave
his long-
a w a i t e d
speech laying
out the Biden
administra-
tion’s China
policy last

week at George Washington
University. It was a clear
statement of American na-
tional strategy that will be
closely read by foreign minis-
tries and leaders around the
world. Since 1945, Mr. Blinken
said, America and its allies
have built a global order that
has to a large degree kept the
peace and promoted the well-
being of people around the
world. The system needs to be
modernized and reformed, but
the defense of that system re-
mains the cornerstone of Pres-
ident Biden’s foreign policy.

No country, Mr. Blinken
said, had benefited from this
order more than China, whose
current power and prosperity
were due to the opportunities
the American-backed system
offered for growth through
trade. Rather than using its
power to uphold and develop
the world system, however,
China has chosen to challenge
it. Calling the 2020s a “decisive
decade,” Mr. Blinken pledged
to work with American allies to
compete effectively with China
economically, diplomatically
and militarily to ensure the
survival and prosperity of the
current world system.

The speech didn’t go over
well in Beijing. In Foreign
Ministry spokesman Wang

Blinken’s Indo-Pacific Blueprint
Wenbin’s words, the rules-
based international order that
the U.S. claims to defend “is
nothing but a set of ‘house
rules’ established by the US
and a handful of other coun-
tries to maintain the so-called
‘order’ led by the US.” As for
American plans to create and
strengthen alliances and trad-
ing relations capable of bal-
ancing Chinese power, Wang
Wenbin fumed that “forging
‘small blocs’ is against the
trend of history. . . . This move
to gang up on China will get
no support and is doomed to
fail.”

Recent developments in the
South Pacific seem to bear Mr.
Wang out. China’s foreign
minister, Wang Yi, arrived in
the Solomon Islands Thursday
to sign a cooperation agree-
ment with the strategically lo-
cated island nation that could
extend China’s military pres-
ence well beyond Taiwan and
potentially threaten the ship-
ping lanes between the U.S.
and Australia. Wang Yi is on
an eight-nation tour of the
South Pacific as China hopes
that more Pacific Island na-
tions will sign on to far-reach-
ing security and economic
agreements.

East Timor is where Wang
Yi’s Pacific sweep is scheduled
to end, and its Nobel Prize-win-
ning president, José Ramos-
Horta, has some ideas why Chi-
nese diplomacy is so attractive
to small island nations. The is-
lands have serious economic
and social problems, he re-
cently told the London Times,
but Western countries are “lec-
turing them on human rights
instead of trying to help.”

The Biden administration’s

failure to develop an attractive
trade package for Asia presum-
ably reinforced Beijing’s com-
placency about its competition
with the U.S. Mr. Blinken’s
speech said nothing about an
American return to the Trans-
Pacific Partnership, nothing
about tariff reductions and
nothing about greater Asian
access to American markets.
Trade has long been the linch-
pin of U.S.-Asian relations, and
America’s Pacific partners will
note and deplore the absence
of a meaningful American
trade agenda for the region.

Even so, China’s optimism
that American attempts to
build alliances in the region
must inevitably fail is mis-
placed. Neither time nor his-
tory favor the Chinese cause
in Asia, and American efforts
to build a free and open Indo-
Pacific can count on deep res-
ervoirs of local support. The
reason is simple: America’s vi-
tal interests in the Indo-Pacific
are strategically aligned with
the interests of the countries
in the region, including, ulti-
mately, those of China itself.

For both economic and
strategic reasons, during the
last two centuries American
foreign policy has consistently
sought to prevent any single
power, Asian or European,
from dominating the Indo-Pa-
cific. That meant opposing

Japanese ambitions before
and during World War II, So-
viet expansionism during the
Cold War, and Chinese efforts
to dominate the region today.
These efforts naturally attract
the support of other powers
threatened by the ambitions of
a rising hegemon. India, Aus-
tralia, Japan and many other
countries in the region worry
about Chinese power. They are
natural allies of the U.S.

As more countries in the
region achieve modern levels
of development, China must
ultimately realize that the
Indo-Pacific is too large and
diverse to be dominated by a
single country. There are
roughly 1.4 billion people in
India, almost 300 million in
Indonesia, roughly 600 million
more in Japan, Korea, Bangla-
desh, Vietnam and the Philip-
pines, and these 2.3 billion hu-
man beings do not want the
Chinese Communist Party to
control their fates.

China is a formidable com-
petitor, and the absence of an
imaginative American trade
agenda undercuts Washing-
ton’s diplomacy in the region,
but Mr. Blinken is still right to
be optimistic. The deep com-
munity of interest between the
U.S. and the peoples of the
Indo-Pacific is the secret
weapon of American diplo-
macy. Even in these politically
polarized times, Americans in
both parties recognize the im-
portance of the Indo-Pacific
and our alliances there. For
policies that strengthen Amer-
ica’s most critical alliances for
a decisive decade, the Biden
administration will both de-
serve and receive bipartisan
support.

A clear statement of
American national
strategy that deserves
bipartisan support.

GLOBAL
VIEW
By Walter
Russell Mead

William McGurn is away.

W hen Covid-19 struck,
many schools can-
celed in-person

classes to control the spread,
with some remaining virtual
for a year or more. Whatever
the benefits, these decisions
delayed student learning. To
this day, kids are lagging be-
hind previous norms for aca-
demic progress—the poor
most of all. With kids having
sacrificed so much in the fight
against Covid, a disease that
primarily harms those much
older, it’s time for society to
get students back on track.

As it turns out, there’s a
way to improve student learn-
ing that even sullen teenagers
won’t complain about: Give
them financial incentives to
study hard.

Parents go to work even
when they don’t feel like it be-
cause they get paid. Students
will show up on time, do their
homework, and pay attention
in class, even if they’d rather
be playing videogames, for the
same reason.

In the late 2000s, I tested
this concept in a series of ran-
domized experiments in Chi-
cago, Dallas, Houston, New
York and Washington, D.C. In
total, my research team dis-
tributed $15 million to approx-
imately 36,000 students
across roughly 290 schools.
We found that carefully de-
signed incentives can get kids
to work harder and progress
faster.

The trick isn’t to pay for a
final outcome, such as a grade
or a test score. What worked
was to incentivize the key in-

How to Make Up the Covid Learning Loss
puts—the behaviors and hab-
its that create good outcomes
down the line. Paying students
to read books (and pass easy
tests to verify the reading
took place) substantially
boosted reading comprehen-
sion. Rewarding mastery of
math objectives was even
more successful. Paying stu-
dents based on their atten-
dance, good behavior and
homework completion boosted
achievement more generally.

There are likely several rea-
sons why it is more effective
to target inputs than out-
comes. For one thing, inputs
are more directly under the
students’ control and lead to
predictable rewards. There is
no risk of putting in a lot of
effort, failing the big test any-
way and not earning the re-
ward. For another, not all stu-
dents know the best way to
score higher on a test, so tell-
ing them exactly what to do
and paying them for it—read
books, come to class, do
homework—has a much bigger
impact on their behavior.

Some might worry that
paying students to study could
teach them to study only
when they’re getting paid. But
my research team found that
students’ achievement re-
mained elevated even after
our incentives were removed.

There is no evidence that we
negatively affected students’
love of learning, but there is
good evidence we may have
increased their economic mo-
bility. Others wonder whether
students might use the cash to
engage in self-destructive be-
havior. Yet our work demon-
strated that students spend
less on such things as enter-
tainment and clothing and
save more.

It didn’t take a ton of
money to make a real differ-
ence. Rewards were given out
in $2 increments for each in-
put—each book read, class at-
tended, homework assignment
completed. But the more you
pay, the more effort you get.
When we randomly increased
incentives in Houston from $2
to $6—a threefold increase—
student effort increased
nearly threefold too.

Other research has fleshed
out other ways to make incen-
tives more effective. Rewards
are more effective when
they’re given promptly, for
example. Financial rewards
work best for older students,
while younger kids also re-
spond to other incentives,
such as trophies.

After adjusting for infla-
tion, monetary incentives at
the level I studied might aver-
age, say, $700 per student for
a whole year. Public schools in
the U.S. currently spend more
than $13,000 per student on
average, so that reflects a
change of only about 5%. To
control costs, funding for such
a program could be targeted
to the neediest students and
schools where parents don’t
have the resources to dole out

allowances for model behav-
ior. Some schools may be able
to implement the program us-
ing federal Covid-relief funds,
or to raise donations from the
community. The return on in-
vestment is larger than most
any other education reform
that has been rigorously eval-
uated, including charter
schools or reducing class size.

To deal with the unique
learning loss in the wake of
Covid, it may be wise to give
out financial incentives to
other people in students’
lives. There is some evidence,
for example, that incentives
for parents and teachers can
also boost students’ achieve-
ment. Parents might be paid
to attend parenting classes
and or ensure their kids com-
plete their homework. Teach-
ers might be paid based on
the learning gains of their
students.

Two years out from the ini-
tial lockdowns, the situation is
urgent. Every year, more stu-
dents graduate high school
less prepared than they could
have been for the challenges
ahead. We must make up
these losses as quickly as pos-
sible for the children who re-
main. Simple financial incen-
tives could prove an
important, scalable, tool for
achieving that.

Mr. Fryer is the John A.
Paulson Fellow at the Manhat-
tan Institute and professor of
economics at Harvard Univer-
sity, and founder of Equal Op-
portunity Ventures.

Paying students for
attendance, behavior
and homework can
boost achievement.

By Roland Fryer

J ohn of Gaunt is among the best-known figures from
medieval England. One reason is the speech that
Shakespeare gives him in “Richard II,” a hymn to

England itself: “This royal throne of kings, this sceptred
isle, / This earth of majesty, this seat of Mars, / This other
Eden, demi-paradise.” Who, in history, was the man we
know mostly from his eloquence on stage?

Shakespeare calls Gaunt “time-honoured Lancaster,” a
reference to the duchy that he acquired as the result of
the first of his three marriages. The liaison made him, as
Duke of Lancaster, the richest nobleman in 14th-century
England. He was also royal-born, the third (surviving) son
of Edward III and the brother of Edward, the heir apparent,
who died too young to assume the throne. Edward was

called the Black Prince—no
one is quite sure why, perhaps
it was an allusion to the color
of his armor. Helen Carr’s
fascinating biography of John
of Gaunt is called “The Red
Prince,” a coinage meant to
refer, presumably, to the
heraldic red rose associated
with the House of Lancaster.

As Ms. Carr reminds us,
England’s 14th century was
turbulent, to say the least.
Two kings—Gaunt’s grand-
father Edward II and his
nephew Richard II—were

deposed and then murdered in
prison. England was intermittently at war with France. The
bubonic plague—the Black Death—killed at least a third of
the English population. A violent peasants’ revolt erupted.

Other aspects of the period were less disturbing. Most
notably, English gradually replaced French as the language
of the governing class, leading to the first flowering of
English literature: Chaucer’s “Canterbury Tales” and Lang-
land’s “Piers Plowman.” Chaucer, a government official,
would become, late in life, John of Gaunt’s brother-in-law.

Maturity came early in those days. At the age of 15,
Gaunt was serving in France alongside the Black Prince, who
was “without doubt,” Ms. Carr says, Gaunt’s “role model.”
Gaunt shared the glory of his brother’s victory at Poitiers,
one of the few decisive pitched battles of the war, which
was otherwise a matter of sieges and plundering raids.
Exhaustion led to a treaty and a temporary peace, but war
soon broke out again. By the late 1360s, the health of the
Black Prince was in decline, and the king himself, Edward III,
was drifting into senility. John of Gaunt became, of neces-
sity, the pillar of the regime. He was loyal, rich and capable.

Even so, his task was formidable and at times beyond
even his capacities. The taxation required to finance the
French war was immensely unpopular. In 1371, Parliament
became assertive, attacking the government for corruption
and inefficiency. To appease the Commons, the old king’s
mistress, Alice Perrers, was banished from court. According to
Ms. Carr, Gaunt “was furious that the king’s dirty laundry
had been aired before Parliament.” The Black Prince died
in June of that year, the king a year later. The new king,
Richard II, was still a child, and discontent seethed.

Gaunt was at odds with London merchants—there was
a rumor that he intended to divert the wool trade to
Southampton. The decision to levy a poll tax, in hopes of
repairing the public finances, provoked social unrest. As
the government tried to fix prices and enforce labor regu-
lations, peasants sought the freedom to sell their labor
dearly: One effect of the plague was a dearth of laborers.
The Peasants’ Revolt of 1381 was a savage outbreak of class
warfare—a challenge to the established order that threat-
ened revolution. London’s mayor and the Archbishop of
Canterbury were murdered. John of Gaunt’s London house,
the Savoy Palace on the Strand, was looted and burned.

The revolt fizzled only when the boy-king confronted the
rebels, assured them that he understood their grievances
and promised to take the lead in satisfying them. It was the
finest moment of Richard’s not-long life, but the promises
were not kept. Gaunt never fully recovered his authority,
though he remained the greatest baron in England. Much of
his time and energy was consumed in what would prove a
futile attempt to secure the throne of the Spanish kingdoms
of Castile and Leon for himself, with the help of a Portu-
guese alliance. Though he failed, he did manage to arrange
the marriage of his daughter to another claimant to those
kingdoms. One of her descendants, known as Catherine of
Aragon, would be Henry VIII’s first wife more than 100
years later and would become, after their divorce, one
source of Henry’s rupture with the Roman Catholic Church.

Ms. Carr’s narrative is engaging and well-researched, its
account of the French battles and intrigues rightly owing
much to Jonathan Sumption’s multivolume history “The
Hundred Years War” (1990-2015). Her admiration for Gaunt
is well-founded, but it is hard to write a biography, as we
understand it, of even the best-documented medieval
figures. There are no personal letters or diaries. Much has
to be guessed at. Ms. Carr assures us that Gaunt’s first
marriage to a distant cousin, the one that secured him the
great Lancastrian estates, was happy, even a love-match.
It may have been, and there is no evidence that it wasn’t;
but it is still speculation.

Ms. Carr, an independent scholar and a documentary
producer, is probably right to say that Gaunt’s second
marriage to a Spanish princess, Constance of Castile, was
“purely political and never developed into a loving or close
relationship.” At the time, Gaunt had been living for some
years with another woman, Katherine Swynford, a former
governess, with whom he had several children.

It is worth pausing to note that, when his second wife
died, Gaunt took Katherine Swynford as his third and got
the pope to legitimize their children. An act of Parliament,
much later, declared that the children and their descen-
dants were excluded from succession to the throne, but
they affected royal history anyway. Henry VII, the first
Tudor king, asserted his flimsy hereditary claim by way of
his mother, Margaret Beaufort, and she was a descendant
of Gaunt and Swynford. This Tudor connection may be
why Shakespeare gave John of Gaunt such a good speech.

Mr. Massie is the author of “The Royal Stuarts: A History
of the Family That Shaped Britain.”

War, plague, revolt, a king in decline: By
necessity, John of Gaunt became a pillar of
England’s regime. The Bard immortalized him.

.
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Are We Resigned to Regular Mass Shootings?
Regarding your editorial “Young

Men, Guns and Guardrails” (May 26):
I am old enough to remember being
able to buy guns by mail order. As
Texas Gov. Greg Abbott pointed out,
18-year-olds have been able to buy
long guns for over 60 years. Yet
schools, churches, movie theaters and
grocery stores were not getting shot
up as they are today. I also remember
saying the Pledge of Allegiance in
school, going to church, obeying my
teachers and respecting the police.
There were no first-person-shooter
videogames and there was a lot less
violence in the media. My parents
and grandparents expected respect,
civility and courtesy.

The erosion of cultural norms to-
gether with the deinstitutionalization
of those with drug problems and
mental illness lays bare what happens
when a society takes down the guard-
rails of civil behavior. We end up with
more people driving into the ditch
and taking innocents with them.

MARK STRAUCH
Red Lion, Pa.

Your editorial fails to mention one
important factor: cannabis use. Can-
nabis, psychosis and violence are inti-
mately related. With the legalization
of cannabis, you can expect violent
incidents to increase, regardless of
the weapon of choice.

GABE SYME
Phoenix

Since there is an obvious lack of
political will to do anything about

guns or the scourge of mental illness,
let’s be honest: Mass shootings have
become part of our society and we
have to get used to them.

NATHANIEL NORMAN
New York

When I was the chief internal audi-
tor at the Garland, Texas, Indepen-
dent School District (2014-18), I sent
out one of my auditors or our investi-
gator weekly to conduct a penetra-
tion test at one of the district’s
schools. These tests consisted of
walking around the school attempting
to open outside doors, as well as try-
ing to gain entrance through the
front door by following someone else
in or talking one’s way past the
school secretary. The school district
had good security, but testing it
weekly improved it substantially.

The auditors or investigator would
take pictures of open or damaged ex-
terior doors, and would describe con-
versations they had with district em-
ployees as they roamed any school
they had entered. School employees
are supposed to stop any person
without district ID. The longer we did
the tests, the more often we got
stopped. We would tell the results to
the school principal but would not
make them public. The goal was not
to criticize principals, but to let them
know that Internal Audit was regu-
larly conducting tests. I don’t think
we provided any better service than
monitoring our schools’ security.

STEVEN MARTIN, C.P.A.
Richardson, Texas

LETTERS TO THE EDITOR

“We're from Accountants
Without Borders.”

THEWALL STREET JOURNAL

Letters intended for publication should
be emailed to wsj.ltrs@wsj.com. Please
include your city, state and telephone
number. All letters are subject to
editing, and unpublished letters cannot
be acknowledged.

Fight China’s Predatory Solar-Energy Policy
Regarding your editorial “Biden’s

Solar Tariff Brawl” (May 23) and T.J.
Rodgers’s op-ed “Tariffs Throw Shade
on the Solar Industry” (May 25): Since
antidumping and countervailing duties
were instituted in 2012 and 2014, and
“safeguard” tariffs in 2018, growth in
the U.S. solar industry has outpaced
all projections while prices fell. U.S.-
based solar manufacturing grew
strongly, accounting for nearly 20% of
U.S. consumption. This year’s price in-
crease in solar panels is due to sup-
ply-chain snafus, shipping-cost in-
creases and excessive dependence on
Asian supplies, not tariffs.

Experience since 2018 shows that a
simple, comprehensive tariff policy
limiting the penetration of subsidized
Chinese solar products can support
the healthy growth of the U.S. indus-
try. But Chinese solar manufacturers,
led and orchestrated by the Commu-
nist Party, are resourceful. They now
rely on facilities in Southeast Asia to

evade U.S. tariffs. The U.S. solar in-
stallers who want to make the U.S. de-
pendent on cheap Chinese solar equip-
ment—manufactured with slave labor
and produced with coal-fired electric-
ity—are playing into the hands of the
Chinese government.

China accounts for more than 90%
of the world’s supply of silicon solar
wafers. It would be a historic error to
allow the U.S. to become even more
dependent on a hostile China for these
critical supplies. With automation,
state-of-the-art manufacturing and
protection from China’s predatory pol-
icies, the U.S. can again be a world-
class manufacturing superpower and
leading innovator in renewable energy.

MAMUN RASHID
Co-founder and CEO, Auxin Solar

San Jose, Calif.

JEFF FERRY
Coalition for a Prosperous America

Alexandria, Va.

How About an Economics Nobel for Manchin?
In “Durham, Disinformation and

2024” (Business World, May 25),
Holman Jenkins, Jr., warns us that
the disinformation issued by 50 for-
mer intelligence officials should
“horrify any American,” particularly
since their coverup of the Hunter Bi-
den laptop story may have influ-
enced the 2020 election. It should be
recognized, however, that such
shameless use of one’s expert reputa-
tion is not limited to former govern-
ment officials.

Consider a recent example from
academia: In September 2021, 17

winners of the Nobel Prize in eco-
nomics issued an open letter in sup-
port of the massive, $4 trillion to $5
trillion Build Back Better bill, claim-
ing that it would lower inflation in
the long run. Just imagine what our
current short-run inflation problems
would be if this bill had been en-
acted. Fortunately, it did not get
through the Senate because of the
opposition of West Virginia’s Joe
Manchin.

Ironically, the professional reputa-
tion of those 17 academic superstars
(most from the Ivy League) may have
been saved by Sen. Manchin. He at-
tended West Virginia University on a
football scholarship.

ROBERT F. STAUFFER
Roanoke, Va.

More Government Is Not the
Fix for the Housing Market

In “America Needs More Houses”
(May 16), Suzanne Clark and Brian
Deese offer three solutions: First,
eliminate artificial regulatory barriers
to housing construction. Second, ad-
dress the supply-chain problem and
increase employment in the industry.
Third, create a plethora of federal
programs and incentives.

The first two suggestions are very
likely to address some of the prob-
lem, without government incentives.
The third suggestion, however, would
be a costly disaster. We have 50 years
of failure to look back on in federal
housing policy. Maybe it is time to
get out of the way and let the market
solve the problem.

MATTHEW H. NEELS
Manakin Sabot, Va.

Can I Get Some Satisfaction?
Andy Kessler’s “A To-Do List for

the Class of ’22” (Inside View, May
23) contains the statement: “If you’re
ever satisfied, you’re done for.” While
that may be applicable in highly com-
petitive business environments, it has
little relevance in most people’s per-
sonal lives. Contentment and peace of
mind are considered by many people
to represent life’s sweet spot.

KEITH HENDERSON
Portland, Ore.

Pepper ...
And Salt

No Rush to Spend Our Money
The problems outlined in “Schools

Struggle to Spend Billions in Covid
Aid” (U.S. News, May 20) aren’t lim-
ited to school districts, but are appar-
ently shared by many government
agencies that were showered with
cash during the pandemic.

Here is a radical idea: Instead of
searching for ways to spend the cash
before it expires, why not give it back
to the government and the taxpayers
that supplied it?

MICHAEL A. SMITH
Wells, Maine

Biden’s Ukraine Ambivalence

S ometimes it’s hard to tell if President Bi-
den and his strategists want Ukraine to
win its defensive war against Russia, or

merely survive to sign a truce
with more of its former terri-
tory under Russian control.
That ambivalence is returning
as an issue as Russian forces
make newmilitary gains in the
Donbas region of eastern
Ukraine.

On Monday Russian troops moved into the
center of Severodonetsk, one of the last major
Ukrainian strongholds in the Donbas, which is
the industrial heart of the country. The ad-
vances followed relentless artillery and rocket
barrages on the city that resemble the destruc-
tion of Mariupol.

Ukrainiansheldout forweeks inMariupol but,
surroundedandwithmanygrievouslywounded,
the remaining forces surrendered this month.
Their fate is unknown, and let’s hope theywill be
released in a prisoner swap. But that victory has
freed Russian forces to mount the assault on
Severodonetsk. A Russian victory there would
free up those forces to expand their attacks.

TheRussians have an artillery and rocket ad-
vantage in range and firepower and can inflict
horrible losses on Ukrainian troops. Ukrainian
forces have received some howitzers from the
U.S., but they also need rocket-launch systems
that can fire from longer range. The best de-
fense against artillery is artillery and air power,
including rockets. U.S. rocket systemswould re-
duce Russia’s artillery edge and perhaps slow
its advance.

The Pentagon has been leaking that the U.S.
may soon provide some medium-range rocket
systems to Ukraine, but Mr. Biden said on Sun-
day that “we are not going to send to Ukraine

rocket systems that strike into Russia.” Once
again Mr. Biden is reassuring Vladimir Putin
about what the U.S. won’t do.

The President didn’t elabo-
rate, butpresumablyhe’s afraid
that sending rocketsmightpro-
vokeMr. Putin. Ukraine has al-
ready struck weapons depots
inside Russia so the Kremlin
has a harder time reinforcing

its troops in the Donbas. But if the U.S. wants
Ukraine to fire rockets only at targets inside
Ukraine, surely it can make that clear.

The rocket-system reluctance reflects the
WhiteHouse attitudebefore and throughout this
war. Another example is the refusal to rally a co-
alition of thewilling to break Russia’s blockade
of Ukrainian grain exports in the Black Sea.
Ukraine suppliesmuch of theworld’swheat and
oil seeds, and world leaders are warning of
shortages andprice spikes. Food riots are possi-
ble in many countries.

“Manycountries in theworlddependonUkrai-
nian grain,” Gen. Mark Milley, chairman of the
joint chiefs of staff, said last week. ”As for what
we’redoingabout it, rightnow,weare—wedon’t
have any U.S. naval vessels in the Black Sea.We
don’t intend to unless directed.” He added, “It’s
a no-go for commercial shipping.”

Again the U.S. is offering a pre-emptive con-
cession that lets Russia get away with putting
more economic pressure on Ukraine and the
Westwithout fear of a response. This is noway
towin awar, or even to force a stalemate on fa-
vorable terms for Ukraine.

Mr. Putinhasn’t givenuphis designs to topple
Kyiv anddirectly threatenNATO, andMr. Biden’s
ambivalence in aiding Ukraine encourages the
Russian to believe he can still achieve a strategic
victory.

He withholds rocket
launchers and won’t
help with food exports.

The Canary in the Pebble Mine

P oliticians are demanding that the U.S.
become more self-sufficient in crucial
metals andminerals, but then they block

domestic mining at every op-
portunity. Alaska’s Pebble
Mine project is the latest to
join the casualty list.

The Pebble site holds an es-
timated $300 billion to $500
billion in mineral resources
and could be one of the world’s largest suppli-
ers of copper and gold. Electric cars as well as
wind and solar power require enormous
amounts of copper. Investors have invested
nearly $1 billion on exploration, engineering
and studies to meet regulatory demands.

Yet last week the Biden Environmental Pro-
tection Agency issued a determination under
the CleanWater Act that would ban disposal of
mining waste within 308 square miles of the
Pebble site, regardless of whether it poses an
environmental risk. This could be a fatal blow
to the mine.

The political assault on the project began
when the Obama EPA pre-emptively vetoed it
before the government even did an environ-
mental review. The Trump EPA later let the U.S.
Army Corps of Engineers do an environmental
analysis, and in July 2020 the Corps found the
mine would have “nomeasurable effect” on lo-
cal fish populations. But then Donald Trump Jr.
came out against themine, and a fewweeks af-
ter the November election the Corps rejected
Pebble’s permit.

The Pebble developers challenged the Corps’
seemingly arbitrary decision and could prevail.
But Alaska’s two Republican Senators, Lisa

Murkowski and Dan Sullivan, also oppose the
Pebble Mine even as they oppose the EPA veto
on legal principle, so this could be the end of

the project.
Resource development can

occur while protecting the en-
vironment. Yet the same cli-
mate activists working to stop
fossil-fuel development are
also trying to block mineral

mining essential for renewable energy.
As one example, a recent Natural Resources

Defense Council (NRDC) report calls for amora-
torium onmost lithium brine extraction. Lith-
ium is essential to make batteries for electric
vehicles. The NRDC insteadwants “longer-term
solutions that reduce the need for new batter-
ies,” such as “public policy tools to allow
greater access to and use of public transit, bik-
ing, and walking.” Greens want to ban gas-
fueled cars and block mining of minerals for
electric cars.

Politicians will claim Pebble’s surrounding
region is unique in its environmental value, but
there is always another excuse to ban the next
mine. In January the Interior Department re-
voked long-held federal leases for mining in
Minnesota’s Duluth Complex, which accounts
for 95% of America’s nickel, 88% of its cobalt
and more than one-third of its copper.

Minerals and metals will still be mined, but
in countries with far fewer environmental pro-
tections such as Indonesia, the Democratic Re-
public of Congo and China. The next time a poli-
tician bemoans America’s supply-chain
vulnerability, ask which specific mining project
he supports.

A textbook example
of why the U.S is
vulnerable to China.

When ‘Temporary’ Subsidies Are Forever

A time-honored political trick is to pass
a “temporary” subsidy that people get
used to and then cry hardship when the

emergency program ends. The
latest example is the Demo-
cratic scramble to make per-
manent a huge ObamaCare
subsidy expansion passed dur-
ing the pandemic.

More than two dozen Dem-
ocrats wrote their leaders this month asking
to include provisions to “permanently lower
the cost of health care” in any reconciliation
bill, and the signers include some in tough re-
election races such as Abigail Spanberger from
Virginia.

The lawmakers are referring to expanded
subsidies to buy ObamaCare plans, passed in
2021 and set to expire at the end of the year. If
the subsidies aren’t extended, the letter warns,
enrollees will soon see premium increases. No
doubt Democrats are worried about the politi-
cal consequences, but this is a subsidy cliff of
their own design.

The American Rescue Plan Act juiced subsi-
dies for ObamaCare, and those earning more
than 400% of the federal poverty line became
eligible, depending on the cost of a “bench-
mark” plan. A family of four with a 60-year-old
head of household earning $265,000 could end
up eligible for more than $7,800 a year in tax-
payer subsidies.

On the lower end of the income scale,
Democrats essentially started giving away
insurance. Nearly five million enrollees with
incomes below 150% of the poverty line pay
no premiums for their plan in 2022, accord-
ing to one analysis. Democrats pitch this as
good news—free health care!—but the subsi-
dies flow to insurers, which can then jack up
premiums further, knowing that the govern-

ment will cover the difference.
Shoveling more money into ObamaCare

won’t improve the quality of the health cover-
age. A family of four looking
for a plan on the ObamaCare
exchanges without subsidies
“can expect to pay about
$25,000 for the year in premi-
ums and deductibles,” accord-
ing to an analysis by eHealth.

Bonus: You probably can’t see the doctor you
like, given that the plans tend to have narrow
doctor and hospital networks.

The Congressional Budget Office predicted
the pandemic subsidy provisions would cost
about $34 billion, but that is only the beginning
if the spigot stays on. Last week CBO increased
its estimate of spending on ObamaCare subsi-
dies this year by 15%, or $11 billion, over last
year’s forecast, thanks to higher enrollment and
higher premiums than anticipated.

Companies would likely respond by sending
more of their employees to the exchanges for
coverage. Healthcare analyst Doug Badger notes
that smaller firms that aren’t subject to the Af-
fordable Care Act’s mandate to provide insur-
ance “will have strong incentives to discontinue
job-based coverage.” That’s especially true for
businesses whose workers are older or lower-
paid, and thus can receive big subsidies. You,
dear reader, will pick up the tab.

Democrats cite the public’s approval of the
Affordable Care Act as proof that turbocharged
subsidies are a political winner, but the law’s
subsidies were already generous and the pan-
demic benefits were sold to prevent hardship
in a temporary crisis. Republicans these days
are afraid to even discuss healthcare, but they
should feel free to point out that Democrats
have no plan except throwing more money at
a dysfunctional law.

Democrats want
ObamaCare’s pandemic
bonus to be permanent.
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My Plan for Fighting Inflation
growing at their fastest rate in 30
years. There were more new small
business applications in 2021 than in
any previous year.

The U.S. is in a better economic
position than almost any other coun-
try. According to the International
Monetary Fund, the U.S. economy
will be larger at the end of this
year—relative to its prepandemic
size—than any other Group of 7 econ-
omy. The U.S. economy may grow
faster this year than China’s economy
for the first time since 1976.

With the right policies, the U.S.
can transition from recovery to sta-
ble, steady growth and bring down
inflation without giving up all these
historic gains. During this transition,
growth will look different. We will
likely see fewer record job-creation
numbers, but this won’t be cause for
concern. Rather, if average monthly
job creation shifts in the next year
from current levels of 500,000 to
something closer to 150,000, it will be
a sign that we are successfully mov-
ing into the next phase of recovery—
as this kind of job growth is consis-
tent with a low unemployment rate
and a healthy economy. Things should
also look different from the decades
before the pandemic, when too often
we had low growth, low wage gains,
and an economy that worked best for
the wealthiest Americans.

I ran for president because I was
tired of the so-called trickle-down
economy. We now have a chance to
build on a historic recovery with an
economy that works for working fam-
ilies. The most important thing we
can do now to transition from rapid
recovery to stable, steady growth is
to bring inflation down. That is why
I have made tackling inflation my top
economic priority. My plan has three
parts:

First, the Federal Reserve has a
primary responsibility to control in-
flation. My predecessor demeaned
the Fed, and past presidents have

sought to influence its decisions in-
appropriately during periods of ele-
vated inflation. I won’t do this. I have
appointed highly qualified people
from both parties to lead that institu-
tion. I agree with their assessment
that fighting inflation is our top eco-
nomic challenge right now.

Second, we need to take every
practical step to make things more
affordable for families during this
moment of economic uncertainty—
and to boost the productive capacity
of our economy over time. The price
at the pump is elevated in large part
because Russian oil, gas and refining
capacity are off the market. We can’t
let up on our global effort to punish
Mr. Putin for what he’s done, and we
must mitigate these effects for Amer-
ican consumers. That is why I led the
largest release from global oil re-
serves in history. Congress could help
right away by passing clean energy
tax credits and investments that I
have proposed. A dozen CEOs of
America’s largest utility companies
told me earlier this year that my plan
would reduce the average family’s

annual utility bills by $500 and accel-
erate our transition from energy pro-
duced by autocrats.

We can also reduce the cost of ev-
eryday goods by fixing broken supply
chains, improving infrastructure, and
cracking down on the exorbitant fees
that foreign ocean freight companies
charge to move products. My Housing
Supply Action Plan will make housing
more affordable by building more
than a million more units, closing the
housing shortfall in the next five
years. We can reduce the price of
prescription drugs by giving Medi-
care the power to negotiate with
pharmaceutical companies and cap-
ping the cost of insulin. And we can
lower the cost of child and elder care
to help parents get back to work. I’ve
done what I can on my own to help
working families during this chal-
lenging time—and will keep acting to
lower costs where I can—but now
Congress needs to act too.

Third, we need to keep reducing
the federal deficit, which will help
ease price pressures. Last week the
nonpartisan Congressional Budget

Office projected that the deficit will
fall by $1.7 trillion this year—the
largest reduction in history. That will
leave the deficit as a share of the
economy lower than prepandemic
levels and lower than CBO projected
for this year before the American
Rescue Plan passed. This deficit prog-
ress wasn’t preordained. In addition
to winding down emergency pro-
grams responsibly, about half the re-
duction is driven by an increase in
revenue—as my economic policies
powered a rapid recovery.

My plan would reduce the deficit
even more by making common-sense
reforms to the tax code. The Internal
Revenue Service should have the re-
sources to collect taxes that Ameri-
cans already owe. We should level the
international taxation playing field so
companies no longer have an incen-
tive to shift jobs and profits overseas.
And we should end the outrageous
unfairness in the tax code that allows
a billionaire to pay lower rates than a
teacher or firefighter.

I welcome debate on my plan to
tackle inflation and move the econ-
omy to stable and steady growth. I
have a very different approach from
Congressional Republicans, led by
Sen. Rick Scott, whose plan would
raise taxes on people making less than
$100,000 and require that Congress
reauthorize bedrock programs like
Medicare, Social Security and Medic-
aid every five years. That would make
American families poorer and more
economically insecure.

The economic policy choices we
make today will determine whether a
sustained recovery that benefits all
Americans is possible. I will work
with anyone—Democrat, Republican,
or independent—willing to have an
open and honest discussion that de-
livers real solutions for the American
people.

Mr. Biden is the 46th president of
the United States.

By Joseph R. Biden Jr.

DAVID GOTHARD

T he global economy faces
serious challenges. Infla-
tion is elevated, exacer-
bated by Vladimir Putin’s
war in Ukraine. Energy

markets are in turmoil. Supply chains
that haven’t fully healed are causing
shortages and price hikes.

Americans are anxious. I know
that feeling. I grew up in a family
where it mattered when the price of
gas or groceries rose. We felt it
around the kitchen table. But the
American people should have confi-
dence that our economy faces these
challenges from a position of
strength.

In January 2021, when I took of-
fice, the recovery had stalled and
Covid was out of control. In less than
a year and a half, my administration’s
economic and vaccination plans
helped achieve the most robust re-
covery in modern history. The job
market is the strongest since the
post-World War II era, with 8.3 mil-
lion new jobs, the fastest decline in
unemployment on record, and mil-
lions of Americans getting jobs with
better pay.

Since I took office, families have
increased their savings and have less
debt: A recent Federal Reserve report
found that a higher percentage of
Americans reported feeling finan-
cially comfortable at the end of 2021
than at any time since the survey be-
gan in 2013. Business investment is
up 20% and manufacturing jobs are

I won’t meddle with the
Fed, but I will tackle high
prices while guiding the
economy’s transition to
stable and steady growth.

OPINION

Political Narratives Are the Media’s Default in Times of Tragedy

A crippling fallacy that charac-
terizes our modern media is the
idea that every event that rises

to the level of news must connote
some wider societal or political crisis
that can only be remedied by govern-
ment intervention.

Tragedies, natural disasters, acts
of unspeakable evil aren’t simply to
be reported and explained for what
they often are: the products of indi-
vidual will or negligence, irremedia-
ble human malignity or some complex
set of scientific interactions. Instead
each event—from lethal accidents to
vicious murders to Category 5 hurri-
canes—is immediately sorted into its
prelabeled moral narrative file, each
one full of similarly useful senten-
tious parables.

They become props in the larger
drama that is being constantly writ-
ten for us by the preachy puritans
who now control most news organiza-
tions, convenient plot devices to illus-
trate the virtue of their cause and the

malevolence of that of their critics.
The mass murder of happy fourth

graders and teachers celebrating the
last few days of the school year in a
Texas border town could almost stand
as the definition of an inexplicable act
of a single mind gone catastrophically
astray. There’s a vast literature on the
psychology of mass shootings. With
each new atrocity we get a more nu-
anced understanding of the pathology
that yields it. But there’s no elemen-
tary causal accounting for why some
young men’s moral compass has been
so corrupted that they think it legiti-
mate, or even heroic, to shed the in-
nocent blood of small children.

We all grasp that. But the unfath-
omable isn’t something our media
masters can tolerate. An unsurpassing
self-assurance in their own moral and
intellectual wisdom isn’t allowed to
be punctured by the complex inexpli-
cability of the real world. So to main-
tain the patina of omniscience they
must fit the story into one of their
narratives. It ceases to be a complex
act of mental derangement and be-
comes instead simply a blindingly ob-
vious case.

This morally indignant and intel-
lectually tendentious approach is
what characterizes almost all news

reporting now. The media holds up
the brutal murder of 10 African-
Americans this month in Buffalo as
indicative of the white nationalist
wave that supposedly has the nation
in its grip and—much more excitingly
for the new breed of journalist that
wants to ban all journalism other
than his own—as primarily the fault
of Fox News.

The killing by a police officer of a
black man in Minneapolis two years
ago becomes an exemplar of the al-
legedly ongoing war by police offi-
cers across the country against black
people.

Every hurricane and forest fire—
events that have been occurring with
random frequency and intensity for
millennia—are now all a climatologi-
cal synecdoche for the evil we have
done to the planet in the last half
century or so. Any journalist who

challenges the narrative is de-
nounced and assigned his share of
the responsibility.

The primacy of preaching over re-
porting inevitably leads journalism
down a path of hyperbole, distortion
and outright fabrication.

The remarkable account of how
the world’s media created a moral
panic last year over the discovery of
old graves of indigenous children at
residential schools in Canada is a
fine example of how badly misled we
can be by this determination to
make a story fit a narrative. It turns
out they weren’t “mass graves,” sug-
gestive of some newly uncovered
horror inflicted by schools and
churches, a reminder of the continu-
ing evil of the white colonialist
mindset.

The moral panic about guns is also
overblown. The violent crime spree of
2020 produced a spike in the rate of
gun murders that year. Still, overall
homicides by firearm are still much
lower than they were 30 years ago,
even as the number of guns in circula-
tion has increased sharply. But mass
shootings are up so they get the at-
tention—and are the subject for our
lectures.

It turns out it also isn’t true that

police officers are engaged in an on-
going massacre of blacks, as the direc-
tor of data science at Reuters discov-
ered when he tried to bring attention
to the falsehood. He was fired.

It is true that conservatives some-
times indulge the temptation to use
news for convenient, ulterior pur-
poses. Right-leaning news organiza-
tions can also seize on episodes and
incidents, around immigration for ex-
ample, that are used to support a
narrative.

But it’s much more baleful coming
from the progressive media. Not just
because they are the cultural hege-
mons, driving so much of the national
discussion. But also because of their
faith in the unerring ability of govern-
ment to fix the various flaws these in-
cidents supposedly expose. The an-
swer to all our problems is never
more freedom but less: more gun re-
strictions; more restrictions of speech
and behavior; more regulations on the
economy; more limitations on energy
development.

Every bad thing that happens has a
ready-made solution in the form of a
new government program, tax or reg-
ulation. To paraphrase what an ambi-
tious Democrat once said: Never let a
tragedy go to waste.

Every bad event can
supposedly be fixed by
a new government tax,
program or regulation.
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Why Won’t the FDA Let Doctors Prescribe Fluvoxamine for Covid?

T he Food and Drug Administra-
tion is under attack for being
too cozy with drugmakers, but

there’s nothing wrong with regula-
tors cooperating with private indus-
try. That’s how we got Covid vaccines
and therapies in record time. What’s
rotten is that applications for new
uses of generic drugs are reviewed
under different standards than those
for novel treatments. That’s what the
FDA did this month when it rejected
a Covid emergency-use authorization
(EUA) application by doctors for the
antidepressant fluvoxamine.

The media has derided some doc-
tors as quacks for advocating off-la-
bel drugs like hydroxychloroquine
and ivermectin. Early in the pan-
demic studies suggested the two anti-
parasite drugs could be beneficial.

David Boulware, an infectious disease
specialist at the University of Minne-
sota, helped lead four of those trials.
Yet he now strangely finds himself
clashing with the FDA over its rejec-
tion of fluvoxamine.

In December, Dr. Boulware and
several colleagues submitted an EUA
application for fluvoxamine to treat
non-hospitalized adult Covid pa-
tients. Three trials have shown the
drug, typically prescribed for obses-
sive-compulsive and mood disorders,
could prevent patients from becom-
ing sicker, potentially because of its
anti-inflammatory properties. One
large randomized controlled trial in
Brazil found that fluvoxamine re-
duced the risk of hospitalization or
emergency care by 32%. Those who
stuck to the treatment regimen were
66% less likely to be hospitalized and
91% less likely to die. The Lancet first

published the findings in October.
A smaller trial in fall 2020 found

that none of the 80 patients given
fluvoxamine got worse compared
with six of the 72 who received a pla-
cebo, four of whom were hospital-
ized. And in a real-world experiment
at the Golden Gate Fields horse-rac-
ing track in Berkeley, Calif., none of
the 65 workers who took the drug
were hospitalized or had symptoms
14 days later. However, six of the 48
(12.5%) who didn’t were hospitalized,
and more than half had lingering
symptoms.

The FDA has issued many EUAs
for novel Covid treatments based on
far less evidence. Consider Merck-
Ridgeback Biotherapeutics’ antiviral
molnupiravir, which the FDA autho-
rized in December after a single trial
found it reduced hospitalization
among high-risk patients by 31% and
death by 89%.

In February the FDA authorized Eli
Lilly’s monoclonal antibody bebtelo-
vimab after a small study found it re-
duced viral load in a greater share of
patients on the seventh day of treat-
ment. It isn’t clear whether this
translated into a meaningful clinical
benefit, and the drug didn’t reduce
hospitalizations or death compared
with the placebo group.

The FDA justified its approval of
bebtelovimab because it said there
were few treatment alternatives. At
the time there was a shortage of
Pfizer’s antiviral Paxlovid—which
was found to reduce risk of hospital-
ization or death by nearly 90%—and
Merck’s antiviral molnupiravir. Pax-
lovid also interacts with dozens of
drugs, including common cancer,
anti-clotting and blood pressure

medications, so many high-risk pa-
tients can’t take it. The FDA wasn’t
wrong that there’s a need for more
treatments.

Yet after sitting on the fluvoxam-
ine application for nearly five
months—most other EUAs have been
approved within two—the FDA noti-
fied Dr. Boulware this month that
“the treatment benefit of fluvoxam-
ine was not persuasive when focusing
on clinically meaningful outcomes.”
How is prevention of severe illness
not a clinically meaningful outcome?

The FDA quibbled that the “timing
of the trials spanned different peri-
ods” of the pandemic and “demo-
graphics of the patient populations
were not uniform.” Huh? These are
trial strengths since they show the
benefits can be generalized across
different patient populations, set-
tings and variants. That has proved
not to be the case for monoclonal an-
tibodies or even vaccines, which have
become less effective against new
variants.

The agency also said there are
plenty of alternative treatments avail-
able. Never mind that the Biden ad-
ministration has been warning it may
need to ration antiviral and monoclo-
nal treatments unless Congress
coughs up billions to purchase more.
A 10-day course of fluvoxamine costs

about $5 compared with $500 to
$700 for Paxlovid and molnupiravir.
Monoclonals cost about $2,000.

Doctors also worry that Paxlovid
could breed antiviral resistance as
some patients report experiencing re-
lapses after finishing a course. The
more an antiviral is used, the more
likely a virus will develop mutations
that render the drug ineffective.
That’s why the U.S. needs a broader
arsenal of therapies—a point Dr.
Boulware underlined in a rebuttal to
the FDA.

Dr. Boulware assailed the agency’s
“inconsistent logic” and its use of
“different definitions for ‘hospitaliza-
tion’ for big pharma vs. low-cost ge-
neric drugs.” He also criticized the
FDA’s lack of clear guidance and ex-
pectations when dealing with medical
researchers, which contrasts with its
constructive working relationship
with drugmakers.

Some conservatives accuse regu-
lators of trying to protect drug-
maker profits by limiting access to
repurposed generics. There’s no evi-
dence for this. The FDA in recent
years has approved record numbers
of generics. But the FDA doesn’t like
to attract political controversy. And
there’s no question other repur-
posed drugs like ivermectin have
been controversial.

But by applying inconsistent regu-
latory standards and rejecting fluvox-
amine despite its demonstrated bene-
fits, the FDA may engender more
political cynicism that undermines
support for pharmaceutical innova-
tions such as Covid vaccines.

Ms. Finley is a member of the
Journal editorial board.

By Allysia Finley

Trials show it keeps
patients from getting
sicker, but the agency won’t
approve its emergency use.
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SHIPPING
Operators have added
millions of containers,
but supply-chain snarls

persist. B3

MARKETS
Wall Street’s fear
gauge and bond

spreads are tracked for
investing clues. B9

Robots are turning up on
more factory floors and as-
sembly lines as companies
struggle to hire enough work-
ers to fill rising orders.

Orders for workplace robots
in the U.S. increased by a re-
cord 40% during the first
quarter from the same period
in 2021, according to the Asso-
ciation for Advancing Automa-
tion, the robotics industry’s
trade group. Robot orders, val-
ued at $1.6 billion, climbed
22% in 2021, following years
of stagnant or declining order
volumes, the group said.

Rising wages and worker
shortages, compounded by in-
creases in Covid-19-related ab-
senteeism, are changing some
manufacturers’ attitudes about

New Environmental Protec-
tion Agency rules promise to
give a significant boost to what
is becoming known as the
methane mitigation industry.

The pending rules, which re-
quire oil-and-gas companies to
cut leaks of methane gas, could
lift the bottom line of compa-
nies that produce the equip-
ment needed for compliance,
including such oil-field service
giants as Schlumberger Ltd.,
Baker Hughes Co. and Honey-
well International Inc.

The EPA rules are expected
to be finalized within the next
year and would affect hundreds
of thousands of wells, storage
tanks and natural-gas process-
ing plants. They could require
companies to replace leaky,
older equipment and buy new
monitoring tools to sharply re-
duce emissions of methane, a
planet-warming gas that traps
more heat than carbon dioxide.

The proposed regulations
have divided the U.S. oil-and-
gas industry. Broadly support-
ing the initiative is the Ameri-
can Petroleum Institute, a trade
group that represents Honey-
well, Schlumberger and Baker
Hughes as well as large oil-and-
gas producers who are already
investing in ways to leakproof
their operations. They have
backed issuance of new rules
while asking the EPA to change
parts of the proposal.

Smaller well operators gen-
erally oppose the EPA’s plans,
saying they won’t be able to af-
ford the compliance costs. The
Independent Petroleum Associ-
ation of America, which repre-
sents thousands of companies
in the oil-and-gas-extraction
business, said the EPA rules
would raise the costs of operat-
ing low-production wells, which
pull less than 15 barrels of oil
or an equivalent of natural gas
a day and contribute about 10%
of U.S. production.

The association told the EPA
that shutting down such wells
could hurt local economies.
“While the citizens of these ru-
ral parts of the country are cer-
tainly concerned with the ‘cli-
mate and health impacts of
pollution’…they are also con-
cerned with their livelihood
and putting food on the table,”
the letter said, referencing a

PleaseturntopageB2

BY KATY STECH FEREK

Companies
Cash In on
Methane
Curbs

Adjustable-ratemortgages as share ofmarket,monthly

*As of May 18 †May 20 Sources: Bankrate.com (rates); Mortgage Bankers Association (applications); The Urban Institute (share of market)
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saw qualifying back in 2006,
2007, 2008,” said Pat Sheehy,
chief executive of Hamilton
Home Loans.

Mr. Sheehy started offering
five-, seven- and 10-year ARMs
this year, when the cost of
variable-rate loans fell notably
below the average rate on a
30-year fixed-rate mortgage.

Hamilton customers ap-
proved for variable-rate loans
have an average credit score of
about 750, compared with an
average of 730 for applicants
approved for 30-year mort-
gages, Mr. Sheehy said.

Close to 11% of mortgages
made by Hamilton in the six
weeks since the Sunrise, Fla.-
based lender started offering
ARMs have carried adjustable
rates, Mr. Sheehy said. He ex-
pects that share to hit 15% to
20% this year.

Adjustable-rate mortgages
became popular in the years
leading up to the 2008-09 cri-
sis, when home prices were
rising steadily and lending
standards were loose.

Lenders enticed borrowers
with exceptionally low intro-
ductory rates that significantly
reduced mortgage payments at
first, allowing home buyers to
stretch their budgets. Some
borrowers easily qualified for
interest-only loans, even
though their income made it
unlikely they could afford
larger principal payments

PleaseturntopageB2

A jump in interest rates has
revived demand for adjustable-
rate mortgages. But these
loans bear little resemblance
to the ones blamed for fueling
the 2008-09 financial crisis.

Applications for ARMs, a
kind of mortgage that carries a
lower rate in the loan’s early
years, more than doubled in
April from a year earlier, ac-
cording to the Mortgage Bank-
ers Association. More than 9%
of mortgage applications sub-
mitted last week were for ad-
justable-rate mortgages, up
from 4% a year ago.

ARMs still make up a tiny
fraction of the mortgage mar-
ket—2.1% in March, according
to the Urban Institute, up from
0.6% a year earlier. They ac-
counted for half of all mort-
gages at their precrisis peak.

Their nascent resurgence is
another sign that rising rates
are squeezing home buyers.
But mortgage-industry execu-
tives said there is little reason
to fear a repeat of a meltdown.
Today’s loans—and borrow-
ers—are much safer than they
were in the precrisis years,
when lenders made loans with
ultralow teaser rates to sub-
prime borrowers on little more
than their word.

“The type of borrower that’s
qualifying for these ARMs to-
day is significantly different
from the borrower profile we

BY ORLA MCCAFFREY

Adjustable Home
Loans Return,
With Changes

cans remodeled en masse and
demand for suburban houses
soared. By last spring, lumber
cost more than twice the pre-
pandemic high. Now, 2-by-4
prices are flashing caution.

Lumber futures for July de-
livery ended Friday at $695.10
per thousand board feet, down
52% from a high in early
March. On-the-spot wood
prices have plunged, too. Pric-
ing service Random Lengths
said Friday that its framing
composite index, which tracks
cash sales, fell about 12% last
week to $794. That is down
from $1,334 in March, just be-
fore the Federal Reserve
raised interest rates for the

first time since 2018.
The Fed raised rates again

this month and is expected to
continue to lift borrowing
costs to slow consumption and
tame inflation. The housing
market is expected to shoulder
the load. The central bank is
pursuing an interest rate that
will slow the surge in home
prices by trimming the num-
ber of buyers without trigger-
ing a painful economic slow-
down.

Higher rates, along with
limited supply of houses for
sale and big asking prices, are
beginning to take their toll.

The average rate on a 30-
year fixed-rate mortgage was

5.1% last week, up from 3.1% at
the start of the year, according
to Freddie Mac, an increase
that has further strained af-
fordability. Sales of newly
built homes fell 16.6% in April
from March, to the lowest
level since April 2020, when
lockdowns convulsed markets.
It was the biggest drop in nine
years, the Commerce Depart-
ment said last week.

Single-family home comple-
tions, starts and building per-
mits each dropped in April, ac-
cording to the Census Bureau.

Lumber buyers have slowed
orders and wood is piling up
at mills, which are slashing
prices, according to Random

Lengths. “Triple-digit dis-
counts became the rule rather
than the exception,” the ser-
vice said in its weekly price
bulletin.

While some are concerned
about a big slowdown in con-
struction, many are simply not
stocking up like they were last
year when dealers and build-
ers were having trouble meet-
ing demand and hoarded lum-
ber when they could find it,
said Ash Boeckholt, co-founder
and chief revenue officer at
online wood-products market-
place MaterialsXchange.

“Buyers don’t have the
same mentality of having to go

PleaseturntopageB2

Lumber prices have come
crashing down in a new sign
of how rising interest rates
are deflating markets that
boomed during the pandemic.

Wood prices were a leading
indicator of the supply-chain
problems and inflation that
followed pandemic lockdowns.
Prices shot up in the summer
of 2020 as cooped-up Ameri-

BY RYAN DEZEMBER

Higher Rates Sink Lumber Prices
Futures are down 52%
from a high in March
when Fed began
tightening

INSIDE

theater owners hope finally
gets moviegoing—and older
moviegoers—back to prepan-
demic habits. Since Covid-19
decimated the theatrical mov-
iegoing business and forced
studios to focus on streaming
efforts, executives privately
questioned whether a zeit-
geist-defining event such as
“Top Gun: Maverick” was still
possible if the big screen
faded in importance.

“This is a superhero movie,
but it’s a human-interest char-
acter drama and the superhero
does not wear tights, does not
wear a cape, does not have su-
perpowers,” said Chris Aron-
son, Paramount Pictures’ head
of domestic distribution.

PleaseturntopageB5

In an entertainment indus-
try still trying to take off,
“Top Gun: Maverick” provided
some much-needed speed.

The long-awaited sequel to
the 1986 hit opened to a block-
buster $156 million in the U.S.
and Canada over the long Me-
morial Day weekend, a box-of-
fice record for the holiday and
a career-best debut for its
star, Tom Cruise.

With “Top Gun: Maverick,”
Hollywood is turning to a 36-
year-old franchise and a 59-
year-old movie star for hope
about its future. “Top Gun:
Maverick” kicks off a summer
of high-profile, big-budget re-
leases that studio chiefs and

BY ERICH SCHWARTZEL

Latest ‘Top Gun’ Film
Is Memorial-Day Hitrobotics, executives said.

“Before, you could throw
people at a problem instead of
finding a more elegant solu-
tion,” said Joe Montano, chief
executive of Delphon Indus-
tries LLC, which makes pack-
aging for semiconductors,
medical devices and aerospace
components.

Delphon, based in Hayward,
Calif., lost 40% of its produc-
tion days during January
when the coronavirus spread
through its workforce. The
disruption accelerated the
company’s purchase of three
additional robots this year, Mr.
Montano said.

Manufacturers in the U.S.,
where workers typically have
been abundant and wages sta-
ble, have been slower to em-
brace robotics than those in

some other industrialized
countries. The number of ro-
bots deployed in the U.S. per
10,000 workers has tradition-
ally trailed South Korea, Japan
and Germany, according to the
International Federation of
Robotics.

The use of industrial robots
in North America for years
had been concentrated in the
automotive industry, where
robots took on repetitive tasks
such as welding on assembly
lines. While auto makers and
manufacturers of auto compo-
nents accounted for 71% of ro-
bot orders in 2016, their share
declined to 42% in 2021, the
automation association said.
Meanwhile, robots made in-
roads into other sectors, in-
cluding food production, con-

PleaseturntopageB4

BY BOB TITA

More Factories Use Robots
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“The global supply chal-
lenges are continuing to sig-
nificantly limit our ability to
transport products to our cus-
tomers, and our inventory lev-
els remain very high,” Chief
Executive Don Kayne said.

Besides home construction,
lumber traders and analysts
are eyeing the aisles of Home
Depot and Lowe’s. They are
looking for signs that consum-
ers are shifting spending away
from home-improvement proj-
ects to entertainment and va-
cations.

An especially sharp plunge
in the price of Southern yellow
pine—favored by treaters and
stocked at home centers for
deck builders and do-it-your-
selfers—hints at a slowdown
in the repair-and-remodeling
segment.

“A lot of home projects
have been done. What else
have we had to do the last two
years?” said Mr. Boeckholt,
who recently decided with his
wife to skip a new paved patio
and take a trip to Portugal in-
stead.

timber, shipping problems and
duties at the U.S. border.

Canfor Corp., one of the
continent’s biggest lumber
producers, said Thursday that
it was extending reduced oper-
ating schedules at its sawmills
in Western Canada and will
implement two-week rotating
downtimes this summer be-
cause lumber is stacking up in
its yards. Canfor said its Cana-
dian sawmills have been oper-
ating at about 80% of produc-
tion capacity since late
March.

keep ARMs on their books. In
the years before the financial
crisis, they were often pack-
aged up and sold to investors.

Average rates on adjustable
mortgages last week ranged
from 3.63% to 5.24%, depend-
ing on the loan terms, accord-
ing to Bankrate.com. The web-
site’s average rate on a 30-year
fixed-rate mortgage was 5.45%
over the same period.

Higher rates on the 30-year
mortgage helped drive up
mortgage payments by more
than $300 in 2022, according
to the Federal Reserve Bank of
Atlanta. A median American
household needed 38.6% of its

income to cover payments on a
median-price home in March.
That is up from 32.6% at the
end of 2021 and the highest
level since August 2007.

The potential savings bor-
rowers can achieve by opting
for an ARM hit the highest
level in May since at least
2015, according to Redfin
Corp., a real-estate brokerage.

Borrowers pay about
$15,600 less over five years—
or $260 a month—with what is
known as a 5/1 ARM. This type
of adjustable-rate loan offers a
discounted interest rate for
five years before resetting an-
nually.

down the line.
When the loans later reset,

many borrowers were unable
to afford the higher payments
and were forced to sell. Home
prices plunged, leaving many
Americans underwater on their
mortgages. Foreclosures
jumped. Banks, mortgage lend-
ers and investors holding secu-
rities tied to mortgages faced
massive losses.

Postcrisis regulations cur-
tailed ARM offerings and en-
hanced borrower protections.
Short-term teaser rates were
banned, and annual increases
were capped. Lenders and ser-
vicers must inform borrowers
in writing of coming rate
changes. Lenders can’t penal-
ize borrowers who refinance
an ARM or pay it off early.

Borrowers who apply for
ARMs today must be able to
afford monthly payments sig-
nificantly above the initial rate.
It has become much harder for
subprime borrowers to get any
kind of mortgage. About 2% of
mortgages issued in the first
quarter of 2022 went to bor-
rowers with credit scores be-
low 620, according to the Fed-
eral Reserve Bank of New York,
down from about 13% in the
first three months of 2005.

These days, banks tend to

ContinuedfrompageB1

ARMs
Make
Comeback

aire expects.
A close follower of Tesla re-

cently tweeted at Mr. Musk
and the Twitter CEO: “Elon,
Twitter is an unnecessary dis-
traction. Just focus on Tesla.”

Mr. Musk has sought to
quell such anxiety. “To be
clear, I’m spending <5% (but
actually) of my time on the
Twitter acquisition. It ain’t
rocket science!” he tweeted
last week. “Tesla is on my
mind 24/7.”

Tesla didn’t respond to a
request for comment.

Concerns Mr. Musk may
have taken on too much aren’t
new, and he has been able to
build Tesla into the world’s
most valuable auto maker
while also running Space Ex-

ploration Technologies Corp.,
as SpaceX is formally known.

Tesla investors have di-
gested Mr. Musk’s Twitter
takeover effort in waves. The
company’s stock fell around
8% from April 1—the last trad-
ing day before Mr. Musk dis-
closed that he had taken a
large stake in Twitter—
through April 25, when Twit-
ter accepted his bid to take
over the company. The Nasdaq
Composite slid roughly 9% in
that time.

Tesla’s tumble continued
from there. First, Mr. Musk
sold roughly 9.6 million Tesla
shares, worth around $8.5 bil-
lion, in the days after striking
the Twitter deal. Then, facing
the continued erosion of

Tesla’s stock price, he injected
fresh doubt into the Twitter
deal, saying that the planned
acquisition was “temporarily
on hold” citing concerns about
fake accounts, though he
added at the time that he re-
mained committed to the ac-
quisition.

Twitter has said it is pro-
ceeding with the transaction
as agreed.

Mr. Musk, whose fortune is
made up largely of Tesla stock,
disclosed on Wednesday that
he no longer plans to rely on a
margin loan backed by Tesla
shares to finance the Twitter
deal. He committed additional
equity instead, saying he was
seeking additional outside fi-
nancial backing.

The recent slide in Tesla’s
stock price has prompted
some, including Mr. Black, to
press Tesla to repurchase its
own shares. Buybacks can
project confidence to investors
and support stock prices by
reducing a company’s share
count. Tesla was sitting on
roughly $17.5 billion in cash as
of the first quarter.

Tesla didn’t respond to a
request for comment about
whether it was considering
buybacks.

Asked in April about what
Tesla plans to do with its cash
long term, Chief Financial Offi-
cer Zachary Kirkhorn said the
company was investing in its
new factories and products.

Elon Musk’s Twitter Inc.
takeover comments haven’t
just riled the social-media
company’s executives and
staff. They have also frus-
trated some of the billionaire’s
loyal Tesla Inc. backers.

The electric-vehicle maker
has lost roughly 30% of its
value since April 1, as the will-
he-or-won’t-he drama around
Mr. Musk’s investment in
Twitter—and eventual $44 bil-
lion deal to take over the so-
cial-media company—has
played out. The tech-heavy
Nasdaq Composite fell around
15% in that time.

The episode has sparked
concerns even among some
fans of the Tesla chief execu-
tive that he might risk stretch-
ing himself too thin. Mr. Musk
also runs rocket company
SpaceX and helped start a tun-
neling enterprise and a neuro-
science startup working on
brain-implant technologies.
Now with Twitter, some Tesla
supporters are concerned that
he could lose focus.

“I wish he would walk
away,” said Gary Black, man-
aging partner of the Future
Fund LLC, which owns roughly
$50 million worth of Tesla, ac-
cording to FactSet. Mr. Black,
a Tesla booster, said he views
Twitter as a distraction that is
likely to demand more of Mr.
Musk’s time than the billion-

BY REBECCA ELLIOTT

Tesla Backers Worry About Musk

Some investors think Twitter is a distraction for Elon Musk.
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out and buy 10 when they only
need five,” Mr. Boeckholt
said.

In a monthly survey of
building-products dealers, just
12% of respondents said they
had slightly low to very tight
inventories of lumber and
wood panels in April, down
from 61% that claimed low
supplies a year earlier, accord-
ing to John Burns Real Estate
Consulting.

Inventories have been able
to build to normal levels
thanks to an improving supply
chain, and prices are falling
because demand for new
homes has been damped by
higher mortgage rates, said
Matthew Saunders, who leads
the firm’s building-products
research.

Still, barring a recession, he
doesn’t expect lumber prices
to fall all the way back to pre-
pandemic levels, which rarely
exceeded $500 per thousand
board feet. That is partly due
to problems in Canada’s west-
ern forests, where mills have
struggled with fire, flood,
high-price and hard-to-get

ContinuedfrompageB1

Lumber
Prices
Decline

Lumber buyers have slowed orders and wood is piling up at mills, which are slashing prices.

FR
E
D
E
R
IC

J.
B
R
O
W
N
/A
G
E
N
C
E
FR

A
N
C
E
-P
R
E
S
S
E
/G
E
TT

Y
IM

A
G
E
S

The type of
borrower that’s
qualifying for these
ARMs is different.

Kuva Systems makes methane monitoring equipment.
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phrase EPA used to describe
the rule’s benefits.

The EPA has proposed some
exceptions for smaller wells.
Still, the agency has estimated
that 280,000 well sites will be
affected when the new moni-
toring requirements are ex-
pected to go into effect in 2026.

Agency officials and climate
activists say producers can sell
captured methane gas, but that
incentive hasn’t been enough to
get companies to cut emissions.
EPA researchers estimate that
natural-gas systems emitted
roughly 6.6 million tons of
methane into the atmosphere
in 2020. That is the second-
largest source, besides methane
from livestock digestion.

In March, Schlumberger an-
nounced a new business unit
dedicated to helping customers
cut methane emissions, which
Chief Technology Officer
Demos Pafitis called “one of the
most pressing issues of climate
change.”

The regulations could drive
business for smaller suppliers,
too. One proposed requirement
is that some major storage
tanks capture nearly all their
methane emissions. Flogistix
LP, which makes devices that
capture methane rising to the
top of liquid storage tanks, has
an order list reaching into next
year and is planning on tripling
manufacturing capacity this
summer by opening a factory in
rural El Reno, Okla., said Chief
Executive Mims Talton.

Investors are pressuring pro-
ducers to capture and sell more
methane, but the proposal could
boost sales an additional 20%,
Mr. Talton estimated. “There are
companies that won’t do any-
thing without encouragement,”
he said. The company’s vapor-
recovery device costs between
$80,000 and $450,000.

Other proposals call for out-
right replacement of leaky
equipment, such as pneumatic
devices that release natural gas
into the atmosphere every time
they move a valve to control
tank pressure and liquid levels.
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Regulators estimate there are
roughly 1.6 million such devices
in use.

The rules are also expected
to require more frequent moni-
toring for methane leaks.

That could be a boon for Ar-
kansas-based Montrose Envi-
ronmental Group Inc., which is
looking to the rules to drive de-
mand for the inspection ser-
vices of its engineers, field
technicians and scientists, CEO
Vijay Manthripragada said.

“We sit between the regula-
tors and the regulated,” he
said.

Honeywell, Baker Hughes
and several other companies
that sell surveillance systems
that continuously monitor for
methane leaks are lobbying for
the EPA to endorse their tech-
nology as an option for compli-
ance. In-person, periodic in-
spections with hand-held

devices are time-consuming
and can be thrown off by the
weather or human error, they
said in a joint letter to the EPA.

Kuva Systems began selling
its surveillance systems last
year. Chief Executive Stefan Bo-
kaemper said he is preparing to
transfer camera manufacturing
from the 32-person company’s
Cambridge, Mass., headquar-
ters to a contract manufacturer,
anticipating higher volumes.

More than 200 companies
are in the business of finding,
preventing or fixing methane
emissions, including startups
and longtime manufacturers,
according to a 2021 report from
the Environmental Defense
Fund, an advocacy group that
supports stricter rules.

Robert Kleinberg, a former
oil-and-gas industry engineer
who studies the intersection of
technology and regulation at
Columbia University’s Center
on Global Energy Policy, said
capturing escaped methane
largely poses a more welcome
challenge for oil-and-gas pro-
ducers than cutting carbon di-
oxide. Making more airtight
natural-gas systems, he said, is
easier.

Companies
Cash In
On Curbs

The proposed
regulations have
divided the U.S. oil-
and-gas industry.

.
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touch it. Radio didn’t know
what to do with a song like
that,” says Mr. Trust. “It really
isn’t until songs become huge
streaming and radio hits to-
gether that they can maximize
chart position.”

The effect that strong hit
songs have is indicative of how
the world is listening to music,
says Lanre Gaba, co-president
of Black music at Atlantic Re-
cords, which has released new
music from Mr. Harlow and
Lizzo topping the Hot 100 this
month. “Once you have those,
they don’t go away,” she says.
“We’re finally seeing a turnover
with a new wave of some big-
ger artists coming back with
bigger songs.”

The success of Mr. Harlow’s
“First Class,” which has held
the No. 1 spot for the past
three weeks, reflects the value
of artist development, says
Ms. Gaba, pointing out that
the rapper has been releasing
music and building a fan base
for nearly a decade.

Even “First Class” evokes
nostalgia, as it samples a
catchy hook from Fergie’s
2007 hit single “Glamorous.”

But top hits are having less
reach. Lil Nas X’s “Old Town
Road” became the most
streamed song of 2019 by rak-
ing in more than one billion
on-demand audio streams—a
milestone no other song has
managed to achieve, according
to Luminate Data, formerly
Nielsen Music. The top single
in 2020, Roddy Ricch’s “The

Box,” garnered 920 million on-
demand audio streams; Dua
Lipa’s “Levitating” hit 627 mil-
lion in 2021.

That is in part because
more people are becoming
comfortable with streaming,
says Mr. Trust, pointing out
that early adopters who were
mainly hip-hop and pop fans
have been joined in recent
years by rock, country and
Latin listeners. Older demo-
graphics are increasingly
streaming their music as well,
with 96% of Gen X and 89% of
Boomers reporting they used a
streaming service to listen to
music last year, according to
Luminate. The influx of differ-
ent musical taste and con-
sumption behavior dilutes the
impact of the biggest hits.

“It’s hard for any one song or
one sound to dominate stream-
ing like it used to be,” says Mr.
Trust. The monoculture of de-
cades past, where everyone
looked to top 40 radio and
MTV, has given way to more
democratized, niche listening
habits allowed by streaming.

In 2018, the top 200 songs
were responsible for nearly
one in 10 of all streams; in
2021, that metric fell to less
than 1 in 20, according to Lu-
minate. Last year, 95,000
songs hit one million streams,
a 36% increase over 2018.

“We’re seeing a broader
range of songs reach their full
consumption potential,” says
Luminate Chief Executive Rob
Jonas.

added container volume has
helped keep freight rates this
year at an average $8,000 per
box on a ship from China to
the U.S. West Coast. That rate
is less than half the freight
cost from late last year, when
Walmart and other retail gi-
ants temporarily leased their
own ships to bring cargo.

But with inland supply-
chain snarls slowing the
movement of goods, carriers
are easing up on adding boxes.

“While carriers are continu-
ing to order containers to deal
with availability issues, this is
expected to slow down as un-
certainties increase,” said
Hanja Maria Richter, a spokes-
woman for German container
major Hapag-Lloyd AG. “Ris-
ing inflation levels, ongoing
congestion in supply chains
and the Russia-Ukraine war
are affecting investor senti-
ment and the potential for
trade growth.“

Hapag-Lloyd added 50,000
containers on its ships in the
second quarter of this year.

A representative for Danish
shipping and logistics giant
A.P. Moller-Maersk A/S said
the global container shortage
seems to be over, with record
numbers of empty boxes wait-
ing to be loaded at Asian
ports.

they really didn’t much care
how we solved it,” Mr. Portnoy
said. “Very often they were
looking for something that was
beyond the traditional tool kit.”

Dentons employs journal-
ists, law enforcement officers
and intelligence personnel to
help create a risk report it
builds for clients and firm
staff. Last year, it started a
multidisciplinary advisory
firm, Dentons Global Advisors,
that advises clients on geopo-
litical risk, crisis management
and other areas outside nor-
mal legal practice.

The firm also has made for-
ays into complex technology
products, taking stakes in
compliance software compa-
nies. Dentons owns a stake in

Libryo Ltd., a regulatory com-
pliance software maker, and
offers a product that proac-
tively gathers intelligence on
potential regulatory risks.

Large law firm DLA Piper
has developed an in-house liti-
gation analyzer, powered by
artificial intelligence, that
looks at data sets of litigation
history to try to predict how a
particular claim might unfold.
The development of the tool
was spearheaded by a DLA
Piper lawyer who went back to
school to get an advanced de-
gree in data science.

Right now, the tool is being
used to predict outcomes for a
client facing mass actions, a
class of litigation that in-
cludes, for example, multitudi-
nous claims related to asbes-
tos exposure.

The firm then has an ad-
vantage in negotiations, said
Loren Brown, a partner who
chairs DLA Piper’s disputes
practice.

Behavioral scientists, data
experts, journalists and po-
lice—four professions brought
together in, of all places, law
firms. Traditionally staid law
practices increasingly want to
be more things to more clients,
particularly in the competitive
risk and compliance space.

Facing competitive pressure
from professional services
firms and from clients that
want to solve more business
problems in one stop, law firms
have begun to branch out.

“The law profession, tradi-
tionally, has been fairly tradi-
tional and not super fast at
change,” said Zachary Coseg-
lia, a lawyer at Ropes & Gray
LLP. “I think that law firms are
gradually appreciating that
our clients desire more than
just traditional legal services.”

Mr. Coseglia was involved in
founding the R&G Insights Lab,
an analytics and behavioral sci-
ence consulting practice at-
tached to the firm. Among
other offerings, the group helps
clients craft compliance train-
ing meant to outperform the
slide decks companies typically
offer employees.

That team has scooped up a
Stanford University-educated
doctor of social psychology to
help inform the behavioral sci-
ence behind the work and re-
cently hired a journalist to aid
in its storytelling efforts, Mr.
Coseglia said. The result is
more engaging and thought-
out strategy and training, and
with a scientist among the
staff, the ability to measure
whether efforts to develop a
compliance-oriented culture
actually work, the firm says.

Elliott Portnoy, chief execu-
tive of Dentons, one of the
world’s largest law firms, said
client demands and competi-
tive pressure pushed his firm
to look beyond traditional of-
ferings of litigation- and regu-
lation-focused legal services.

“Clients increasingly were
coming to us with a problem
that they needed to solve and

BY RICHARD VANDERFORD

Law Firms Expand
Into New Services

Big firmDentons
has taken stakes in
compliance software
companies.
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This year’s Memorial Day
weekend soundtrack might be
dated.

Radio DJs and music taste-
makers are placing bets on
which new hot track will be
crowned “song of the sum-
mer,” played at barbecues,
pool parties and on windows-
down car trips. But the charts
this year have been full of
songs released months or even
years ago.

The industry is hoping new
releases from Harry Styles,
Kendrick Lamar, Lizzo and
Jack Harlow will buck pan-
demic trends that have largely
centered around nostalgia and
comfort listening.

“Here we are in mid- to late
May and we’re finally at a
point where we’re getting new
music,” says Gary Trust, who
oversees the industry-stan-
dard Billboard charts. This is
the first month this year that
the majority of the top 10
songs on the Billboard Hot 100
singles chart are new releases.
Before that, five or more of
the songs in the top 10 were
released in 2020 or 2021.
“New songs just weren’t cut-
ting through,” he says.

Take “Heat Waves,” the
psychedelic pop sleeper hit
from English alt group Glass
Animals. The song has reached
its peak on the charts nearly
two years after its June 2020
release. Its popularity is in
part thanks to it spawning a
TikTok trend.

The single broke a record
for the longest trip to No. 1 in
Hot 100 history when it de-
throned “We Don’t Talk About
Bruno” from the “Encanto”
soundtrack. “Bruno,” a hold-
over from 2021, had been in
the top slot for five weeks.

The Hot 100 ranks popular-
ity based on sales—a relatively
minor factor—streams and ra-
dio airplay. It can take a while
to rise on the singles chart for
songs that stream well but
aren’t radio hits, or vice versa.

“Bruno” sat atop the
streaming chart for many
months before dominating the
Hot 100. “At first radio didn’t

BY ANNE STEELE

Old Hits Make It Harder
For New Summer Songs

The industry hopes new releases from singers like Lizzo will help.
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Ship operators are trying to
add millions of new containers
to address a severe capacity
crunch, but the boxes are
stuck on liners and at ports as
shipping moves into its busi-
est period.

Shipping’s peak season usu-
ally starts at the end of June
when importers begin order-
ing products for the back-to-
school and holiday seasons.
This year, orders went out in
mid-May as companies tried to
head off the product shortages
that plagued them last year.
The early start has added to
the challenges of getting the
supply chain unclogged.

“Importers are now bring-
ing in cargo just in case, not
just in time, and it makes up
for more boxes sitting at the
port,” said Gene Seroka, exec-
utive director of the Port of
Los Angeles. “They will con-
tinue to be tight until early
next year if we don’t increase
the velocity of getting them
off the ships and off the port.”

Mr. Seroka said boxes are
gradually picking up and the
port will have to handle sub-
stantially more cargo as
Shanghai, the world’s biggest
port, is opening after a two-
month citywide closure to
fight a Covid outbreak.

Ship brokers and consul-
tants estimate about 12% of
the world’s boxships are stuck
outside congested ports for
weeks longer than normal, and
inland distribution—especially
in the U.S.—is still hampered
by a lack of trains, truck driv-
ers and limited warehousing
space.

Ship operators and brokers
say that at the start of 2022,
there were around 50.5 million
available containers, eight mil-
lion more than before the pan-
demic.

The increase came on the
back of surging demand for

Asian imports by big American
retailers like Walmart Inc. and
Amazon.com Inc., which col-
lectively make up more than
one-quarter of all container
imports in the U.S.

It normally takes an aver-
age of 45 days for products to
be shipped from an exporter
in China to an importer in the
U.S. Now it is more than 100
days, according to liner execu-
tives.

“At export ports the Shang-
hai ships wait longer to get
loaded, and at import ports
like Los Angeles they are stuck
because there is no space at
container depots,” said Lars
Jensen, chief executive of Den-
mark-based consulting firm
Vespucci Maritime. “There
were enough containers and a
lot more were added, but it
won’t help if every part of the
supply chain moves slower.”

At Los Angeles, 40% of the
incoming boxes are designated
to be moved by rail, but only
about half are loaded up every
day. Major rail companies fur-
loughed large segments of
their workforces during the
pandemic and struggled to get
them back after many moved
to better-paying jobs, shipping
executives said.

“The time a container takes
to go on a train is more than

six days. It should be two, and
the volume of imported boxes
designated for rail is up six
times since February,” Mr. Ser-
oka said. “During the pan-
demic, there was crazy de-
mand; now there is too much
inventory still coming in.”

Mr. Seroka said there aren’t
enough rail drivers and wag-
ons, while half of the port’s
gate capacity for trucks goes
unused because many cargo
owners don’t pick up their
boxes due to a lack of ware-
housing space. Container
warehouses and distribution
centers in Southern California
are more than 95% full.

In some ways things are
getting better. It is now easier
to find containers, and the line
of ships waiting to dock at Los
Angeles and Long Beach is
around 30, down from more
than 100 back in January,
when importers were in a race
to replenish dwindling inven-
tories.

Walmart said at its earn-
ings call this month that in-
ventory levels were up 33%
year over year in the first
quarter, reflecting the higher
cost of goods due to inflation.
It also said the war in Ukraine
and uptick in Covid-19 globally
created delivery delays.

Ship executives said the

BY COSTAS PARIS

Shipping Containers Stall
Operators add
capacity to deal with
shortages, but supply-
chain snarls persist

inland distribution is hampered by a lack of trains, truck drivers and limited warehousing space.
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bots, four of which weld the
racks and two that load metal
into machines. Most of these
off-the-shelf robots were de-
livered in a few weeks and can
be programmed remotely from
a phone app, he said.

“The robots are becoming
easier to use,” said Michael
Cicco, chief executive officer
of Fanuc America, a unit of

Japan’s Fanuc Corp., a major
supplier of industrial robots.
“Companies used to think that
automation was too hard or
too expensive to implement.”

Daron Acemoglu, an eco-
nomics professor at Massachu-
setts Institute of Technology,
said factories’ increasing reli-
ance on automation will lead
to an oversupply of human la-

bor that will drive down
wages in the years ahead, un-
less other U.S. industries can
absorb displaced manufactur-
ing workers.

“Automation, if it goes very
fast, can destroy a lot of jobs,”
Mr. Acemoglu said. “The labor
shortage is not going to last.
This is temporary.”

At Delphon, Mr. Montano

said the company started leas-
ing robots about four years
ago to reduce the initial ex-
pense. The company now has
10 robots, including four co-
bots that operate side by side
with employees.

Delphon’s TouchMark sub-
sidiary applies printing to the
surfaces of medical devices,
such as catheters. Cobots now
are turning and holding the
devices while a worker oper-
ates a printer that applies the
ink to the device.

Mr. Montano said two co-
bots reduced a three-person
printing crew to one, saving
the company $16,000 a month
in expenses.

Two other Delphon cobots
assemble packaging for ship-
ping semiconductors and
other fragile cargo, which are
shipped in plastic boxes. Ro-
bots are now being used to
clean the 2-inch-by-2-inch
boxes with jets of air, dispense
a bead of glue inside them and
then install layers of mesh and
the company’s silicone film
padding.

Mr. Montano said Delphon
is scaling up robots to work on
larger-size boxes.

sumer products and
pharmaceuticals. Executives
said improved capabilities al-
low robots to be programmed
for more-complex tasks re-
quiring a mixture of strength
and nimbleness.

At Athena Manufacturing
LP, a fabricating and machin-
ing company for metal equip-
ment used in the semiconduc-
tor, energy and aerospace
industries, Chief Financial Of-
ficer John Newman said cus-
tomers have been ramping up
orders, but Athena has strug-
gled to find enough workers to
staff a second weekday shift
and a weekend shift.

The Austin, Texas, company
purchased seven robots in the
past 18 months, including one
that grinds down the welds on
steel frames for holding semi-
conductor equipment. Mr.
Newman said Athena has
spent more than $800,000 on
robots, including about
$225,000 for the grinding ro-
bot alone. The investments
aimed to increase Athena’s ca-
pacity to handle orders, he
said, more than lowering
costs.

Grinding the welds on a
rack typically took an em-
ployee about three hours to
complete, but the robot is now
able to do it in 30 minutes, he
said.

Mr. Newman said the robot
can apply more force with a
grinding tool than a human
can, reducing the amount of
time needed to create a
smooth welded joint. “The ro-
bot doesn’t stop to rest, and
that’s understandable for a hu-
man because it’s a hard job,”
he said.

Acquiring the grinding ro-
bot took Athena about four
years of research and engi-
neering, Mr. Newman said, in-
cluding help from 3M Co.,
which supplies the abrasive
materials used in the grinding
tool wielded by the robot. Ath-
ena has deployed six other ro-

ContinuedfrompageB1

Above, a robotic welder is used at Athena Manufacturing in Austin, Texas. Below, equipment is being readied for a robotic grinder.
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Use of
Robots
Increases

Companies are taking steps
to cut costs and improve effi-
ciency after many of them re-
lied more on boosting prices in
recent quarters to offset infla-
tion and bolster their bottom
lines.

Inflation, at 8.3% in April, is
at a nearly 40-year high and
companies are being squeezed
by snarls in global supply
chains, higher commodity
prices and a tight labor mar-
ket. Consumer sentiment,
meanwhile, has worsened in
recent months as prices on
items ranging from gas to gro-
ceries have risen.

Operating expenses at U.S.
investment-grade nonfinancial
companies—442 businesses in
all—during the fourth quarter
rose 23% from a year earlier, to
a total of $2.75 trillion, accord-
ing to data provider S&P
Global Market Intelligence.
Those companies, at the me-
dian, spent 83.5% of their total
revenue on operating expenses
during the quarter, the highest
level in a year, according to
S&P. The increase reflected ris-
ing costs for wages, energy, in-
ventory and rent.

Companies that have re-
sponded to rising costs with
higher prices may soon run
into resistance from inflation-
weary consumers. Once that
happens, companies typically
look more toward efficiency
improvements or cost savings
to maintain their profit mar-
gins and meet the guidance
they have provided to inves-
tors, said Michael Heric, a part-
ner at consulting firm Bain &
Co. “Eventually you come to
that tipping point,” he said.

Twenty percent of CFOs and
their deputies are planning to
cut costs during the three
months through July in re-
sponse to inflation, according
to Gartner, which surveyed ex-
ecutives at over 180 companies.

BY KRISTIN BROUGHTON

Bosses Cut
Costs as
Inflation
Response

Annual orders for robots in
NorthAmerica

Source: Association for Advancing Automation
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May obtained increases on
about 61% of its base of per-
sonal-auto premiums, said El-
yse Greenspan, an analyst with
Wells Fargo Securities. For
now, the rate increases are
“not enough to offset the ele-

vated loss trend.”
The increases vary by state,

with larger rate hikes by big
carriers ranging from 7% to
20% as of March, according to
filings reviewed by S&P Global
Market Intelligence. The aver-

EstimatedBox-OfficeFigures, ThroughMonday
Sales, InMillions

Film Distributor Weekend* Cumulative % Change

1. TopGun:
Maverick

Paramount $156.0 $156.0 N/A

2.

Doctor
Strange in the
Multiverseof
Madness

Disney $20.5 $374.9 -37%

3.
TheBob’s
Burgers
Movie

20thCentury
Studios $14.8 $14.8 N/A

4.
Downton
Abbey:ANew
Era

FocusFeatures $7.2 $29.8 -55%

5. TheBadGuys Universal $5.6 $82.3 -9%
*Friday, Saturday, Sunday andMonday inNorthAmerican theaters Source: Comscore

The previous record holder
for Memorial Day weekend
was “Pirates of the Caribbean:
At World’s End,” which opened
to $153 million in 2007.

“Top Gun: Maverick” was
initially scheduled for release
by Paramount Pictures in 2019,
and was postponed several
times throughout 2020 and
2021 as Covid-19 kept a major-
ity of auditoriums closed.
Along the way, the movie be-
came an unofficial weather
vane for the industry at large,
film-industry executives said,
as its shifting release date was
seen as an indicator of how
optimistic studios were about
when theaters would reopen.

It premiered this weekend
as skepticism mounts over the
industry’s future in streaming.
Investors knocked billions of
dollars off Netflix Inc.’s valua-
tion after the service said this
year that it had lost subscrib-
ers and was projected to lose
more. Production budgets at
Netflix and its competitors
have come down in the
months since, as the major
studios brace for uncertainty
and investor scrutiny.

“Top Gun” has had a wind-
ing road back to the theater.
For years it was one of the few
major franchises of the 1980s
not to be revisited by studios
leaning on brand awareness
and nostalgia for hits. While
“Ghostbusters” and “Indiana
Jones” returned to the multi-
plex, the “Top Gun” franchise
stayed idle despite the song
“Take My Breath Away,” the
catchphrase “the need for
speed” and Mr. Cruise’s Ray-
Bans etching themselves into
the cultural firmament.

“Top Gun: Maverick,” co-fi-
nanced by Skydance Media,
stars Mr. Cruise as a veteran
fighter pilot working with a
group of younger recruits on a
top-secret mission to destroy
a uranium plant in an uniden-
tified country. It has received
rave reviews and a big market-

ContinuedfrompageB1
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to, amid shortages of body-shop
technicians and delays in get-
ting repair parts, among other
cost pressures. In addition, traf-
fic fatalities surged in 2021 to a
16-year high.

During the first quarter, All-
state increased rates in 28
states an average of 9.3% for its
Allstate car-insurance brand.
An Allstate senior executive
told analysts in an earnings call
in early May that, “given the
ongoing inflationary pressure,
we have increased the magni-
tude of rate increases we ex-
pect to take in the rest of
2022.” Allstate’s underwriting
income for its car- and home-
insurance unit fell 83% to $280
million in the quarter.

From the middle of last
year, when some insurers be-
gan raising rates aggressively,
the industry through early

BUSINESS NEWS

age U.S. car-insurance rate
was $1,529 last year, according
to Zebra, a price-comparison
website.

So far, regulators in Califor-
nia, the nation’s most populous
state, haven’t approved any re-
cent rate-increase requests. The
regulators are concerned partly
that Covid-19 premium-relief
programs offered by car insur-
ers in general were inadequate,
said Deputy Commissioner Mi-
chael Soller.

Nationally, those programs
spared consumers about $14
billion in payments during
early months of the pandemic
in 2020 when driving plum-
meted and insurers enjoyed
outsize profits.

Allstate provided average
15% premium reductions to
personal auto-insurance cus-
tomers for three months in
2020, allowed payment delays
and took other steps to help
policyholders. “From our

standpoint, we gave our cus-
tomers $1 billion back, and we
were not in any way, shape or
form required to do that,” Mr.
Wilson said. “We did it be-
cause we thought it was the
right thing to do.”

As they seek higher rates,
“some insurance companies
have slowed new-business
growth and tightened under-
writing standards,” most nota-
bly in California, said Matthew
Carletti, an analyst with JMP
Securities.

The U.S. personal car-insur-
ance industry has turned an
underwriting profit in three of
the past 10 years, according to
Moody’s Investors Service. That
means some insurers over
much of the past decade annu-
ally sent more money out the
door in claims and other ex-
penses than they collected in
premiums, before accounting
for income earned by investing
premiums.

Car owners need to buckle
up: Higher premiums are
starting to arrive as insurers
get state approval for rate in-
creases to offset inflation and
an increase in serious crashes.

Rates are rising as much as
20% in some locations, as in-
surers seek increases to com-
pensate for what they believe
will be more sustained infla-
tion. Consumers are starting
to see the impact when their
policies, which typically run
for six months, come up for
renewal.

Some state insurance de-
partments, including Califor-
nia’s, are pushing back or go-
ing slow on approving the
increases.

“These cost increases are
going to be here for a while,”
said Allstate Corp. Chief Exec-
utive Tom Wilson, speaking
about inflation in repairing
and replacing vehicles. “So
we’ve been raising prices
pretty aggressively, as well as
reducing our expenses.”

Car insurers have struggled
as driving and accidents have
rebounded from pandemic lows.
Car repairs and replacement ve-
hicles are more expensive. In-
surers are paying for longer
rental periods than they used

BY LESLIE SCISM

Car-Insurance Bills Are on the Rise
Insurers seek approval
for higher premiums
to offset inflation,
more serious crashes

U.S. average
car-insurance rates

Average total cost
of vehicle repairs

Share of each premiumdollar
spent on claims, quarterly

Sources: The Zebra (rates); CCC Intelligent Solutions (repairs); S&P Global Market Intelligence (claims)
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Latest
‘Top Gun’
Is Big Hit

ing blitz from Paramount not
seen in recent years.

In the years between its
completion and release, Para-
mount, a division of Para-
mount Global, sold other
would-be theatrical releases,
such as Chris Pratt’s “The To-
morrow War,” to streaming
services rather than have
them sit on the shelf during
Covid-19’s spread.

“Top Gun: Maverick” was
no such candidate, said Mr.
Aronson, in part because the
studio sensed it had a hit—and
a powerful star who wanted to
see his movie premiere on the
big screen.

More than half of those
moviegoers watching “Top
Gun: Maverick” this weekend
were over the age of 35, ac-
cording to Paramount data, a
more older-skewing audience
than other 2022 hits—such as
“The Batman”—have drawn in.

Until “Top Gun,” recent lu-
crative releases have relied on
young men and teenage boys
turning out. Older, more ca-
sual moviegoers have been the
trickiest to lure back to cine-
mas, distribution executives
say, raising fears that they had
fallen out of the habit for
good.

“We are pulling in demos
that have heretofore not been
going to the movies,” Mr.
Aronson said.

Now the question becomes:
Will they come back for more?
The summer movie season is
loaded up with make-or-break
releases from the major stu-
dios that exhibitors are count-
ing on for revenue, theater
owners say.

“This is the beginning of a
line of movies that are coming
to our cinemas—finally,” said
Mooky Greidinger, chief execu-
tive of Cineworld, which oper-
ates Regal Cinemas. On the
calendar in the weeks ahead:
“Jurassic World Dominion,”
“Lightyear,” “Elvis,” “Minions:
The Rise of Gru” and “Thor:
Love and Thunder.”

Most critically for compa-
nies such as Cineworld, the re-
leases are coming at a steady
cadence, as opposed to the
first half of the year, when big
debuts were followed by
weeks of empty auditoriums.

“We can finally say that the
product is there,” Mr.
Greidinger said.

NY

.
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The DecisionMakers Driving
Today’s Most Inf luential Brands

Anetwork of marketing visionaries connecting to discuss the
world’s most impactful trends and decide on a path forward.
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Prem12Mo
Fund (SYM) NAV Close /Disc Yld

Invesco Sr Loan IB 6.13 NA NA 5.4
Invesco Sr Loan IC 6.13 NA NA 5.2
Invesco Sr Loan Y 6.13 NA NA 5.4
OFS Credit Company OCCI NA 10.55 NA NA
Yieldstreet Prism NA NA NA 8.0
HighYieldBondFunds
Apollo Diversified Cd:A NA NA NA 6.3
Apollo Diversified Cd:C NA NA NA 6.3
Apollo Diversified Cd:F NA NA NA 6.3
Apollo Diversified Cd:I NA NA NA 6.3
Apollo Diversified Cd:L NA NA NA 6.3
Apollo Diversified Cd:M NA NA NA NS
PIMCO Flexible Cr I;A-1 8.44 NA NA 8.7
PIMCO Flexible Cr I;A-2 8.44 NA NA 8.7
PIMCO Flexible Cr I;A-3 8.44 NA NA 8.5
PIMCO Flexible Cr I;A-4 8.44 NA NA 8.5
PIMCO Flexible Cr I;Inst 8.44 NA NA 9.3
WA Middle Mkt Inc 596.64 NA NA 5.6
OtherDomestic TaxableBondFunds
AFA MMC;Inst 9.86 NA NA NS
AFA MMC;Inv 9.84 NA NA NS
Alternative Credit Inc:A NA NA NA 6.4
Alternative Credit Inc:C NA NA NA 5.6
Alternative Credit Inc:I NA NA NA 6.6
Alternative Credit Inc:L NA NA NA 6.1
Alternative Credit Inc:W NA NA NA 6.4
Angel Oak Str Crdt:Inst 21.38 NA NA 15.2
BR Credit Strat;A 9.04 NA NA 6.1
BR Credit Strat;Inst 9.03 NA NA 6.9
BR Credit Strat;U 9.04 NA NA NS
BR Credit Strat;W 9.04 NA NA NS
BlackRock Mlt-Sctr Oppty 74.55 NA NA 8.4
BlackRock Mlt-Sec Opp II 77.55 NA NA 7.9
Carlyle Tact Pvt Cred:A NA NA NA 6.6
Carlyle Tact Pvt Cred:I NA NA NA 7.1
Carlyle Tact Pvt Cred:L NA NA NA 6.7
Carlyle Tact Pvt Cred:M NA NA NA 6.4
Carlyle Tact Pvt Cred:N NA NA NA 7.2
Carlyle Tact Pvt Cred:Y NA NA NA 6.9
CION Ares Dvsfd Crdt;A NA NA NA 5.4
CION Ares Dvsfd Crdt;C NA NA NA 5.5
CION Ares Dvsfd Crdt;I NA NA NA 5.4
CION Ares Dvsfd Crdt;L NA NA NA 5.4
CION Ares Dvsfd Crdt;U NA NA NA 5.4
CION Ares Dvsfd Crdt:U2 NA NA NA 5.4
CION Ares Dvsfd Crdt;W NA NA NA 5.4
CNR Select Strategies 12.28 NA NA 0.0
First Eagle Crdt Opps A 24.93 NA NA 7.6
First Eagle Crdt Opps I 24.90 NA NA 8.3
FS Credit Income;A 12.27 NA NA 5.7
FS Credit Income;I 12.31 NA NA 5.9
FS Credit Income;T 12.29 NA NA 5.4
FS Credit Income;U 12.24 NA NA 5.2
FS Credit Income;U-2 12.32 NA NA 5.1
GL Beyond Income 0.45 NA NA NE
KKR CREDIT OPPTY;D NA NA NA 8.7
KKR CREDIT OPPTY;I NA NA NA 7.2
KKR CREDIT OPPTY;T NA NA NA 6.4
KKR CREDIT OPPTY;U NA NA NA 6.4
Lord Abbett Cred Opps Fd 9.69 NA NA 6.8
Lord Abbett Cred Opps Fd 9.69 NA NA 7.5
Lord Abbett Crd Op:U 9.69 NA NA 6.8
Palmer Square Opp Inc 17.28 NA NA 4.9
The Finite Solar Finance 9.88 NA NA NS
Thrivent Church Ln&Inc:S 9.50 NA NA 2.8
World IncomeFunds
BlueBay Destra Itl E:A 24.40 NA NA 8.4
BlueBay Destra Itl E:I 24.41 NA NA 8.7
BlueBay Destra Itl E:L 24.37 NA NA 8.2
BlueBay Destra Itl E:T 24.31 NA NA 8.0
Oaktree Dvsfd Income;D 9.25 NA NA NS
PIMCO Flexible EM I;Inst 9.28 NA NA NS
NationalMuni BondFunds
Ecofin Tax-Adv Soc Impct 9.48 NA NA 6.3
Lind Cap Pt Mun Cred Inc 9.25 NA NA NS
Nuveen En HY Muni Bd:A 8.15 NA NA NS
Nuveen En HY Muni Bd:I 8.15 NA NA NS
PIMCO Flex Mun Inc;A-3 10.47 NA NA 1.8
PIMCO Flex Mun Inc:A1 10.47 NA NA 2.1
PIMCO Flex Mun Inc;A2 10.47 NA NA 2.1
PIMCO Flex Mun Inc;Inst 10.47 NA NA 2.7

Insider-TradingSpotlight
Trading by ‘insiders’ of a corporation, such as a company’s CEO, vice president or director, potentially conveys
new information about the prospects of a company. Insiders are required to report large trades to theSEC
within twobusiness days. Here’s a look at the biggest individual trades by insiders, based on data received by
Refinitiv onMay27, and year-to-date stock performance of the company
KEY: B: beneficial owner of more than 10% of a security class CB: chairman CEO: chief executive officer CFO: chief financial officer
CO: chief operating officer D: director DO: director and beneficial owner GC: general counsel H: officer, director and beneficial owner
I: indirect transaction filed through a trust, insider spouse, minor child or other O: officer OD: officer and director P: presidentUT:
unknown VP: vice president Excludes pure options transactions

Biggestweekly individual trades
Based on reports filed with regulators this past week

No. of shrs in Price range ($) $ Value

Date(s) Company Symbol Insider Title trans (000s) in transaction (000s) Close ($) Ytd (%)

Buyers
May. 23 TransDigmGroup TDG R. Small DI 28 560.71-567.06 16,076 612.27 -3.8
May. 19 R. Small DI 19 537.50-549.43 10,554

May. 23-25 Groupon GRPN J. Barta B 459* 11.29-12.52 5,300 15.58 -32.7

May. 18 AvisBudgetGroup CAR B. Hees ODI 26 189.90 4,937 200.98 -3.1
May. 24 B. Hees ODI 28 167.51-174.97 4,896

May. 23 NewmarkGroup NMRK H. Lutnick CBI 277 10.83 3,000 11.29 -39.6

May. 24 CoinbaseGlobal COIN F. Ehrsam DI 30 60.60 1,820 75.32 -70.2

May. 20-23 B. Riley Financial RILY D. Asher BI 36 49.60-50.09 1,795 54.98 -38.1

May. 20 Prologis PLD A. Modjtabai D 15 118.65 1,780 127.26 -24.4

May. 23 NorwegianCruise LineHoldings NCLH R. Galbut DI 100 15.00-15.25 1,513 16.20 -21.9

May. 24 TexasCapital Bancshares TCBI R. Stallings D 28* 50.98-51.13 1,442 56.49 -6.2

May. 18-20 SecondSightMedical Products EYES G. Williams DOI 803 1.66-1.92 1,429 2.18 33.4

May. 20-24 BeachbodyCompany BODY C. Daikeler CEO 819 1.44-1.60 1,271 2.16 -8.9

May. 24 RingCentral RNG V. Shmunis CEO 20 58.91-61.85 1,190 65.84 -64.9

May. 17 LiqTech International LIQT A. Buehler CEO 2,000 .51 1,025 0.57 -90.0

May. 25 Blackstone BX J. Breyer D 9 107.18-107.72 1,000 121.04 -6.5

May. 17-19 EntravisionCommunications EVC P. Zevnik DI 200 4.98-5.02 999 4.99 -26.4

May. 18 EdgewiseTherapeutics EWTX P. Thompson DOI 138 7.21 995 6.07 -60.3

Sellers
May. 19 Funko FNKO A. Kriger FO 12516* 21.00 262,833 20.44 8.7
May. 19 K. Brotman FOI 12,493 21.00 262,343

May. 23 Olin OLN S. Ferguson DI 2,500 60.98 152,450 66.82 16.2

May. 23-24 QuestDiagnostics DGX S. Rusckowski CEO 360 140.12-142.26 50,430 145.39 -16.0

May. 23-25 Loews L A. Tisch DI 500 64.00-64.29 32,075 65.93 14.1

May. 23-25 AutoNation AN E. Lampert BI 263 107.64-114.40 29,300 122.13 4.5

May. 20-24 Vistra VST C. Morgan CEO 1,068 25.23-26.08 27,138 26.31 15.5

May. 23-24 AristaNetworks ANET A. Bechtolsheim H 203* 97.90-102.71 20,394 105.87 -26.4

May. 20 Synopsys SNPS J. Logan O 54 299.12 16,065 322.96 -12.4

May. 24 Chevron CVX R. Pate GC 91 172.34 15,734 178.28 51.9

May. 23 Mettler-Toledo International MTD O. Filliol D 13 1232.00-1251.46 15,541 1326.52 -21.8

May. 23 MarathonPetroleum MPC R. Brooks O 134 96.72-97.02 12,960 102.10 59.6

May. 18-19 ZoomInfoTechnologies ZI H. Schuck CEO 300 42.24-43.31 12,812 41.08 -36.0

May. 24-25 ThermoFisher Scientific TMO M. Lagarde CO 22 540.85-550.94 12,142 572.35 -14.2

May. 23 AbbVie ABBV M. Severino O 80 150.79-151.53 12,042 150.00 10.8

May. 24 SBACommunications SBAC J. Stoops CEOI 30 343.13-344.64 10,322 347.56 -10.7

May. 25 Copart CPRT D. Englander D 80 110.78 8,862 116.69 -23.0

May. 20-23 Matterport MTTR J. Krikorian DI 1,629 5.37-5.43 8,796 5.67 -72.5

* Half the transactions were indirect **Two day transaction
p - Pink Sheets

Buying and selling by sector
Based on actual transaction dates in reports received this past week

Sector Buying Selling Sector Buying Selling

Basic Industries 1,871,578 22,657,453 Finance 21,041,382 70,112,093

Capital Goods 3,270,962 4,894,497 Health care 10,988,890 65,905,823

Consumer durables 566,915 7,501,871 Public Utilities 48,128 32,094,280

Consumer non-durables 1,361,984 5,728,634 Technology 6,255,607 157,083,718

Consumer services 22,175,558 86,819,384 Transportation 968,294 3,719,878

Energy 718,839 77,057,709

Sources: Refinitiv; Dow Jones Market Data

General Equity Funds
Adams Diversified Equity ADX 19.70 16.72 -15.1 0.2
Central Secs CET 44.52 38.40 -13.7 0.1
CohenStrsCEOppFd FOF 12.06 11.62 -3.6 -10.7
EVTxAdvDivIncm EVT NA 25.63 NA -2.8
GabelliDiv&IncTr GDV 26.10 22.63 -13.3 -9.4
Gabelli Equity Tr GAB 5.67 6.83 +20.5 0.0
GeneralAmer GAM 46.37 38.18 -17.7 -3.5
JHancockTaxAdvDiv HTD 26.59 25.72 -3.3 13.7
Liberty All-Star Equity USA 6.73 6.95 +3.3 -7.5
Liberty All-Star Growth ASG 5.88 6.05 +2.9 -21.4
Royce Micro-Cap Tr RMT 10.71 9.51 -11.2 -12.0
Royce Value Trust RVT 16.59 15.57 -6.1 -10.4
Source Capital SOR 42.68 39.80 -6.7 -2.2
Sprott Focus Trust FUND 9.30 8.73 -6.1 11.9
Tri-Continental TY 33.62 29.55 -12.1 -0.6
SpecializedEquity Funds
Aberdeen Glb Prem Prop AWP 5.79 5.57 -3.8 -8.4
Adams Natural Resources PEO 27.32 23.17 -15.2 54.7
ASA Gold & Prec Met Ltd ASA 21.38 18.78 -12.2 -22.6
BR Enh C&I CII 20.12 19.24 -4.4 0.1
BlackRock Energy & Res BGR 14.66 12.99 -11.4 44.3
BlackRock Eq Enh Div BDJ 9.98 9.65 -3.3 2.0
BlackRock Enh Glbl Div BOE 12.08 10.69 -11.5 -8.1
BlackRock Enh Intl Div BGY 6.14 5.46 -11.1 -10.0
BlackRock ESG Cap Alloc ECAT 17.98 14.99 -16.6 NS
BlackRock Hlth Sci Tr II BMEZ 19.56 16.77 -14.3 -35.9
BlackRock Hlth Sciences BME 43.42 44.25 +1.9 -2.3
BlackRock Innov and Grow BIGZ 10.41 8.76 -15.9 -52.3
BlackRock Res & Comm BCX 11.74 10.74 -8.5 15.0
BlackRock Sci&Tech T II BSTZ 24.91 22.67 -9.0 -33.8
BlackRock Sci&Tech Trust BST 36.57 37.70 +3.1 -28.3
BlackRock Utl Inf & Pwr BUI 23.84 22.65 -5.0 -10.9
CLEARBRIDGE ENGY MDS OPP EMO NA 30.12 NA 45.8
CLEARBRIDGE MLP&MDSTM TR CTR NA 31.49 NA 40.6
ClearBridge MLP & Midstm CEM NA 35.92 NA 38.2
ChnStrInfr UTF 27.96 27.74 -0.8 1.3
Cohen&SteersQualInc RQI 15.45 14.90 -3.6 2.5
CohenStrs Real Est and I RLTY 19.06 18.05 -5.3 NS
Cohen&Steers TotRet RFI 14.09 14.58 +3.5 2.1
CohenStrsREITPrefInc RNP 24.90 23.55 -5.4 -4.4
Columbia Sel Prm Tech Gr STK 28.70 29.68 +3.4 -6.1
DNP Select Income DNP 10.47 11.44 +9.2 19.3
Duff&Ph Uti&Infra Inc Fd DPG 14.80 15.59 +5.3 15.8
EtnVncEqtyInc EOI NA 16.08 NA -4.7
EtnVncEqtyIncoII EOS NA 17.99 NA -13.4
EVRskMnDvsEqInc ETJ NA 9.13 NA -10.1
ETnVncTxMgdBuyWrtInc ETB NA 15.55 NA 4.1
EtnVncTxMgdBuyWrtOpp ETV NA 14.34 NA -2.7
EvTxMnDvsEqInc ETY NA 12.47 NA -1.1
EtnVncTxMgdGlbB ETW NA 8.91 NA -12.7
EVTxMnGblDvEqInc EXG NA 8.68 NA -7.1
Ecofin S&S Impact Term TEAF 17.35 14.72 -15.2 6.4
First Trust Energy Inc G FEN 16.47 16.48 +0.1 24.5
First Tr Enhanced Eq FFA 18.52 18.37 -0.8 -1.5
FirstTrEnergyInfra FIF 18.12 15.81 -12.7 24.5
FirstTrMLPEner&Inc FEI 9.80 8.56 -12.7 18.0
Gabelli Healthcare GRX 13.55 11.56 -14.7 -6.7
Gab Utility GUT 4.32 7.19 +66.4 9.2

Listed are the 300 largest closed-end funds as
measured by assets. Closed-end funds sell a limited
number of shares and invest the proceeds in securities.
Unlike open-end funds, closed-ends generally do not
buy their shares back from investors who wish to cash
in their holdings. Instead, fund shares trade on a stock
exchange. NA signifies that the information is not
available or not applicable. NS signifies funds not in
existence for the entire period. 12 month yield is
computed by dividing income dividends paid (during
the previous 12 months for periods ending at month-
end or during the previous 52 weeks for periods
ending at any time other than month-end) by the
latest month-end market price adjusted for capital
gains distributions. Depending on the fund category,
either 12-month yield or total return is listed.

Source: Lipper

Friday, May 27, 2022
52wk

Prem Ttl
Fund (SYM) NAV Close /Disc Ret

J Han Income JHS 13.24 12.47 -5.8 6.0
MFS Intmdt MIN 3.25 3.02 -7.1 10.3
Western Asset Inf-Lk Inc WIA NA 10.68 NA 15.0
Western Asset Inf-Lk O&I WIW NA 11.18 NA 9.7
LoanParticipationFunds
Apollo Senior Floating AFT NA 13.36 NA 6.9
BR Debt Strategy DSU 10.73 9.59 -10.6 7.1
BR F/R Inc Str FRA 12.96 11.74 -9.4 6.4
BlackRock Floatng Rt Inc BGT 12.58 11.46 -8.9 6.5
Blackstone Strat Cr BGB 13.27 11.89 -10.4 6.6
EtnVncFltRteInc EFT NA 12.28 NA 7.2
EV SenFlRtTr EFR NA 12.11 NA 7.4
FT/Sr Fltg Rte Inc 2 FCT 11.27 10.99 -2.5 7.8
Highland Income HFRO 15.66 11.80 -24.6 7.7
InvDYCrOpp:AX VTA 11.67 NA NA NA
InvSnrIncTr VVR 4.35 3.98 -8.5 7.6
Nuveen Credit Strat Inc JQC 6.26 5.45 -12.9 8.8
NuvFloatRateIncFd JFR 9.64 8.76 -9.1 7.3
NuvFloatRteIncOppty JRO 9.57 8.71 -9.0 7.4
Nuveen Senior Income NSL 5.67 5.05 -10.9 7.6
HighYieldBondFunds
AllianceBernGlHiIncm AWF 11.35 10.42 -8.2 7.7
Allspring Income Oppty EAD 7.86 7.32 -6.9 9.4
Barings Glb SD HY Bd BGH 15.75 14.30 -9.2 8.4
BR Corporate HY HYT 10.34 10.34 0.0 9.0
BlackRock Ltd Dur Inc BLW 14.59 13.82 -5.3 8.4
Brookfield Real Asst Inc RA 18.30 19.86 +8.5 9.1
CrSuisHighYld DHY 2.24 2.05 -8.5 8.9
DELAWARE IVY HIGH INCOPP IVH 12.89 11.36 -11.9 6.8
DoubleLine Inc Sol DSL 14.52 13.35 -8.1 12.7
DoubleLine Yld Opps DLY 17.12 15.36 -10.3 8.8
First Tr Hi Inc Lng/Shrt FSD 13.97 12.98 -7.1 10.0
First Trust HY Opp:2027 FTHY 17.49 16.00 -8.5 10.0
KKR Income Opportunities KIO NA 13.00 NA 9.2
Nuveen Global High Inc JGH 14.13 12.69 -10.2 10.2
PGIM Global High Yield GHY 13.97 12.60 -9.8 9.8
PGIM High Yield Bond ISD 15.03 13.74 -8.6 9.0
PGIM Sh Dur Hi Yld Opp SDHY 17.97 16.05 -10.7 7.9
PioneerHilncm PHT 8.23 7.58 -7.9 10.7
WstAstHIF II HIX NA 5.39 NA 10.9
Western Asset Hi Inc Opp HIO NA 4.29 NA 8.5
Western Asset Hi Yld D O HYI NA 13.02 NA 8.5
OtherDomestic TaxableBondFunds
Allspring Multi-Sector ERC 10.50 9.88 -5.9 11.6
Apollo Tactical Income AIF NA 12.96 NA 7.5
Ares Dynamic Crdt Alloc ARDC NA 13.50 NA 8.3
BlackRock Mlt-Sctr Inc BIT 15.78 15.09 -4.4 9.3
BlackRock Tax Muni Bd BBN 19.78 20.04 +1.3 7.2
DoubleLine:Oppor Crdt Fd DBL 16.64 16.00 -3.8 8.4
EVLmtDurIncm EVV NA 10.67 NA 10.9
Franklin Ltd Dur Income FTF 7.72 6.91 -10.5 12.7
J Han Investors JHI 15.58 14.84 -4.7 9.3
MFS Charter MCR 7.31 6.68 -8.6 9.9
NuvCorePlusImpact NPCT 14.78 12.85 -13.1 8.6
Nuveen Taxable Muni Inc NBB 18.54 18.64 +0.5 6.9
PIMCO Corp & Inc Oppty PTY 12.37 14.47 +17.0 10.1
PIMCO Corp & Inc Strat PCN 12.58 14.43 +14.7 9.1
PIMCOHilnco PHK 5.12 5.81 +13.5 10.1
PIMCO IncmStrFd PFL 9.11 9.45 +3.7 10.4
PIMCO IncmStrFd II PFN 7.99 8.13 +1.8 10.7
Putnam Prem Inc PPT 4.18 3.86 -7.7 6.7
Western Asset Dvsfd Inc WDI NA 14.93 NA NS
World IncomeFunds
Abrdn AP IncFd FAX 3.59 3.04 -15.3 10.3
MS EmMktDomDebt EDD 5.49 4.69 -14.6 8.1
PIMCO Access Income PAXS 18.41 17.35 -5.8 NS
PIMCO Dynamic Income PDI 21.42 22.20 +3.6 11.5
PIMCO Dynamic Inc Opp PDO 16.92 15.63 -7.6 11.1
PIMCO Stratg Inc RCS NA 5.42 NA 11.4
Templeton Em Inc TEI 6.70 6.03 -10.0 13.1
Templtn Glbl Inc GIM 5.09 4.63 -9.0 9.1
WstAstEmergDebt EMD NA 9.83 NA 11.1

Prem12Mo
Fund (SYM) NAV Close /Disc Yld

Western Asset Gl Cr D Op GDO NA 14.78 NA 8.5
NationalMuni BondFunds
AllBerNatlMunInc AFB 13.08 11.95 -8.6 5.4
BlckRk Inv Q Mun BKN 13.94 15.29 +9.7 5.3
BlackRock Muni 2030 Tgt BTT 23.87 23.17 -2.9 3.3
BlackRock Muni BFK 12.28 12.86 +4.7 6.0
BlackRock Muni II BLE 12.70 11.76 -7.4 6.3
BlckRk Muni Inc Qly BYM 13.58 12.63 -7.0 5.7
BR MuniAssets Fd MUA 12.56 12.41 -1.2 4.8
BR MH Qly 2 MUE 12.15 11.40 -6.2 5.7
BR MuniHoldngs MHD 14.43 13.27 -8.0 5.6
BR MuniVest Fd MVF 8.42 7.76 -7.8 5.2
BR MuniVest 2 MVT 13.02 12.54 -3.7 5.9
BR MuniYield Fd MYD 12.77 11.79 -7.7 5.7
BR MuniYield Qlty MQY 13.91 13.24 -4.8 5.9
BR MuniYld Qlty2 MQT 12.31 11.75 -4.5 5.8
BR MuniYld Qly 3 MYI 13.01 12.07 -7.2 5.2
BNY Mellon Muni Bd Infra DMB 12.80 11.94 -6.7 5.4
BNY Mellon Str Muni Bond DSM 7.16 6.70 -6.4 5.4
BNY Mellon Strat Muni LEO 7.47 6.99 -6.4 5.5
Del Inv Natl Muni Income VFL 13.04 11.95 -8.4 4.5
DWS Muni Inc KTF 10.72 9.66 -9.9 5.0
EVMuniBd EIM 12.02 11.18 -7.0 5.4
EVMuniIncm EVN 12.15 11.72 -3.5 5.0
EVNatMuniOpp EOT 19.33 18.07 -6.5 4.1
InvAdvMuIncTrII VKI 10.36 9.85 -4.9 6.1
Invesco MuniOp OIA 6.83 6.98 +2.2 5.8
InvescoMuOppTr VMO 11.59 10.76 -7.2 6.0
InvescoMuTr VKQ 11.60 10.76 -7.2 5.9
InvescoQual Inc IQI 11.70 10.92 -6.7 5.8
InvTrInvGrMu VGM 11.96 11.07 -7.4 5.8
InvescoValMunInc IIM 14.26 14.11 -1.1 5.9
MAINSTAY:MK DEFTR MUN OP MMD 18.24 18.89 +3.5 5.6
NeubrgrBrm NBH 12.85 12.05 -6.2 6.1
Nuveen AMT-Fr Mu Val NUW 15.46 14.35 -7.2 3.2
Nuveen AMT-Fr Qlty Mun I NEA 13.49 12.61 -6.5 5.5
Nuveen AMT-Fr Mu CI NVG 14.66 14.19 -3.2 5.8
Nuveen Dyn Muni Opp NDMO 12.72 12.22 -3.9 8.0
Nuveen Enh Muni Val NEV 13.48 12.42 -7.9 5.7
Nuveen Int Dur Mun Term NID 13.78 13.65 -0.9 4.1
Nuveen Mu Crdt Opps NMCO 13.47 13.50 +0.2 5.8
Nuv Muni Credit Income NZF 14.49 13.55 -6.5 5.9
NuvMuniHiIncOpp NMZ 12.36 12.54 +1.5 6.3
Nuveen Muni Val NUV 9.60 9.37 -2.4 3.7
Nuveen Quality Muni Inc NAD 13.84 13.21 -4.6 5.5
Nuveen Sel TF NXP 14.83 14.42 -2.8 3.9
PIMCO MuniInc PMF 10.98 11.50 +4.7 5.8
PIMCOMuniIncII PML 10.15 11.55 +13.8 6.5
Pimco Muni III PMX 9.33 10.10 +8.3 6.0
PioneerHilncAdv MAV 10.25 9.31 -9.2 5.7
PionrMuniHiIncOppty MIO 14.74 12.96 -12.1 NS
PioneerMunHiIcm MHI 11.06 9.98 -9.8 5.0
Putnam Mgd Inc PMM 7.03 7.04 +0.1 5.0
Putnam Muni Opp PMO 11.80 11.55 -2.1 4.6
RiverNorth Flx Mu Inc II RFMZ NA 15.54 NA 7.8
RiverNorth Mgd Dur Mun I RMM 17.35 16.36 -5.7 6.9
Western Asset Mgd Muni MMU NA 11.13 NA 4.3
SingleStateMuni Bond
BlackRock CA Mun BFZ 13.34 11.63 -12.8 4.5
BR MH CA Qly Fd Inc MUC 13.40 12.45 -7.1 5.5
BR MH NJ Qly MUJ 13.56 13.55 -0.1 6.0
BR MH NY Qly MHN 12.61 11.91 -5.6 5.7
BR MuniYld MI Qly MIY 13.61 13.63 +0.1 5.3
BR MuniYld NY Qly MYN 12.13 11.38 -6.2 5.7
BlackRock NY Mun BNY 12.67 11.78 -7.0 5.9
EVCAMuniBd EVM 10.76 9.59 -10.9 5.3
Eaton Vance NY Muni Bd ENX 11.38 9.92 -12.8 4.7
InvCaValMuIncTr VCV 11.64 11.02 -5.3 5.3
InvPAValMuIncTr VPV 12.46 11.05 -11.3 5.4
InvTrInvGrNYMu VTN 12.51 11.26 -10.0 5.3
Nuveen CA AMT-F Qual MI NKX 14.20 13.70 -3.5 4.9
Nuveen CA Val NCA 9.67 9.09 -6.0 3.3
NuveenCAQtyMuInc NAC 13.67 12.66 -7.4 5.3
NuvNJ Qual Muni Inc NXJ 14.21 13.00 -8.5 5.4
Nuveen NY AMT/Fr Qual MI NRK 12.87 11.68 -9.2 5.2
Nuveen NY Qual Muni Inc NAN 13.35 12.04 -9.8 5.1
Nuveen OH Qual Muni Inc NUO 15.29 13.26 -13.3 4.5
Nuveen PA Qual Muni Inc NQP 14.14 12.54 -11.3 5.4
Nuveen VA Qlty Mun Inc NPV 13.24 12.87 -2.8 4.6
PIMCO CA PCQ 11.55 15.63 +35.3 5.1
PIMCOCAMuniII PCK 7.29 7.44 +2.1 5.6

Prem12Mo
Fund (SYM) NAV Close /Disc Yld

GAMCOGlGold&NatRes GGN 4.05 4.01 -1.0 7.9
J Han Finl Opptys BTO 35.77 38.96 +8.9 -0.9
Neuberger Brmn MLP & EI NML 8.77 6.97 -20.5 50.7
Neuberger Nxt Gen Conn NBXG 13.51 11.07 -18.1 -40.6
NubrgrRlEstSec NRO 4.59 4.70 +2.4 2.8
Nuv Dow 30 Dyn Overwrite DIAX 16.85 16.30 -3.3 1.8
NuvCorEqAlpha JCE 15.16 14.71 -3.0 1.3
Nuveen Nasdaq 100 Dyn Ov QQQX 23.94 24.46 +2.2 -8.2
Nuv Real Est JRS 10.90 10.68 -2.0 6.9
Nuveen Rl Asst Inc & Gro JRI 16.31 14.48 -11.2 -2.5
NuvS&P500DynOvFd SPXX 16.59 16.55 -0.2 -1.2
NuvSP500BuyIncFd BXMX 13.71 13.78 +0.5 2.6
ReavesUtilityIncome UTG NA 33.99 NA 4.2
Tortoise Enrgy Infra Crp TYG 41.60 33.91 -18.5 34.1
Tortoise Midstream Enrgy NTG 46.67 38.36 -17.8 44.0
VAGIAI & Tech Opptys AIO 21.07 18.28 -13.2 -18.8
VDivInt&PremStr NFJ 14.62 12.92 -11.6 -5.3
Income&PreferredStockFunds
CalamosStratTot CSQ 15.51 14.97 -3.5 -9.3
CohenStrsLtdDurPref&Inc LDP 22.36 21.18 -5.3 -13.9
CohenStrsSelPref&Income PSF 22.50 21.77 -3.2 -19.5
CohenStrsTaxAvPreSecs&I PTA 22.27 20.10 -9.7 -13.5
Dividend and Income DNI 18.77 13.05 -30.5 -1.9
FirstTrIntDurPref&Inc FPF 21.03 19.91 -5.3 -15.3
JHanPrefInc HPI 18.31 18.76 +2.5 -4.1
JHPrefIncII HPF 18.14 18.98 +4.6 -2.0
HnckJPfdInco III HPS 16.22 17.42 +7.4 -0.9
J Han Prm PDT 14.98 15.70 +4.8 2.0
LMP CapInco SCD NA 13.87 NA 5.9
Nuveen Multi-Asset Inc NMAI 17.21 15.30 -11.1 NS
Nuveen Pref & Inc Opp JPC 8.53 8.23 -3.5 -10.0
Nuveen Fd JPS 8.34 7.81 -6.4 -15.7
Nuveen Pref & Inc Term JPI 21.52 20.92 -2.8 -12.4
Nuveen Var Rate P&I NPFD 21.28 19.78 -7.0 NS
TCW Strat Income TSI 5.37 4.99 -7.1 -9.0
Convertible Sec's. Funds
AdvntCnvrtbl&IncFd AVK 14.21 13.95 -1.8 -16.2
CalamosConvHi CHY 12.19 12.25 +0.5 -16.2
CalmosConvOp CHI 11.58 11.75 +1.5 -14.5
VAGI Conv & Inc II NCZ NA 3.47 NA -25.2
VAGI Conv & Inc NCV NA 4.07 NA -23.1
VAGI Dvs Inc & Conv ACV NA 21.63 NA -17.3
VAGI Eqty & Conv Inc NIE NA 23.35 NA -9.8
WorldEquity Funds
Aberdeen Emg Mkts Eq Inc AEF 6.65 5.73 -13.8 -30.8
Aberdeen Tot Dyn Div AOD 9.96 8.70 -12.7 -7.4
Allspring Gl Div Oppty EOD 5.32 4.93 -7.3 -5.7
BlackRock Capital Alloc BCAT 18.51 15.91 -14.0 -20.1
Calamos GloDynInc CHW 7.46 7.49 +0.4 -21.7
EV TxAdvGlbDivInc ETG NA 17.65 NA -8.3
EtnVncTxAdvOpp ETO NA 24.96 NA -7.2
FirstTr Dyn Euro Eq Inc FDEU 14.16 12.29 -13.2 -5.3
Gabelli Multimedia GGT 6.10 7.97 +30.7 -13.7
Highland Global Alloc HGLB 13.27 10.48 -21.0 27.2
India Fund IFN 18.84 17.14 -9.0 -5.7
Japan Smaller Cap JOF 7.62 6.53 -14.3 -23.1
LazardGlbTotRetInc LGI 17.49 16.13 -7.8 -12.8
Mexico MXF NA 16.06 NA 10.3
MS ChinaShrFd CAF 17.74 15.03 -15.3 -32.2
MS India IIF 28.00 22.89 -18.3 0.5
MS CBRE Gl In Mg MEGI 20.87 18.75 -10.2 NS
New Germany GF 11.10 9.87 -11.1 -27.6
Templeton Dragon TDF 13.74 12.19 -11.3 -41.3
Templeton Em Mkt EMF 14.30 12.50 -12.6 -32.3

U.S.MortgageBondFunds
BlckRk Income BKT 5.03 4.71 -6.4 8.6
InvestmentGradeBondFunds
Angel Oak FS Inc Trm FINS 16.69 14.87 -10.9 8.5
BlRck Core Bond BHK 12.73 11.93 -6.3 7.2
BR Credit Alloc Inc BTZ 12.65 11.67 -7.7 8.7

52wk
Prem Ttl

Fund (SYM) NAV Close /Disc Ret

Prem12Mo
Fund (SYM) NAV Close /Disc Yld

52wk
Prem Ttl

Fund (SYM) NAV Close /Disc Ret

General Equity Funds
Alternative Strategies:I 5.60 NA NA -9.1
BOW RIVER CAPTL EVGN;II NA NA NA N
SpecializedEquity Funds
ArrowMark Financial Corp BANX NA 19.47 NA NA
Bluerock Total Inc+ RE:M NA NA NA NS
CBRE GlbRlEst IGR 8.46 8.02 -5.2 -2.5
Clarion Partners REI D 12.45 NA NA 24.7
Clarion Partners REI I 12.46 NA NA 25.1
Clarion Partners REI S 12.46 NA NA NA
Clarion Partners REI T 12.43 NA NA NA
GS Real Est Div Inc:P NA NA NA NS
NexPointRlEstStrat;A 22.79 NA NA 40.6
NexPointRlEstStrat;C 23.06 NA NA 39.7
NexPointRlEstStrat;Z 23.04 NA NA 40.9
PREDEX;I 32.07 NA NA 29.7
PREDEX;T 32.26 NA NA 29.5
PREDEX;W 32.26 NA NA 29.6
Principal Dvs Sel RA A 27.80 NA NA 7.9
Principal Dvs Sel RA Ins 27.88 NA NA 8.2
Principal Dvs Sel RA Y 28.05 NA NA 8.4
The Private Shares;A 43.65 NA NA 12.8
The Private Shares;I 44.17 NA NA 13.1
The Private Shares;L 43.15 NA NA 12.6
Thirdline Real EstateI 10.07 NA NA NS
USQ Core Real Estate:I 30.64 NA NA 27.0
USQ Core Real Estate:IS 30.68 NA NA 27.1
Versus Cap MMgr RE Inc:I 31.31 NA NA NE
Versus Capital Real Asst 27.54 NA NA 8.9
Wildermuth:A 13.61 NA NA 3.3
Wildermuth:C 12.92 NA NA 2.6
Wildermuth:I 13.74 NA NA 3.6
Income&PreferredStockFunds
A3 Alternative Inc 7.04 NA NA -20.4
Calamos L/S Eqty and DI CPZ 20.02 18.14 -9.4 -5.7
First Trust Alt Opps;A NA NA NA NS
Flat Rock Opportunity 20.66 NA NA 8.9
Lord Abbett Spec Sit I:A 9.46 NA NA NS
Lord Abbett Spec Sit I:I 9.46 NA NA NS
Variant Altrntv Inc:Inst 28.45 NA NA 9.99
Variant Impact;Instl 26.16 NA NA NS
Zell Capital NA NA NA NS
Convertible Sec's. Funds
Calmos Dyn Conv and Inc CCD 22.86 23.04 +0.8 -18.3
WorldEquity Funds
ACAP Strategic:A 16.21 NA NA -34.1
ACAP Strategic:W 12.01 NA NA -33.6
CalamosGlbTotRet CGO 11.60 12.29 +5.9 -18.0
Primark Priv Eq Inv:I 11.80 NA NA -1.1
Sweater Cashmere 20.00 NA NA NS
Thornburg Inc Bldr Opps TBLD.O 18.08 16.06 -11.2 NS
VirtusTotalRetFd ZTR 8.85 9.22 +4.2 3.4

U.S.MortgageBondFunds
Arca US Treasury NA NA NA 0.0
Ellington Inc Opp:A 9.06 NA NA 6.0
Ellington Inc Opp:M 8.96 NA NA 6.2
LoanParticipationFunds
1WS Credit Income;A2 NA NA NA NS
1WS Credit Income;Inst NA NA NA 6.3
AlphCntrc Prime Merid In 9.60 NA NA 9.8
Axonic Alternative Inc NA NA NA 11.8
Blackstone FR EI D 22.22 NA NA 5.4
Blackstone FR EI I 22.19 NA NA 5.7
Blackstone FR EI T 22.15 NA NA 5.2
Blackstone FR EI T-I 22.70 NA NA 5.2
Blackstone FR EI U 23.13 NA NA 5.2
BNYM Alcntr Glb MS Cr Fd 91.13 NA NA 8.0
CliffwaterClFd;I 10.67 NA NA 8.7
CliffwaterElFd;A 10.75 NA NA NS
CNR Strategic Credit 8.93 NA NA 16.1
Equalize Community Dev 9.71 NA NA 2.2
FedProj&TrFinanceTendr 9.84 NA NA 2.0
Flat Rock Core Income NA NA NA 6.7
InvDYCrOpp:A 11.67 NA NA NS
InvDYCrOpp:R6 11.67 NA NA NS
InvDYCrOpp:Y 11.67 NA NA NS
Invesco Sr Loan A 6.13 NA NA 5.1
Invesco Sr Loan C 6.15 NA NA 4.4

Prem12Mo
Fund (SYM) NAV Close /Disc Yld
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New to the Market

PublicOfferings of Stock

IPOs in theU.S.Market
None expected thisweek

LockupExpirations
Below, companieswhose officers and other insiderswill becomeeligible
to sell shares in their newly public companies for the first time. Such
sales canmove the stock’s price.

Lockup Offer Offer amt Through Lockup
expiration Issue date Issuer Symbol price($) ($mil.) Friday (%) provision

June 1 Feb. 1, ’22 Maris Tech MTEK 4.20 15.5 –74.0 120 days

Sources: Dealogic; DowJonesMarketData

IPOScorecard
Performance of IPOs,most-recent listed first

%ChgFrom %ChgFrom
Company SYMBOL Friday3s Offer 1st-day Company SYMBOL Friday3s Offer 1st-day
IPOdate/Offer price close ($) price close IPOdate/Offer price close ($) price close

BrightGreen 6.18 –22.8 –75.5 CaretesianGrowth II 9.98 –0.2 –0.4
BGXXMay 17/$8.00 RENEUMay6/$10.00

Visionary EduTechnologyHldgsGrp 1.58 –60.5 –93.7 PepGen 10.88 –9.3 –15.6
VEDUMay 17/$4.00 PEPGMay6/$12.00

Actelis Networks 1.42 –64.5 –40.8 EdibleGarden 1.94 –61.2 –32.9
ASNSMay 13/$4.00 EDBLMay5/$5.00

PrimeNumberAcquisition I 10.00 ... 0.6 AustinGold 1.69 –57.8 –61.3
PNACUMay 13/$10.00 AUSTMay4/$4.00

ProFracHolding 18.19 1.1 0.4 ASPAC II Acquisition 9.93 –0.7 –0.7
PFHCMay 13/$18.00 ASCBUMay3/$10.00

Hanover Bancorp 20.31 –3.3 –3.7 HilleVax 9.58 –43.6 –49.8
HNVRMay 11/$21.00 HLVXApril 29/$17.00

Monterey Capital Acquisition 9.96 –0.4 –0.1 ChengheAcquisition 10.06 0.6 –0.2
MCACUMay 11/$10.00 CHEAUApril 28/$10.00

Global BlockchainAcquisition 9.97 –0.3 –0.1 ClimateRock 9.94 –0.6 –1.2
GBBKUMay 10/$10.00 CLRCUApril 28/$10.00

Investcorp IndiaAcquisition 9.99 –0.1 –0.2 Ostin TechnologyGrp 2.12 –47.0 –94.7
IVCAUMay 10/$10.00 OSTApril 27/$4.00

Bausch + Lomb 17.69 –1.7 –11.6 TenonMed 3.49 –30.2 –84.5
BLCOMay6/$18.00 TNONApril 27/$5.00

Sources: DowJonesMarketData; FactSet

Public andPrivateBorrowing
Treasurys
Tuesday,May 31 Thursday, June 2

Auction of 13 and 26week bills; Auction of 4 and8week bills;
announced onMay26; settles on June 2 announced onMay31; settles on June 7

International Stock Indexes

Latest YTD
Region/Country Index Close Net chg % chg % chg

World MSCIACWI 656.87 4.03 0.62 –13.0
MSCIACWI ex-USA 304.80 4.75 1.58 –11.5
MSCIWorld 2814.74 12.15 0.43 –12.9
MSCIEmergingMarkets 1065.09 21.92 2.10 –13.5

Americas MSCIACAmericas 1589.23 1.10 0.07 –13.0
Canada S&P/TSXComp 20919.40 170.82 0.82 –1.4
LatinAmer. MSCIEMLatinAmerica 2469.45 –17.81 –0.72 15.9
Brazil BOVESPA 111032.11 –909.57 –0.81 5.9
Chile S&P IPSA 3359.57 –0.85 –0.03 19.7
Mexico S&P/BMV IPC 52162.08 –301.47 –0.57 –2.1

EMEA STOXXEurope600 446.57 2.64 0.59 –8.5
Eurozone EuroSTOXX 428.42 3.28 0.77 –10.5
Belgium Bel-20 3947.73 2.42 0.06 –8.4
Denmark OMXCopenhagen20 1707.72 68.14 4.16 –8.4
France CAC40 6562.39 46.64 0.72 –8.3
Germany DAX 14575.98 113.79 0.79 –8.2
Israel TelAviv 1907.09 –15.18 –0.79 –3.6
Italy FTSEMIB 24808.65 172.39 0.70 –9.3
Netherlands AEX 708.34 6.06 0.86 –11.2
Russia RTS Index 1215.74 81.80 7.21 –23.8
SouthAfrica FTSE/JSEAll-Share 71958.15 1472.69 2.09 –2.4
Spain IBEX35 8930.80 –2.80 –0.03 2.5
Sweden OMXStockholm 845.69 8.81 1.05 –18.5
Switzerland SwissMarket 11736.26 89.09 0.76 –8.8
Turkey BIST 100 2527.15 88.31 3.62 36.0
U.K. FTSE 100 7600.06 14.60 0.19 2.9
U.K. FTSE250 20546.89 174.37 0.86 –12.5

Asia-Pacific MSCIACAsiaPacific 169.14 3.18 1.92 –12.4
Australia S&P/ASX200 7286.60 103.89 1.45 –2.1
China Shanghai Composite 3149.06 18.82 0.60 –13.5
HongKong HangSeng 21123.93 426.57 2.06 –9.7
India S&PBSESensex 55925.74 1041.09 1.90 –4.0
Japan NIKKEI 225 27369.43 587.75 2.19 –4.9
Singapore Straits Times 3238.92 8.36 0.26 3.7
SouthKorea KOSPI 2669.66 31.61 1.20 –10.3
Taiwan TAIEX 16610.62 344.40 2.12 –8.8
Thailand SET 1653.61 14.86 0.91 –0.2

Sources: FactSet; DowJonesMarketData

LastWeek YTD
Close Net chg %Chg % chg

DJCommodity 1235.47 26.01 2.15 30.57
Refinitiv/CCCRB Index 320.52 7.80 2.49 37.94

Crude oil,$ per barrel 115.07 4.79 4.34 53.00

Natural gas,$/MMBtu 8.727 0.549 6.71 133.97
Gold,$per troy oz. 1851.30 9.20 0.50 1.30

U.S. Dollar Index 101.66 -1.49 -1.44 5.94

WSJDollar Index 94.31 -1.13 -1.18 5.31

Euro, per dollar 0.9315 -0.015 -1.59 5.93

Yen, per dollar 127.11 -0.77 -0.60 10.43
U.K. pound, in dollars 1.26 0.014 1.11 -6.62

52-Week
Low Close(l) High %Chg

DJCommodity 853.12 l 1264.48 38.45

Refinitiv/CCCRB Index 204.24 l 320.52 55.82
Crude oil,$ per barrel 62.32 l 123.70 73.51
Natural gas,$/MMBtu 2.986 l 8.971 192.26
Gold,$per troy oz. 1721.50 l 2040.10 -2.69

U.S. Dollar Index 89.83 l 104.85 12.92
WSJDollar Index 85.09 l 96.95 10.61
Euro, per dollar 0.8179 l 0.9632 13.59
Yen, per dollar 109.03 l 130.82 15.70
U.K. pound, in dollars 1.22 l 1.42 -10.98

Treasury yield curve
Yield to maturity of current bills,
notes and bonds
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Forex Race
Yen, euro vs. dollar; dollar vs.
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Sources: Tradeweb ICEU.S. Treasury Close; Tullett Prebon; DowJonesMarketData

CorporateBorrowingRates andYields
Spread +/- Treasurys,

Yield (%) in basis pts, 52-wkRange Total Return
Bond total return index Last Wkago Last Low High 52-wk 3-yr

U.S. Treasury, Bloomberg 2.720 2.790 -6.85 0.30
U.S. Treasury Long, Bloomberg 3.130 3.140 -12.48 -0.46
Aggregate, Bloomberg 3.300 3.420 48 30 53 -7.65 0.48
Fixed-RateMBS, Bloomberg 3.380 3.490 34 16 48 -7.08 -0.32
HighYield 100, ICEBofA 6.441 7.305 361 247 449 -4.730 2.226
MuniMaster, ICEBofA 2.632 3.119 3 -8 11 -6.285 0.660
EMBIGlobal, J.P.Morgan 6.775 7.112 390 303 452 -13.440 -1.302

Sources: J.P.Morgan; S&PDowJones Indices; Bloomberg Fixed Income Indices; ICEBofA

ConsumerRates andReturns to Investor

S&P 500 Index
4158.24 s256.88, or 6.58% last week

High, low, open and close for each of
the past 52 weeks

Year agoLast

Trailing P/E ratio *
P/E estimate *
Dividend yield *
All-time high

21.09 37.24
17.63 22.55
1.54 1.38

4796.56, 01/03/22
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MajorU.S. Stock-Market Indexes
LatestWeek 52-Week % chg

High Low Close Net chg % chg Low Close (l) High %chg YTD 3-yr. ann.
DowJones

Industrial Average 33213.62 31365.59 33212.96 1951.06 6.24 31253.13 • 36799.65 -3.8 -8.6 9.1
TransportationAvg 14447.81 13334.01 14444.66 953.69 7.07 13439.21 • 17039.38 -8.3 -12.3 12.5
UtilityAverage 1035.40 993.68 1035.30 44.44 4.48 869.74 • 1071.75 15.4 5.6 8.8
Total StockMarket 41840.89 38881.57 41840.51 2564.65 6.53 39275.86 • 48929.18 -4.6 -14.0 12.9
Barron's 400 978.37 911.84 978.37 67.73 7.44 900.96 • 1127.2 -3.2 -11.6 13.8

NasdaqStockMarket

NasdaqComposite 12131.66 11092.48 12131.13 776.51 6.84 11264.45 • 16057.44 -11.8 -22.5 16.7
Nasdaq-100 12682.58 11576.11 12681.42 845.80 7.15 11769.84 • 16573.34 -7.3 -22.3 20.2

S&P

500 Index 4158.49 3875.13 4158.24 256.88 6.58 3900.79 • 4796.56 -1.1 -12.8 13.7
MidCap400 2540.03 2338.64 2539.84 155.03 6.50 2348.01 • 2910.7 -6.9 -10.6 10.9
SmallCap600 1248.94 1148.39 1248.94 76.95 6.57 1147.42 • 1466.02 -9.0 -10.9 10.8

Other Indexes

Russell 2000 1887.90 1736.11 1887.90 114.63 6.46 1718.14 • 2442.74 -16.8 -15.9 7.6
NYSEComposite 15942.84 15056.42 15942.62 861.64 5.71 14902.14 • 17353.76 -3.7 -7.1 8.2
Value Line 588.70 543.80 588.70 33.52 6.04 543.51 • 696.4 -12.5 -12.4 4.5
NYSEArcaBiotech 4730.96 4449.45 4730.96 176.33 3.87 4265.88 • 6022.37 -15.1 -14.3 1.6
NYSEArcaPharma 854.68 836.85 854.68 17.83 2.13 714.12 • 887.27 17.6 3.3 13.5
KBWBank 116.29 107.84 116.28 9.77 9.17 106.10 • 147.56 -13.0 -12.1 6.7
PHLX§Gold/Silver 133.05 129.03 132.09 2.57 1.98 117.06 • 167.76 -19.4 -0.3 25.7
PHLX§Oil Service 83.28 74.57 83.18 8.797 11.83 48.31 • 87.06 35.6 57.8 2.2
PHLX§Semiconductor 3120.89 2797.90 3115.35 232.70 8.07 2811.94 • 4039.51 -2.2 -21.1 33.4
CboeVolatility 31.07 25.57 25.72 -3.71 -12.61 15.01 • 36.45 53.5 49.4 17.5

NasdaqPHLX Sources: FactSet; DowJonesMarketData

BenchmarkYields andRatesBenchmarkYields andRates

MARKETS DIGEST

Dow Jones Industrial Average
33212.96 s1951.06, or 6.24% last week

High, low, open and close for each of
the past 52 weeks

Year agoLast

Trailing P/E ratio
P/E estimate *
Dividend yield
All-time high

18.89 29.53
17.13 20.36
2.14 1.75

36799.65, 01/04/22
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*Weekly P/E data based on as-reported earnings from Birinyi Associates Inc.; †Based on Nasdaq-100 Index

Track the Markets
Compare the performance of selected
global stock indexes, bond ETFs,
currencies and commodities at
WSJ.com/TrackTheMarkets

Scan this code to get
real-time U.S. stock
quotes and track most-
active stocks, new
highs/lows, mutual
funds and ETFs.

All are available free at
WSJMarkets.com

AWeek in the Life of theDJIA
A look at how the Dow Jones Industrial Average component stocks
did in the past week and howmuch each moved the index. The DJIA
gained 1,951.06 points, or 6.24%, on the week. A $1 change in the
price of any DJIA stock = 6.59-point change in the average. To date, a
$1,000 investment on Dec. 31 in each current DJIA stock component
would have returned $28,526, or a loss of 4.91%, on the $30,000
investment, including reinvested dividends.

TheWeek’sAction
Pct Stock price Point chg $1,000 Invested(year-end '21)
chg (%) change in average* Company Symbol Close $1,000

11.87 13.93 91.81 JPMorganChase JPM $131.27 $840
10.68 16.36 107.82 AmericanExpress AXP 169.60 1,042
9.77 19.32 127.33 Caterpillar CAT 217.14 1,061
9.55 11.53 75.99 Boeing BA 132.23 657
8.76 12.05 79.42 Apple AAPL 149.64 845

8.40 10.79 71.11 IBM IBM 139.27 1,068
8.19 20.68 136.30 Microsoft MSFT 273.24 816
7.79 9.28 61.16 Walmart WMT 128.48 895
7.68 17.96 118.37 McDonald’s MCD 251.87 945
7.41 21.27 140.19 HomeDepot HD 308.46 748

7.40 7.99 52.66 Nike NKE 115.99 698
7.10 21.78 143.55 GoldmanSachs GS 328.58 864
6.96 2.90 19.11 Intel INTC 44.55 879
6.96 13.85 91.28 Visa V 212.88 986
6.74 6.90 45.48 WaltDisney DIS 109.32 706

6.71 2.75 18.12 Walgreens WBA 43.71 857
6.24 2.68 17.66 Cisco CSCO 45.62 729
6.23 10.46 68.94 Chevron CVX 178.28 1,548
6.07 3.70 24.39 Coca-Cola KO 64.68 1,101
5.70 9.59 63.21 Travelers TRV 177.83 1,143

4.89 6.93 45.67 Procter&Gamble PG 148.72 919
4.40 21.38 140.91 UnitedHealthGroup UNH 507.11 1,013
3.95 5.68 37.44 3M MMM 149.51 859
3.78 1.87 12.32 Verizon VZ 51.40 1,013
3.48 6.60 43.50 Honeywell HON 196.35 952

3.41 5.45 35.92 salesforce.com CRM 165.10 650
3.14 7.76 51.14 Amgen AMGN 255.26 1,154
2.32 4.11 27.09 Johnson&Johnson JNJ 181.09 1,072
1.39 0.95 6.26 Dow DOW 69.06 1,244
–0.50 –0.47 –3.10 Merck MRK 93.08 1,225

*Based onComposite price. DJIA is calculated on primary-market price.
Source: DowJonesMarketData; FactSet.

Key InterestRates
Data delayed due to holiday.

U.S. consumer rates
A consumer rate against its
benchmark over the past year

–0.25
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0.80

1.15%
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tFive-year CD yields

t

Federal-funds
target rate

Selected rates
5-year CDs

Bankrate.comavg†: 1.21%
StateBankof India California 1.21%
LosAngeles, CA 877-707-1995

TABBank 2.15%
Ogden, UT 800-355-3063

ColoradoFederal SavingsBank 2.70%
GreenwoodVillage, CO 877-484-2372

CFGCommunityBank 2.72%
Baltimore,MD 888-205-8388

First InternetBankof Indiana 2.73%
Indianapolis, IN 888-873-3424

Yield/Rate (%) 52-WeekRange (%) 3-yr chg
Interest rate Last (l)Week ago Low 0 2 4 6 8 High (pct pts)

Federal-funds rate target 0.75-1.00 0.75-1.00 0.00 l 1.00 -1.50
Prime rate* 4.00 4.00 3.25 l 4.00 -1.50
Libor, 3-month 1.60 1.51 0.11 l 1.60 -0.93
Moneymarket, annual yield 0.08 0.08 0.07 l 0.08 -0.59
Five-year CD, annual yield 1.21 1.15 0.41 l 1.21 -0.75
30-yearmortgage, fixed† 5.35 5.51 3.00 l 5.64 1.27
15-yearmortgage, fixed† 4.67 4.85 2.28 l 4.88 1.14
Jumbomortgages, $647,200-plus† 5.34 5.52 3.03 l 5.65 1.03
Five-year adjmortgage (ARM)† 3.91 3.86 2.82 l 3.92 -0.19
New-car loan, 48-month 4.45 4.44 3.41 l 4.45 -0.33
Bankrate.com rates based on survey of over 4,800 online banks. *Base rate posted by 70% of the nation's largest
banks.† Excludes closing costs.

Sources: FactSet; Dow JonesMarket Data; Bankrate.com

CommoditiesandCurrencies
Monday YTD

Close Net chg %Chg % chg

WSJDollar Index 94.09 -0.22 -0.23 5.07
Euro, per dollar 0.9276 -0.0039 -0.42 5.49

Yen, per dollar 127.56 0.45 0.35 10.82
U.K. pound, in dollars 1.27 0.002 0.17 -6.47

Will pay commission for a
phone call with America’s
foremost Corporate Raider

to pitch my plan.
Jim Carr - 916 214 9460

BUSINESS OPPORTUNITIES

The Marketplace
ADVERTISEMENT

To advertise: 800-366-3975 orWSJ.com/classifieds

UNITED STATES BANKRUPTCY COURT
SOUTHERN DISTRICT OF NEW YORK
In re
85 FLATBUSH RHO
MEZZ LLC, et al.,1

Debtors

Case No. 20-23280 (RDD)
Chapter 11
(Jointly Administered)

NOTICEOFAUCTIONSALE
The estates of 85 Flatbush RHO Mezz LLC, and

its affiliated debtors (collectively, the “Debtors”)
will hold a public auction on August 5, 2022 at
the offices of Dentons US LLP, 1221 Avenue of
the Americas, New York, New York at 11:00 a.m.,
pursuant to Bankruptcy Court Order for the sale
of their properties (collectively, the “Properties”)
set forth below. Pursuant to the Sale and Bid
Procedures set forth as Exhibit E to TH Holdco
LLC’s Disclosure Statement [Docket No. 212],
the Properties will be sold to the highest and best
offeror “As Is, Where Is” with no representations
and/or warranties, other than as set forth in the
purchase agreement attached to the Disclosure
Statement as Exhibit F. The minimum bid at the
auction for all of the Properties shall be no less
than $94,000,000.00.

The Properties are as follows: (i) 85 Flatbush
Extension, Brooklyn, New York (Block 120; Lots
1201, 1202) (the “Hotel Property”);2 and (ii) 85
Flatbush Extension, Brooklyn, New York (Block
120; Lot 1203) (the “Residential Property”).

All such offers must have “No Financing”
or other contingencies and will require a 10%
deposit to participate in the auction. All bids
must be served upon and actually received by
Jones Lang LaSalle, Hotels & Hospitality Group,
330 Madison Ave New York, NY 10021, Attn: KC
Patel, on or before July 29, 2022 at 4:00 p.m.

For further information about how to participate
in the auction and the specifics of the Sale and
Bid Procedures, you should contact Jones Lang
LaSalle at (212) 632-1814 or kc.patel@am.jll.com.
Dated: New York, NY, May 31, 2022, BY ORDER
OF THE UNITED STATES BANKRUPTCY COURT,
THE HONORABLE ROBERT D. DRAIN, UNITED
STATES BANKRUPTCY JUDGE, [DOCKET No. 210]
1 The Debtors (as defined) in these Chapter
11 Cases, along with the last four digits of each
Debtor’s federal tax identification number,
include: 85 Flatbush RHO Mezz LLC (6184); 85
Flatbush RHO Hotel LLC (5027); and 85 Flatbush
RHO Residential LLC (2261).
2 The New York City Department of Finance also
utilizes the designation of Block 120, Lot 7503
for both the Hotel Property and the Residential
Property.

NOTICE OF SALE

ADVERTISE TODAY

THE
MARKETPLACE

(800) 366-3975
Formore information visit:

wsj.com/classifieds

©2022 Dow Jones & Company, Inc.
All Rights Reserved.
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Tuesday
Chicago PMI
Apr., previous 56.4
May., expected 55.9
Consumer Confidence
Apr., previous 107.3
May., expected 103.9
Earnings expected

Estimate/Year Ago

Ambarella 0.37/0.23
ChargePoint Holdings,
Class A (0.20)/(0.17)
Digital Turbine

0.39/0.25
HP 1.05/0.93
Salesforce 0.94/1.21

Wednesday
Construction spending
Mar., previous up 0.1%
Apr., expected up 0.6%
ISMmfg. index
Apr., previous 55.4
May., expected 54.5

Mort. bankers indexes
Purch., previous 0.0%
Refinan., prev.

down 4.0%
Earnings expected

Estimate/Year Ago

Donaldson Company
0.72/0.66

GameStop Corp.
Class A (1.45)/(0.45)
Hewlett Packard
Enterprise 0.45/0.46
NetApp 1.28/1.17
Pure Storage Class A

0.04/0.00
Veeva Systems Class A

0.92/0.91
Thursday
EIA status report
Previous change in stocks inmillions

of barrels

Crude-oil stocks
down 1.0

Gasoline stocks
down0.5

Distillates up 1.7
EIA report: natural-gas

Previous change in
stocks in billions of cubic feet

up 80
Factory orders
Mar., previous up 2.2%
Apr., expected up 0.7%
Initial jobless claims
Previous 210,000
Expected 208,000
Productivity
4th qtr., prev down 7.5%
1st qtr. prel, exp.

down 7.5%
Unit labor costs
4th qtr., prev up 11.6%
1st qtr. prel, exp.

up 11.6%
Earnings expected

Estimate/Year Ago

Ciena Corp. 0.54/0.62
Cooper Companies

3.45/3.38

* FactSet Estimates earnings-
per-share estimates don’t include
extraordinary items (Losses in
parentheses) u Adjusted for
stock split

Note: Forecasts are from Dow
Jones weekly survey of

economists

Hormel Foods
0.47/0.42

LululemonAthletica
1.43/1.16

Okta, Inc. Class A
(0.34)/(0.10)

Toro Company 1.24/1.29

Friday
Nonfarmpayrolls
Apr., previous 428,000
May., expected 325,000
Unemployment rate
Apr., previous 3.6%
May., expected 3.5%
ISMnon-mfg index
Apr., previous 57.1
May., expected 56.8

MARKETS

Borrowing Benchmarks | wsj.com/market-data/bonds/benchmarks

MoneyRates May 30, 2022

Key annual interest rates paid to borrow or lend money in U.S. and international markets. Rates below are a
guide to general levels but don’t always represent actual transactions.

Week —52-WEEK—
Latest ago High LowInternational rates

Week 52-Week
Latest ago High Low

Prime rates
U.S. 4.00 4.00 4.00 3.25
Canada 3.20 3.20 3.20 2.45
Japan 1.475 1.475 1.475 1.475

PolicyRates
Euro zone 0.00 0.00 0.00 0.00
Switzerland 0.00 0.00 0.00 0.00
Britain 1.00 1.00 1.00 0.10
Australia 0.35 0.35 0.35 0.10

Other short-term rates

Week 52-Week
Latest ago high low

Libor
Onemonth 1.06157 1.00571 1.06171 0.07263
Threemonth 1.58043 1.52386 1.59786 0.11413
Sixmonth 2.06886 2.06186 2.08614 0.14663
One year 2.69757 2.71800 2.74843 0.21950

May 27, 2022

Inflation
April index ChgFrom (%)
level March '22 April '21

U.S. consumer price index
All items 289.109 0.56 8.3
Core 290.846 0.53 6.2

Week —52-WEEK—
Latest ago High Low

International rates

Week 52-Week
Latest ago High Low

Prime rates
U.S. 4.00 4.00 4.00 3.25
Canada 3.20 3.20 3.20 2.45
Japan 1.475 1.475 1.475 1.475

PolicyRates
Euro zone 0.00 0.00 0.00 0.00
Switzerland 0.00 0.00 0.00 0.00
Britain 1.00 1.00 1.00 0.10
Australia 0.35 0.35 0.35 0.10

Overnight repurchase
U.S. 0.77 0.79 0.80 0.00

U.S. government rates

Discount
1.00 1.00 1.00 0.25

Federal funds
Effective rate 0.8400 0.8400 0.8500 0.0500
High 0.9500 0.9500 0.9700 0.0700
Low 0.8100 0.8000 0.8300 0.0100
Bid 0.8300 0.8300 0.8300 0.0300
Offer 0.8700 0.8500 0.8800 0.0500

Treasury bill auction
4weeks 0.740 0.640 0.740 0.000
13weeks 1.060 1.050 1.060 0.015

Notes ondata:
U.S. prime rate is the base rate on corporate loans posted by at least 70%of the 10 largestU.S. banks, and is effectiveMay5, 2022. Other prime rates
aren’t directly comparable; lending practices varywidely by location; Discount rate is effectiveMay5, 2022.SecuredOvernight FinancingRate is as of
May 26, 2022. DTCCGCFRepo Index is Depository Trust&Clearing Corp.'sweighted average for overnight trades in applicable CUSIPs. Value traded is in
billions ofU.S. dollars.Federal-funds rates are Tullett Prebon rates as of 5:30 p.m. ET.
Sources: Federal Reserve; Bureau of Labor Statistics; DTCC; FactSet;
Tullett Prebon Information, Ltd.

26weeks 1.530 1.490 1.530 0.030

Secondarymarket

FannieMae
30-yearmortgage yields

30 days 4.485 4.651 4.972 2.216
60days 4.541 4.711 5.074 2.261

Other short-term rates

Week 52-Week
Latest ago high low

Callmoney
2.75 2.75 2.75 2.00

Commercial paper (AA financial)
90days 1.52 1.40 1.52 0.06

Libor
Onemonth 1.06171 0.97357 1.06171 0.07263
Threemonth 1.59786 1.50643 1.59786 0.11413
Sixmonth 2.08614 2.06557 2.08614 0.14663
One year 2.69571 2.73000 2.74843 0.21950

SecuredOvernight FinancingRate
0.78 0.79 0.80 0.01

Value 52-Week
Latest Traded High Low

DTCCGCFRepo Index
Treasury 0.785 42.780 0.810 0.003
MBS 0.821 42.300 0.821 0.009

Monday

Metals
Gold, per troy oz
LBMAGold PriceAM *1858.95
LBMAGold Price PM *1851.80
Silver, troy oz.
LBMAspot price *£17.6900
(U.S.$ equivalent) *22.2750
Othermetals
LBMAPlatinumPrice PM *955.0
Aluminum, LME, $ permetric ton *2823.0

Fibers andTextiles
Cotlook 'A' Index-t *158.70

Food
Coffee,Brazilian,Comp-y 2.2617
Coffee,Colombian, NY-y 2.9622

CashPrices Monday, May 30, 2022
These prices reflect buying and selling of a variety of actual or “physical” commodities in the marketplace—
separate from the futures price on an exchange, which reflects what the commodity might be worth in future
months.

| wsj.com/market-data/commodities

Friday

Austria phil-e 1946.12
Silver, troy oz.
Engelhard industrial 22.4000
Handy&Harmanbase 22.0750
Handy&Harman fabricated 27.5940
LBMAspot price *£17.3500
(U.S.$ equivalent) *21.8850
Coins,wholesale $1,000 face-a 19395
Othermetals
LBMAPlatinumPrice PM *942.0
Platinum,Engelhard industrial 958.0
Palladium,Engelhard industrial 2060.0
Aluminum, LME, $ permetric ton *2825.5
Copper,Comex spot 4.3040
IronOre, 62%FeCFRChina-s 134.5
ShreddedScrap, USMidwest-s,m n.a.
Steel, HRCUSA, FOBMidwestMill-s 1240
Battery/EVmetals
BMI LithiumCarbonate, EXWChina, =99.2%-v,w 69375
BMI LithiumHydroxide, EXWChina, =56.5% -v,w 70875
BMICobalt sulphate, EXWChina, >20.5% -v,m 17100
BMINickel Sulphate, EXWChina, >22%-v,m 6916
BMI FlakeGraphite, FOBChina, -100Mesh, 94-95% -v,m 730

Fibers andTextiles
Burlap,10-oz,40-inchNYyd-n,w 0.8600
Cotton,1 1/16 std lw-mdMphs-u 1.3842
Cotlook 'A' Index-t *163.20
Hides,hvy native steers piece fob-u 39.000
Wool,64s,staple,Terr del-u,w n.a.

Grains andFeeds
Barley,top-qualityMnpls-u n.a.
Bran,wheatmiddlings, KC-u 166
Corn,No. 2 yellow,Cent IL-bp,u 7.7900
Corn gluten feed,Midwest-u,w 219.8
Corn glutenmeal,Midwest-u,w 645.1
Cottonseedmeal-u,w 400

Friday

Hominy feed,Cent IL-u,w 190
Meat-bonemeal,50%proMnpls-u,w 395
Oats,No.2milling,Mnpls-u n.a.
Rice, LongGrainMilled, No. 2AR-u,w 31.25
Sorghum,(Milo)No.2Gulf-u n.a.
SoybeanMeal,Cent IL,rail,ton48%-u,w 451.30
Soybeans,No.1 yllw IL-bp,u 17.5800
Wheat,Spring14%-proMnpls-u 14.5475
Wheat,No.2 soft red,St.Louis-u 11.6625
Wheat -Hard - KC (USDA) $ per bu-u 12.4025
Wheat,No.1softwhite,Portld,OR-u 11.4000

Food

Beef,carcass equiv. index
choice 1-3,600-900 lbs.-u 229.64
select 1-3,600-900 lbs.-u 212.71
Broilers, National compwtd. avg.-u,w 1.6945
Butter,AAChicago-d 2.8775
Cheddar cheese,bbl,Chicago-d 229.50
Cheddar cheese,blk,Chicago-d 228.00
Milk,Nonfat dry,Chicago lb.-d 186.00
Coffee,Brazilian,Comp-y 2.2048
Coffee,Colombian, NY-y 2.9178
Eggs,largewhite,Chicago-u 2.0250
Flour,hardwinter KC-p 31.70
Hams,17-20 lbs,Mid-US fob-u 0.85
Hogs,Iowa-So.Minnesota-u 102.44
Pork bellies,12-14 lbMidUS-u n.a.
Pork loins,13-19 lbMidUS-u 1.3305
Steers,Tex.-Okla. Choice-u 136.00
Steers,feeder,Okla. City-u,w 172.38

Fats andOils

Degummed corn oil, crudewtd. avg.-u,w 80.0000
Grease,choicewhite,Chicago-h 0.7700
Lard,Chicago-u n.a.
Soybean oil,crude;Centl IL-u,w 0.8332
Tallow,bleach;Chicago-h 0.8050
Tallow,edible,Chicago-u 0.8350

KEY TO CODES: A=ask; B=bid; BP=country elevator bids to producers; C=corrected; D=CME; E=Manfra,Tordella & Brookes; H=American Commodities Brokerage Co;
K=bi-weekly;M=monthly; N=nominal; n.a.=not quoted or not available; P=Sosland Publishing; R=SNL Energy; S=Platts-TSI; T=Cotlook Limited; U=USDA; V=Benchmark
Mineral Intelligence;W=weekly; Y=International Coffee Organization; Z=not quoted. *Data as of 5/26

Source: Dow JonesMarket Data

Friday

Energy

Coal,C.Aplc.,12500Btu,1.2SO2-r,w 125.800
Coal,PwdrRvrBsn,8800Btu,0.8SO2-r,w 15.500

Metals

Gold, per troy oz
Engelhard industrial 1861.00
Handy&Harmanbase 1851.80
Handy&Harman fabricated 2055.50
LBMAGold PriceAM *1845.15
LBMAGold Price PM *1848.25
Krugerrand,wholesale-e 1927.59
Maple Leaf-e 1946.12
AmericanEagle-e 1946.12
Mexican peso-e 2242.70
Austria crown-e 1819.75

Friday, May 27, 2022

Listen to a Podcast
Scan this code
for a podcast on
investors’
concerns about
a bear market.

Currencies
U.S.-dollar foreign-exchange rates in late New York trading

US$vs,
Mon YTDchg

Country/currency inUS$ perUS$ (%)

Americas
Argentina peso .0083119.9939 16.9
Brazil real .2103 4.7540 –14.7
Canada dollar .7902 1.2655 0.1
Chile peso .001204 830.49 –2.5
Colombiapeso .000254 3931.91 –3.3
EcuadorUSdollar 1 1 unch
Mexico peso .0511 19.5588 –4.6
Uruguay peso .02506 39.9000 –10.8
Asia-Pacific
Australian dollar .7196 1.3897 1.0
China yuan .1501 6.6611 4.8
HongKong dollar .1274 7.8487 0.7
India rupee .01290 77.543 4.1
Indonesia rupiah .0000687 14559 2.1
Japan yen .007840 127.56 10.8
Kazakhstan tenge .002359 423.85 –2.6

US$vs,
Mon YTDchg

Country/currency inUS$ perUS$ (%)

Macau pataca .1236 8.0880 0.6
Malaysia ringgit .2290 4.3663 4.8
NewZealand dollar .6554 1.5258 4.3
Pakistan rupee .00503 198.725 12.8
Philippines peso .0191 52.331 2.6
Singapore dollar .7315 1.3670 1.4
SouthKoreawon .0008086 1236.64 4.0
Sri Lanka rupee .0027625 361.99 78.4
Taiwan dollar .03452 28.970 4.5
Thailand baht .02934 34.080 2.6
Vietnam dong .00004314 23180 1.4
Europe
CzechRep. koruna .04362 22.926 4.8
Denmark krone .1449 6.9015 5.5
Euro area euro 1.0781 .9276 5.5
Hungary forint .002735 365.59 12.6
Iceland krona .007885 126.82 –2.3
Norway krone .1065 9.3938 6.7

Sources: Tullett Prebon, DowJonesMarketData

US$vs,
Mon YTDchg

Country/currency inUS$ perUS$ (%)

Poland zloty .2351 4.2531 5.6
Russia ruble .01563 64.000 –14.4
Sweden krona .1026 9.7498 7.7
Switzerland franc 1.0448 .9571 4.9
Turkey lira .0610 16.3844 23.0
Ukraine hryvnia .0338 29.5500 8.0
UK pound 1.2653 .7903 6.9
Middle East/Africa
Bahrain dinar 2.6522 .3771 0.03
Egypt pound .0538 18.6026 18.4
Israel shekel .2995 3.3387 7.4
Kuwait dinar 3.2698 .3058 1.1
Oman sul rial 2.5974 .3850 unch
Qatar rial .2739 3.650 0.2
SaudiArabia riyal .2666 3.7509 –0.1
SouthAfrica rand .0645 15.4948 –2.8

Close Net Chg %Chg YTD%Chg

WSJDollar Index 94.09 –0.22–0.23 5.07

place.
“We are about to see a bear-

market rally—or are in the
midst of it,” said Daniel Egger,
chief investment officer at St.

recovery. The measures include
tax cuts for businesses and
subsidies for purchases of elec-
tric vehicles, the official Xinhua
News Agency said.

The U.S. stock market is due
to reopen Tuesday, as is the
Treasury market. Yields on
government bonds retreated
from their 2022 highs in the
run-up to Friday’s close, help-
ing lift stocks after a weekslong
drubbing. The S&P 500
snapped a seven-week losing
streak Friday and posted its
biggest weekly gain since No-
vember.

Still, some money managers
caution that the pickup in
stocks and bond prices may be
short-lived in a longer-running
retreat. They say most of the
factors that have contributed to
this year’s losses—the war in
Ukraine, higher interest rates
set by the Federal Reserve and
a slowing economy—are still in

Gotthard Fund Management.
Mr., Egger said yields will begin
to rise again and that forecasts
for corporate earnings are too
high, while profit margins are
under pressure from high com-
modity prices. “This doesn’t
bode well for stocks,” he said.

On the economic front, data
showed inflation accelerating
in major European economies.
Germany’s annual inflation rate
hit 8.7% this month, according
to preliminary figures, the
quickest pace since 1973. In
Spain, consumer prices rose
8.5% on the year, up from the
8.3% rate recorded in April.

Shares of European luxury-
goods companies that have
tapped into Chinese demand
benefited from the prospect of
lighter-touch lockdowns. Her-
mès International gained 3.9%
and Compagnie Financière
Richemont rose 2.9%. L’Oréal,
the French personal-care com-

pany, gained 2.1% and LVMH
Moët Hennessy Louis Vuitton
added 2.6%.

In commodity markets,
benchmark Brent-crude futures
rose 1.2% to $116.90 a barrel
and touched their highest level
in more than two months.
Leaders of European Union
members are due to meet Mon-
day and Tuesday, after diplo-
mats over the weekend failed
to strike a deal on sanctions
that would limit imports of
Russian oil.

In Asia, the Shanghai Com-
posite Index added 0.6% and
Hong Kong’s Hang Seng jumped
2.1%.

In China, companies that
serve Chinese consumers regis-
tered some of the largest ad-
vances. Hot-pot restaurant
chain Haidilao International
Holding Ltd., brewer China Re-
sources Beer and sportswear
company Li Ning, surged be-

tween 8.2% and 11% in Hong
Kong.

Chinese internet stocks built
on a rally from late last week,
as the Hang Seng Tech Index
rose 3.9%. The food-delivery gi-
ant Meituan jumped 6.8%.

Chinese e-commerce plat-
form Pinduoduo, whose stock
trades in the U.S., on Friday re-
ported better-than-expected
quarterly profit and revenue,
after similarly strong results
from Alibaba Group Holding
Ltd. and Baidu Inc.

Investors hope China is past
the worst of its Covid-19 wave
in terms of lockdown severity
and case numbers, said Michael
Metcalfe, head of macro strat-
egy at State Street Global Mar-
kets.

Early Tuesday, Japan’s Nik-
kei was up 0.1%, the Hang Seng
was up 0.2% and the Shanghai
Composite was up 0.3%. S&P
500 futures were up 0.2%.

International stocks rose, ex-
tending a rally that has pared
some of this year’s losses, while
U.S. markets were closed for
Memorial Day.

The Stoxx Europe 600 added
0.6%, led by shares of technol-

ogy and luxury-
goods firms.
Germany’s DAX
gained 0.8%

and London’s FTSE 100 edged
up 0.2%.

Global markets were boosted
by the looming relaxation of
some Covid-19 curbs in China.
Shanghai’s vice mayor, Wu
Qing, said over the weekend
that authorities will loosen the
conditions under which compa-
nies can resume work this
week, and the city’s govern-
ment laid out a 50-point plan
for accelerating the economic

BY JOEWALLACE
AND DAVE SEBASTIAN

Overseas Stocks Rise as China Eases Curbs
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this year, it remains well below
levels reached in previous bear
markets. “The VIX hasn’t spiked
the way it normally would in a
significant decline,” said Nancy
Tengler, chief executive and
chief investment officer of Laf-
fer Tengler Investments.

Options traders’ worry is
at moderate levels

Another gauge of fear in
the options market has
climbed. The ratio of put op-
tions to call options recently
touched 1.33, which is still
well below highs of 1.7 reached
in late 2018 and 1.8 hit in early
2020, according to FactSet.
Puts confer the right to sell
shares at a specific price, by a
stated date, and can be used
to profit from market declines.
Calls confer the right to buy
shares by a stated date. Mark
Hackett, investment research
chief at Nationwide Invest-
ment Management Group, said
the ratio can help determine
the timing of investors’ capit-
ulation, which can mark the
end of declines. When it
reaches an extreme, it is a sign
that “today is the day every-
one’s given up,” he said.

Many stocks still trade
above 200-day moving aver-
age

Traders track rolling aver-
ages of stock performance
over 200 days as a means of

determining how the latest
price swings compare with
longer-term trends. When
fewer stocks trade above the
moving average, it shows in-
vestors growing increasingly
pessimistic. Currently, about
30% of stocks are above that
moving average, which is still
higher than levels hit during
previous times of market
stress, suggesting more room
for declines, according to Ally.

Bond spreads are still rel-
atively tight

Some on Wall Street track
the extra yield, or spread, that
investors demand to hold cor-
porate bonds instead of ultra-
safe Treasurys, which tends to
increase when they fear reces-
sion and defaults. Spreads re-
main far below recent highs
hit in 2020.

Investors’ outlook: Dreary
Wall Street often tracks in-

dividual investors’ sentiment,
believing that when they get
most pessimistic, it is time to
buy—and they have been
pretty down lately. Many use
the American Association of
Individual Investors’ weekly
survey, which asks investors to
forecast where the market is
heading in the next six
months. When bears surpass
bulls by more than 30 percent-
age points, that is a sign the
worst declines have passed.

The turmoil in U.S. stocks
has nervous investors parsing
the market’s internal gauges
for signs of relief.

War, inflation and concerns
of an economic slowdown have
dragged the S&P 500 to its
worst first 100 trading days of
a year since 1970. With markets
recovering some this past week,
investors are trying to assess
when the volatility might end.

Lindsey Bell, chief markets
and money strategist at Ally
Financial, said in a recent note
that four of the five main indi-
cators she tracks remain be-
low extreme levels, suggesting
that there is more room for
declines. Those include:

Market volatility is below
prior selloff levels

The Cboe Volatility Index, or
VIX, is known as Wall Street’s
“fear gauge” because it mea-
sures the prices of S&P 500 op-
tions, including those that in-
vestors tend to use as
protection for their portfolios.
Though the gauge has jumped

BY HARDIKA SINGH

AmidWild Ride, Investors Watch for Signs of Stability

.
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NordstromSails asOldNavySinks
Consumers are starting to swap sweatpants and tees for dresses and suits,

and tourism could be the next boost for some apparel brands

HEARD ON
THESTREET

FINANCIAL ANALYSIS & COMMENTARY

Nordstrom saw sales in the quarter ended April 30 surge nearly 19%.
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Goodbye, sweatpants; hello, dress
pants.

A clear signal from apparel re-
tailers reporting results lately is
that customers are finally starting
to dress like adults again. But, just
as with the customers they attract,
there are haves and have-nots.
Brands with higher price tags are
feeling much less of a pinch from
inflation than affordable ones.

Among Gap’s portfolio of brands,
Banana Republic, which sells dress-
ier, work-relevant clothes, saw sales
in the quarter ended April 30 grow
by 24% from a year earlier, while
sales for more value, comfort-fo-
cused Old Navy declined 19%, com-
pounded by self-inflicted inventory
woes. Sales of women’s suiting,
dresses and skirts at Banana Repub-
lic grew by 62%, while men’s suit
sales nearly doubled. Urban Outfit-
ters saw its pricier brands, Anthro-
pologie and Free People, fare far
better last quarter than its name-
sake brand, which caters to younger
buyers.

A similar dynamic played out
among department stores. Macy’s
saw sales at its luxury-department-
store chain Bloomingdale’s rise 27%
last quarter compared with 10% at
its namesake chain. Macy’s Chief
Executive Officer Jeffrey Gennette
said on an earnings call on Thurs-
day that luxury sales were a “stand-
out” for the business, noting that
shopping among high-income con-
sumers has so far remained less af-

fected by inflation. Nordstrom, an-
other luxury department-store
chain, saw sales in its quarter
ended April 30 surge nearly 19%, or
almost twice the gain analysts
polled by FactSet had expected.

It isn’t entirely surprising that
higher-earning consumers—who
were more likely to have worked re-
motely during the pandemic—are
now shopping for clothes that go
along with their travel, socializing
and back-to-office plans. With hy-
brid working arrangements likely to
become the norm for office work-
ers, returnees might splurge on
fewer but fancier items.

Stores at that higher price point
have been able to ride out inflation
far better. Ralph Lauren said its av-
erage unit retail, or the average
selling price, rose 13% last quarter
compared with a year earlier after
it already had gone up 31% in the
preceding year. That pricing growth
helped the company more than off-
set higher-than-expected ocean
freight costs, according to Chief Fi-
nancial Officer Jane Nielsen. By
contrast, while Abercrombie &
Fitch posted healthier-than-ex-
pected sales, the company still
showed a net loss as it dealt with
high freight costs.

There could be more upside.
While office occupancy has recov-
ered since the Omicron outbreak, it
remains at roughly 43% of prepan-
demic levels, according to Kastle
Systems. The Wedding Report, a re-

search company that surveys the
wedding industry, expects there will
be a record number of weddings in
the U.S. this year.

As more consumers resume trav-
eling, apparel sellers that rely more
heavily on tourist traffic also might
see more of a benefit in the quar-
ters ahead. Checkpoint travel num-
bers from the Transportation Secu-
rity Administration are recovering,
but aren’t back to 2019 levels yet.
Macy’s said its department stores
are starting to benefit from interna-
tional tourist traffic—particularly
the flagships at Herald Square in
New York and Union Square in San
Francisco.

Historically, 3% to 4% of Macy’s
Inc. business has been international
tourism. According to a research
note from J.P. Morgan, tourists ac-
counted for 10% to 15% of North
American bricks-and-mortar reve-
nue at Ralph Lauren prepandemic.
Tourists make up roughly a fifth of
global sales at Michael Kors owner
Capri Holdings and 30% to 40% of
U.S. revenue at Calvin Klein owner
PVH, according to J.P. Morgan.

Some upscale apparel brands still
sport fairly attractive valuations.
Ralph Lauren’s shares fetch about
1.1 times forward-12-month sales, or
26% below its 10-year average. Ca-
pri Holdings’ valuation is about 48%
below its 10-year average. Unlike
the clothes on their racks, there are
still some deals to be found.

—Jinjoo Lee

Summer Vacationers
Go for Old-School

The new and the high-tech are
suddenly out of fashion, with the
Nasdaq down around 23% this
year. That sentiment change seems
to have bled into the online travel
sector, where the uncool is making
a comeback.

There is no denying that longer-
term trips in the most remote ge-
ographies are still seeing a lot of
traction, but as even Airbnb
pointed out in its first-quarter
earnings report this month, book-
ings to urban destinations are
back to growth relative to prepan-
demic levels, and short-term stays
are swiftly regaining favor.

As Omicron’s original wave
fades and summer approaches,
changing consumer preferences
have precipitated a new land grab
in a somewhat dated lodging sec-
tor. In the first quarter, Expedia
Group, which also owns Airbnb ri-
val Vrbo, spent nearly 60% of its
revenue on selling and marketing.
That was up just slightly from
58.9% in the first quarter of 2019.
But at more traditional and global
Booking Holdings Inc., the pro-
portion of revenue spent on mar-
keting, sales and other expenses
combined jumped to 55% from
33.6% over the same period.

Both platforms still managed to
turn profits on the basis of ad-
justed earnings before interest,
taxes, depreciation and amortiza-
tion—but at lower margins than
Airbnb. Airbnb has enjoyed the
comparable luxury of travelers or-
ganically flocking to its platform—
many for the first time—amid the
pandemic. Airbnb spent just 24%
of its revenue in the first quarter
on sales and marketing—even
while those expenses included ad-
ditional line items like overhead
costs.

The comparison isn’t entirely
fair: Airbnb increased sales 80%
over the first quarter of 2019,
while Booking and Expedia’s reve-
nue remained slightly depressed.
And for the legacy online travel
agents, the investments at least
seem to be paying off. For the
week beginning May 1, Data.ai
(formerly App Annie) shows down-
loads of Booking.com’s app rose
122% and weekly active users rose
95% over the first week in Janu-
ary. That data also show Expedia’s
downloads had nearly matched
Airbnb’s as of the most recent
week shared.

Sensor Tower data show Book-
ing.com’s world-wide monthly app
installations were up 13% in April
from January 2020, while Airbnb’s

declined 12% over that period even
off a comparatively lower base. In
April, Booking.com had roughly
48% more monthly app installa-
tions than Airbnb.

Ironically, Booking has managed
to reinvigorate interest in its
namesake brand this year by pro-
moting its tired image. A Super
Bowl commercial for Booking.com
featured “The Wire” star Idris Elba
mocking the brand as having
“never been accused of being sexy,
flash or lit,” unless, he adds,
“we’re talking literal.”

It isn’t just the ad, of course. As
demand for traditional lodging re-
turns, broader online travel agents
are natural beneficiaries. Data
from vacation rental data provider
AirDNA predicts America’s largest
cities will continue to see the larg-
est growth in new bookings, not-
ing urban areas are pacing 45%
higher than at the same time last
year for summer bookings. Urban
demand means more opportunity
for traditional hotel stays and, in-
deed, data from hotel data tracker
STR shows occupancy of urban ho-
tels has recently been making a
dramatic recovery versus prepan-
demic levels.

It also figures that in the cur-
rent inflationary environment, a
more cost-conscious consumer
would be lured by the relative af-
fordability of hotels. Airbnb re-
ported first-quarter average daily
rates up 37% versus the same pe-
riod of 2019, driven in part by a
shift to larger accommodations,
but also to price appreciation.

While Airbnb’s shares have lost
nearly a third of their value over
the last six months, Booking’s
shares have eked out single-digit
gains. They say sexy sells. Lately,
not so much. —Laura Forman

Source: Sensor Tower
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London Metal Exchange fool-
ishly decided to save a Chi-
nese firm caught out by mas-
sive wrong-way bets. But bad
as that was, it was never go-
ing to be enough to take
down important parts of the
financial system.

There have been some to-
tal disasters in crypto, nota-
bly the collapse of the Terra
“stablecoin,” but the links to
traditional finance remain
small enough that this mat-
ters little to the mainstream.

The other important pillar
of support is that banks are

significantly stronger than in
the past couple of decades,
thanks to post-2008 reforms.
They can weather bad times
more easily as a result.

S o much for the good
news. The prevailing
mood of finance execu-

tives I’ve asked about the lack
of trouble is summed up by a
repeated response: “So far.”

Long before Mr. Buffett
discussed naked swimmers,
economist John Kenneth Gal-
braith invented the “bezzle”—
fraudulent losses accumulated

STREETWISE | By James Mackintosh

Here Is Where to Look for the Next Wall Street Blowup
When the

tide goes out
you find out
who was
swimming na-
ked, Warren

Buffett memorably said. The
tide’s definitely gone out in
markets this year, but finance
has come through with few
problems. Is it possible that
this time not many were
skinny-dipping?

The optimistic view is that
the typical culprits—specula-
tors using borrowed money—
had been caught out already
in the past two years and so
weren’t up to their usual
tricks. The pessimistic view is
that the blowups are still to
come.

Start with the positive: the
list of recent crises that made
investors reassess the dan-
gers. The shock of the pan-
demic in early 2020 revealed
serious problems with lever-
aged trading and overnight
borrowing in Treasurys. The
Federal Reserve stepped in
and backstopped the market,
but fixed-income hedge funds
that lost big as Treasurys
moved in the wrong direction
cut back.

In January 2021, short sell-
ers were hit as Redditors
piled into meme stocks such
as GameStop, driving up
their prices and causing mul-
tibillion-dollar losses for
those betting against them.
Melvin Capital, which was
heavily short GameStop, fi-
nally shut down this year.
Other hedge funds took note,

and concentrated short posi-
tions were rethought.

Then in March last
year—when the market
was still super-bullish—

hedge fund Archegos blew
up, causing $10 billion or so
of losses to investment banks
that had unwisely lent it
money. Soul-searching at the
investment banks means they
have re-examined their
hedge-fund lending, while
Credit Suisse decided to pull
out of the business altogether.
Again, greater powers given
to risk managers mean there
is less risk of a repeat.

Roll forward to the autumn
and currency and bond trad-
ers began preparing for rate
rises, led by surprisingly
hawkish talk from the Bank of
England. But prices snapped
back abruptly in November
when the central bank didn’t
follow through with the ex-
pected tightening, again giv-
ing funds that trade on mac-
roeconomic news a dry run
for the volatility that has
dominated markets globally
since.

All of these big but not
huge shocks helped ensure
that risk-taking was cut back,
meaning there were fewer
highly leveraged players who
might be taken out by the ex-
treme moves of 2022 in
stocks, bonds, commodities
and currencies.

So far there has been only
one true catastrophe in tradi-
tional finance, the freezing of
the nickel market when the

in the good times that are
only discovered when the
economy weakens. After a
decadelong bull market with
only the briefest of interrup-
tions in 2020, there could be
plenty of bezzles yet to
emerge.

The biggest bezzles in re-
cent history took painfully
long to emerge. After the
bursting of the dot-com bub-
ble in March 2000, it was 18
months before accounting
fraud took down power com-
pany and leveraged energy
trader Enron in what was
then the biggest-ever bank-
ruptcy. After the 2008 finan-
cial crisis, scandals continued
for years across both finance
and real-economy businesses.

The feedback loop from fi-
nance to the real economy
and back to finance takes
time to create serious prob-
lems, too. Already the weak-
est and most indebted devel-
oping countries are in
trouble, with Sri Lanka in cri-
sis and Ghana imposing fierce
austerity to keep finances in
order. The rising dollar and
higher U.S. bond yields hurt
governments and countries
that chose to borrow in dol-
lars and have a mismatch of
dollar costs and local-cur-
rency income.

In 1994 and 1997-1998, it
took more than a year for
emerging-market crises—in
1994 Mexico’s “Tequila crisis,”
in 1997 the Asian devalua-
tions followed by Russia’s do-
mestic-debt default—to feed
back to Wall Street. When

they did, Wall Street’s finan-
cial stability wobbled. More
worryingly, the loss for inves-
tors in benchmark 10-year
Treasurys from their peak is
already much bigger than the
shock of 1994.

There are two new risks
that history doesn’t help
with. The first is the unprece-
dented amount of liquidity
that has been pumped into fi-
nance by central banks buy-
ing bonds.

A lack of liquidity is
what usually creates fi-
nancial problems, as it

prevents debts being rolled
over. As the Fed and other
central banks drain liquidity,
problems might reveal them-
selves.

The second is that there’s a
massive, and unknown,
amount of private debt issued
by lightly regulated shadow
banks. My worry isn’t mainly
that the lending turns sour
(although it might). Rather,
the danger is that the private-
debt boom turns out to be a
function of easy money. If in-
vestors prove less willing to
lock up their money in pri-
vate-debt funds as interest
rates make mainstream in-
vestments more attractive,
there will be a steady with-
drawal of lending capacity.
That could hold back the
economy and make it harder
for companies to refinance
loans. These sorts of knock-on
effects could take years to
feed through into financial
trouble.

10-yearTreasury loss fromhigh of previous two years*

*Including reinvested coupons
Source: Refinitiv
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ers to negatively judge the

person using the swear

word—whether that person is

an advertiser, a politician, a

coach or a consumer.

Yet despite its bad reputa-

tion, swear word use is fre-

quent (especially online), and

is also increasing over time.

As a result, we wondered:

Can swear words in customer

reviews help consumers get

their point across?

PleaseturntopageR6

research, and the research of

others, we estimate that

about 8% of Twitter posts

and Yelp reviews contain at

least one swear word.

Are swear words really

necessary to make a point

about a product or service?

Many websites prohibit or re-

strict the use of swear words

in an effort to combat the in-

civility problem that is ram-

pant online. And swearing can

cause offense and lead listen-

I
MAGINE you try a new
cafe that has just opened.

You are blown away by

the dark chocolate ge-

lato—so much so that

you go online to write a

customer review. You upload

a picture of your gelato, com-

pliment the décor, and end

the review with, “And the

dark chocolate gelato is damn

good, too!”

You post the review and

then pause for a second.

Should you have used a

swear word? Should you have

used a different word? What

will readers think of you?

Most people can relate to

this experience: Based on our

WhyYouShouldSwear inOnlineReviews

BY KATHERINE C. LAFRENIERE AND SARAH G. MOORE

There’s a limit, but a little profanity can go a
longway to getting your point across

JOURNAL REPORT

CUSTOMEREXPERIENCE

BY KATE MURPHY

Y
OU’VE PROBABLY noticed
that it doesn’t take much to
set people off these days.
The psychic load of a global
pandemic, social and politi-
cal upheaval, economic in-
stability and vague rum-

blings of a world war have created a
situation where even the most placid
among us can have a short fuse. The result

is that everyday annoyances that might
have provoked mild irritation in the past
can make someone explode today.
Indeed, customer-service employees,

particularly those working in the airline,
hospitality and healthcare industries, re-
port rage is on the rise. There’s also been a
significant uptick in ugly altercations be-
tween neighbors, friends and domestic
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THE BEST WAYS TO DEAL WITH

ANGRYCUSTOMERS
People are increasingly exploding over

seemingly everyday annoyances.

Toooften, howabusiness respondsmakes

thingsworse. It doesn’t have to be thatway.

Inside
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DealingWith
Angry
Customers
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dle a glitchy iPhone, bungled take-
out order or accidental overcharge
on their credit card ordinarily, but
heap that on top of fear of conta-
gion, rising food and gas prices,
and concerns about nuclear conflict
in Eastern Europe and people can
snap.
“What might appear to be the

tipping point—something as simple
as getting cut off on a roadway or
frustration at the airport—that’s
probably not really the problem but
just what was too much for that
day,” says Jackie Spresser, a detec-
tive with the Northglenn Police De-
partment in Colorado, who is also a
referee for USA Hockey. “At work
and on the ice, I have to be able to
get to the root of what is really the
issue rather than the catalyst of
that moment.”
When dealing with angry people,

she says she’s as mindful of her
nonverbal as her verbal communi-
cation. When a coach gets irate
over a call, for instance, she will
skate over to the far end of his
team’s bench so he has to step
down to her level. “I will intention-
ally speak quietly so they have to
get closer,” says Ms. Spresser, who
officiated at the 2022 Beijing Olym-
pics. “I ask, ‘Can you tell me what
you’re upset about?’ ”

Because human beings are inher-
ently social, we have an almost ir-
resistible urge to mimic one an-
other. So if the other person is bent
out of shape and yelling, and you
tense up and yell back, then the
two of you will ricochet rage off
each other until one of you drops.
But if you resist that instinct and
speak calmly, politely and with
genuine curiosity and concern
(though definitely not with conde-
scension or exaggerated courtesy
like you’re talking to a lunatic),
then you’ll be surprised how it can
turn things around.
“You want to emulate what you

are hoping to receive,” says Ms.
Spresser.
That’s easier said than done

when you’re likely also under
strain and this outburst is just one
more thing on your already loaded
plate. But again, if you respond in
kind, you’ll only get more of the
same, if not worse. And that might
be the angry person’s subconscious
strategy, Dr. Fauteux says, “They
are almost compelled to be insult-
ing and outrageous to get you to
respond in a really negative way
because it gives them an excuse to
really let loose with their pent-up
rage.”

Dashed expectations
It’s also true that after so many
months cooped up, people have be-
come very clear and determined
about what they want. “When you
have not, for example, dined in a

66%
of households sur-
veyed said they had
experienced a product
or service problem in
the prior 12 months

65%
of households with
problems said they
had experienced
customer rage

72%
of those households
submitted a complaint
about their most
serious problem

16%
of those households
posted a public
complaint about their
experience on at least
one website

32%
of complainants were
satisfied with the re-
sponse they received

partners, according to police and
social-service agencies.
So it seems a good time to re-

flect on how companies (or any of
us) can best manage interpersonal
flare-ups. Whether dealing with
disgruntled customers or prickly
guests at a dinner party, knowing
how to de-escalate tense situations
is a valuable skill requiring pres-
ence of mind, tact and as much
compassion as you can muster. It
isn’t about reprimanding or ratio-
nalizing people’s behavior, but
rather understanding it well
enough to help them regain their
composure before they do anything
that they (or you) regret.
No doubt, there are those who

think anyone pitching a fit, particu-
larly if they are being intimidating
or insulting, should be put firmly
in their place, and you shouldn’t
try to mollify or reward such be-
havior. That’s fine, but realize
you’re only asking for things to get
out of hand. No one emerges from
a hot mess unsullied. As Alexander
Hamilton once wrote: “The best
way is ever not to attempt to stem
a torrent but to divert it.” (Note:
The hotheaded Hamilton died in a
duel, so he apparently talked a bet-
ter game than he played.)

When anger arises
“You’ve got to keep in mind that
people usually get angry for legiti-
mate reasons,” says Kevin Fauteux,
a psychotherapist in San Francisco
and author of “Defusing Angry
People: Practical Tools for Handling
Bullying, Threats, and Violence.”
You may not like the manner or

degree to which people express
their anger, but you can’t fault
them for experiencing the emotion.
Regardless of the trigger, anger
typically arises when someone feels
out of control, unsafe, un- or misin-
formed, disrespected or aggrieved.
The last thing you want to do,

Dr. Fauteux says, is anything that
intensifies or magnifies those feel-
ings, such as assuming a confronta-
tional or condescending air, threat-
ening punishment, scolding,
obfuscating, or otherwise ignoring
or dismissing the angry person.
Saying things like, “You need to
calm down” or “I can’t help you” or
“You’re disrupting others” is like
pouring gasoline on an open flame.
Instead, you want to first and

foremost listen to the person’s
grievance. Don’t be too quick to
jump in with a defense, to correct a
misunderstanding or even offer a
fix. Just hear them out. “We see it
all the time in customer-service
training that listening is bullet
point No. 5 on a slide of 10 bullet
points, like, ‘Oh, by the way, lis-
ten,’ ” says Thomas Hollmann, ex-
ecutive director of the Center for
Service Leadership at Arizona State
University in Tempe. “No, it should
be bullet point No. 1.”
Arizona State is part of a collab-

oration that conducts periodic Cus-
tomer Rage Studies, which are

ContinuedfrompageR1

back if the person is admonished to
simmer down.
The better course is to really lis-

ten and sincerely identify with the
expressed irritation. Let the person
know you personally get it: “I
wouldn’t like being kept waiting
like this either. Your time is valu-
able and this does seem to be a re-
ally long wait.” If they have to
wear a mask, empathize with how
stifling that can be on top of every-
thing else.

Back to baseline
Whether in your work or home life,
just recognizing why people are
angry, uncomfortable and upset
can go a long way to bringing
them back to their emotional base-
line, which is the goal. Otherwise,
you’re dealing with someone who
is in a sort of primal fight or flight
mode and has lost the ability to
think clearly. (Of course, if serious
mental illness or substance abuse
is the issue, then your goal shifts
more toward looking for opportu-
nities to escape, if you feel physi-
cally threatened, or just stalling
until trained professionals can ar-
rive.)
To the extent possible, you want

based on a survey design developed
in the 1970s. From the beginning,
the survey revealed what is known
as the “service recovery paradox,”
whereby when angry customers
had a problem that wasn’t re-
solved, but nevertheless they felt
that someone from the company
had listened to them, they were
more loyal than customers whose
problem was summarily fixed.
“It’s about dignity and respect,

and those aren’t cut and dried ob-
jective things you can calculate
with a computer to 50 decimals,”
says Dr. Hollmann. “People don’t
want their money back or some-
thing for free as much as they want
to be heard,” he says, and if all
they get is an unfeeling, scripted
corporate response, “things can
ratchet up pretty quick.”
Say someone is riled up because

of a long wait time—maybe for
their flight to arrive, to see a doc-
tor, or for their food at a restau-
rant. The usual response from cus-
tomer service is a rather wooden
apology followed by stating the ob-
vious—that things are backed up—
which only amps up the anger. It’s
even worse if the person is told
nothing can be done. And stand

to give the aggrieved person some
sense of control over the situation,
which can be as simple as offering
an explanation: “Three people didn’t
show up today so we’re extremely
short-staffed,” or “The doctor had
an emergency at the hospital and
was delayed getting to the clinic.” If
you don’t know why things are the
way they are, promise to find out.
People feel more in control when
they have information.
In that vein, you might also pro-

vide insight into how to avoid simi-
lar hassles in the future, such as
when the restaurant is least busy
or which days the doctor doesn’t
have hospital rounds so reserva-
tions and appointments can be
made accordingly. When possible,
provide options such as offering to
reschedule or to text people when
it’s their turn so they have the
freedom to leave and come back.
It also helps to realize that the

problem is often not whatever the
person is fuming about at that mo-
ment. Anger, much less rage, is
rarely triggered by a single event
but is rather an accumulation of
events, which is likely why so many
are losing their cool these days.
They might have been able to han-

Knowing how to de-escalate
tense situations is a valuable
skill requiring presence of mind,
tact and as much compassion
as you can muster.

It’s about understanding people’s behavior well
enough to help them regain their composure before
they do anything that they (or you) regret.

beautiful restaurant for 24 months,
in your mind, you’ve decided what
that experience should be like,”
says Antonia Hock, global head of
the Ritz-Carlton Leadership Center,
which advises businesses on how
to improve customer care.
And if the experience, service,

product or whatever people have
gone without for so long doesn’t
meet expectations, they can get re-
ally, really mad. “I think sometimes
it comes from a place of real disap-
pointment,” Ms. Hock says. “We
are also living in this state of,
‘What if tomorrow I don’t get this
opportunity again?’ You really
want it to be right.”
Identifying and understanding

what’s making people over-the-top
angry doesn’t mean you condone
behavior that is childish or churl-
ish. Rather, you’re giving people a
chance to pull back and reclaim
their better selves, which is often
to their great relief. Anger isn’t a
comfortable emotion and, even if
they don’t realize it, enraged peo-
ple are looking for a way out.

Ms. Murphy is a journalist in
Houston and the author of “You’re
Not Listening: What You’re Missing
and Why It Matters.” She can be
reached at reports@wsj.com.

58%
said they got
nothing as a result
of complaining

9.4
The average number
of people that
problem households
told directly about
their most serious
problem

865
The average number
of friends/followers/
contacts among
respondents using
social media, or about
90 times the reach
of traditional word-of-
mouth

Source: 2020 National Customer
Rage Study of 1,026 respondents,
from Customer Care Measure-
ment & Consulting and the Cen-
ter for Services Leadership at Ari-
zona State University

.
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AS ANY CONSUMER knows all too well, products break. And
when they break—well, that’s where things can get tricky. •
Consumers who want to fix their own damaged devices, or take

them to an independent repair shop, can face challenges. That’s

because manufacturers of many products—especially those

with computer chips—often limit who has access to the parts,

tools and information needed to perform repairs. • “Right to re-
pair” advocates say manufacturers shouldn’t be permitted to

block repair or force customers to use only authorized techni-

cians, and they are pushing states to pass legislation that would

require companies to make repair materials more widely avail-

able. • Manufacturers, alternatively, say giving proprietary re-
pair information to parties that haven’t been vetted or trained

could create data-security and safety risks for consumers, and

lead to the theft of trade secrets.

the security and construction of their prod-

ucts. The past few years have seen numer-

ous “right to repair” proposals that would

force manufacturers of devices including re-

frigerators, tractors and cellphones to pro-

vide sensitive security information and

equipment to anyone who wants it, regard-

less of whether they’ve been trained, certi-

fied or vetted. These bills would result in se-

rious harm to consumers’ privacy and safety.

Right-to-repair proponents say these

concerns are overblown, but in fact the op-

posite is true. It is precisely because manu-

facturers don’t share proprietary equipment

and security information with parties they

haven’t vetted that consumers haven’t been

exposed to potential harm. By undoing a

proven and effective system, there’s a real

risk of significant impacts on cybersecurity

and innovation. No wonder that last year

alone, 30 state legislatures reviewed and ul-

timately rejected right-to-repair proposals,

determining that they cause more problems

for consumers than they solve.

Right-to-repair laws aren’t the only way

to make the repair business accessible,

valuable and profitable. Expanding repair

networks is a priority for manufacturers,

who build relationships with many small lo-

cal businesses and offer the training and

certification required to perform repairs

safely and securely. Today, consumers have

more options than ever, as the sheer num-

ber of authorized repair providers across

the country has been growing significantly

in recent years.

Consumers need those who work on

their devices to understand what they are

doing and be trustworthy, which is why vet-

ting, training, and certification are essential

before providing anyone with a complete

package of technical information and tools.

Just last year, the U.S. Consumer Product

Safety Commission warned consumers that

rechargeable lithium-ion battery cells are

“potentially hazardous to consumers” when

they are loose and not installed in a device

or part of an integral battery. Potential real-

world harms include “igniting the cell’s in-

ternal materials and forcibly expelling burn-

ing contents, resulting in fires, explosions,

serious injuries and even death,” the com-

mission said.

Beyond the safety concerns, the pro-

posed bills are unnecessary. Consumers who

own their devices are already free to service

them anywhere they want. There is nothing

stopping them from patronizing an indepen-

dent provider. While we at the Repair Done

Right Coalition recommend providers that

have been certified, we can’t and won’t stop

customers from doing what they wish with

their property.

What the coalition is opposed to, how-

ever, is forcing manufacturers to provide

sensitive technical information to parties

they can’t vouch for. In an age when cyber-

attacks are becoming more frequent, so-

phisticated and severe, authorized repair

providers are required to take customers’

data privacy seriously. Right-to-repair laws

would have the opposite effect, forcing

manufacturers to disclose sensitive techni-

cal information about security settings to

people who haven’t been vetted and could

have malicious intent. Now more than ever,

we shouldn’t make it easier to circumvent

security protections by providing a “how to”

manual to anyone who wants one and legis-

latively severing accountability links in place

to protect consumers.

Nor should state laws require manufac-

turers to hand over trade secrets and other

intellectual property that are the result of

billions of dollars of research and develop-

ment. Mandates to provideunauthorized re-

pair shops with proprietary information

without contractual safeguards would un-

dercut and discourage those investments.

Consumers, businesses, public schools,

hospitals, banks and industrial manufactur-

ers need to know that the people who re-

pair their products will do so safely, se-

curely and correctly. That’s why our

coalition opposes giving sensitive intellec-

tual property, security information, and

parts and tools to parties we don’t trust.

Mr. Brighton is managing director of
Brightstone Bridge LLC, and head of the
Repair Done Right Coalition, an alliance of
manufacturers and others that opposes
right-to-repair laws on the grounds of
safety and security. He can be reached at
reports@wsj.com.

ShouldStatesAdopt
Right-to-RepairLaws?

BY GAY GORDON-BYRNE BY DUSTIN BRIGHTON

THE RIGHT-to-repair movement
is fundamentally about protecting

our centuries-old rights to repair

the things we buy. When we buy

things, they are supposed to be-

come ours entirely—ours to use, customize,

resell, repair, neglect or destroy.

Over the past generation, almost every

product with a computer chip has been sub-

ject to manufacturer repair restrictions.

Manufacturers have used those chips as an

excuse to block potential competition for re-

pair even though doing so broadly violates

antitrust provisions against tying together

sales and service. Lack of enforcement of

these provisions has led to the backward

assumption that manufacturers have a right

to block repair, or control who can service

equipment. The practice is so widespread

that even if a manufacturer loses a repair

case here or there, it has no deterrent

value.

We should all be able to fix the things

we own. We should be able to take them to

a repair shop of our choice. And the best

way to secure those rights is to pass legis-

lation at the state level requiring manufac-

turers to make repair tools, spare parts and

diagnostic information readily available to

consumers and independent repair shops.

States, with their general business and con-

sumer-protection laws, can demand the sale

of repair materials. State attorneys general

are the logical enforcement body, able to

assess fines and pursue court remedies.

While federal agencies have a role to

play in restoring a competitive repair mar-

ketplace, they don’t have the same powers

as states. The U.S. Copyright Office, for ex-

ample, has repeatedly cleared the way for

people to circumvent products’ software

locks for the purpose of repair, but it can’t

force manufacturers to provide necessary

service materials.

The Federal Trade Commission recently

investigated manufacturers’ claims that

making repair materials more widely avail-

able would create new safety and cyberse-

curity risks for consumers and lead to more

theft of intellectual property. In a report last

year, the agency said it found “scant” evi-

dence of those claims and concluded unani-

mously that consumers don’t benefit from

repair limitations. The FTC called on states

to enact right-to-repair legislation.

None of the manufacturers’ counterargu-

ments hold water. While claiming it is their

responsibility to ensure products aren’t al-

tered or repaired in a way that makes them

unsafe, manufacturers also protect them-

selves with “limitations of liability” clauses

in purchase agreements, warranty docu-

ments and end-user license agreements.

These clauses put all responsibility for use

on the buyer, so manufacturers in essence

are arguing against their own liability pro-

tections when they say it is their responsi-

bility to ensure products are fixed correctly.

Manufacturers also claim that providing

technical information to parties they ha-

ven’t vetted threatens innovation and con-

sumers’ data privacy. Those arguments are

flawed, too.

Repair doesn’t jeopardize intellectual

property as the product is already in the

marketplace, with all that creative and valu-

able content included. Swapping a replace-

ment part produced under the same pat-

ents and copyrighted software as the

original is just a replacement. And if manu-

facturers are providing thousands of autho-

rized repair shops with sensitive informa-

tion—such as a way to bypass a product’s

security settings or encryption features—

those supposed secrets would rapidly cease

to be secret.

The idea that consumers are free to ser-

vice their devices anywhere is nonsense be-

cause techs can’t do their jobs without the

materials mentioned in right-to-repair laws.

It isn’t practical for tinkerers to build chips

in their basements, so parts must be avail-

able. Techs can’t find problems or confirm a

repair is completed without access to diag-

nostics. They may need specialty tools to

gain physical access to a broken device.

They can’t activate spare parts without ac-

cess to the settings tools. Lack of access to

any of these things—none of which are se-

cret because they are already distributed to

authorized technicians—creates a repair mo-

nopoly.

The passage of state right-to-repair laws

could force manufacturers to back federal

legislation to avoid a patchwork of rules. As

41 states have already introduced some

form of “right to repair” over the past eight

years, we think the odds are with us.

Ms. Gordon-Byrne is executive director of
the Repair Association, a nonprofit
organization that advocates for repair-
friendly policies, regulations, statutes and
standards. Email her at reports@wsj.com.

WOULD YOU want to give

your house keys to any

stranger who asked for

them? What about a map

of your house, with the lo-

cations of all your valuables? You would

probably say no, and rightfully so.

Manufacturers feel the same way about

Yes
WeShouldBe
Able toFixWhat
WeOwn

No
TheyWill Damage
ConsumerSafety
AndSecurity

Repair technicians
can’t do their jobs
without the
materials mentioned
in right-to-repair
laws.

By undoing a proven
and effective system,
there’s a real risk of
significant impacts
on cybersecurity and
innovation.
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Among thosewith damaged phones, the percentage
who said they:

Had damaged screens,
the No. 1 problem

Avoided fixing it
because of high
repair costs

63%

Got a new phone
rather than

repairing the old one

59% 45%

Had battery failure,
the No. 2 problem19%

Hadwater damage,
the No. 3 problem12%Source: Allstate Protection Plans Mobile Repair Study

online survey of 1,009 American adults, August 2020

61%
of surveyed smartphone
users said they had

phone damage needing
repair in the prior

12months

.
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Dr. Chamberlain is the director of sustainability at iFixit. She can be reached at reports@wsj.com.
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REMOVABLE BATTERIES
AND SCREENS
At the intersection between “critical to

functioning” and “likely to fail” are bat-

teries and screens. In iFixit’s dream uni-

verse, every electronics repair guide

would start the same way:

Step one: Remove the battery.
Step two: Remove the screen.

Like tires or wiper blades, batteries wear out.

Smartphone batteries lose 1% of their health every 25 days and will start

struggling within a year or two of normal use. Consumers should be able to

replace them as part of normal maintenance.

Plus, if you’re working on any other part of a device, it’s important to re-

move its battery first to avoid a short.

And while screens don’t degrade in the same way, they still shatter, even

with advances in durable glass technology and the sturdiest cases. It’s diffi-

cult or impossible to keep using a device with a shattered screen, which

makes easily replaceable screens that much more essential.

‘MODULAR’ PARTS

Users should be allowed to

swap out parts that go bad.

During a repair, all the im-

portant parts of the device

or object should be accessible,

removable and replaceable—

without damaging the part itself

or the rest of the machine. That’s what

it means to make parts “modular.”

Car tires, for example, are modular. You

can change a tire on the side of the highway.

However, your car’s A pillars aren’t modu-

lar. To replace one of them, you would have

to replace the car’s entire frame, which

would require you to begin by removing ev-

ery other part of the car. Not a side-of-the-

INNOVATE WITH REPAIR IN MIND

Some designers might cringe at my call for visible screws and clips on the

flawless exterior of their devices. But I promise: Repairable design can be

sleek.

The laptops from a company called Framework are an example. They are

thin and lightweight, but also designed to be repaired easily. For instance, the

ports are swappable by hand, with no need for tools. This means that users

won’t be stuck with a bunch of obsolete ports when USB-C

finally overtakes USB-A. The Framework Laptop also

uses magnets in several places—an elegant solution

to the fasteners problem, making disassembly fast

and repeatable without clips.

We’re also impressed with designs that elimi-

nate the biggest pain points in repair. Apple’s

Mac Pro has a pin-and-contact system that

means opening the case disconnects power, fuss-

free. That one simple choice designs out a fragile

power plug and the risk of a short. The Samsung

Galaxy Buds’ pressure-fit, user-replaceable battery is

a breath of fresh air, too.

road repair!

The principle of modu-

larity is simple, but designs

throw lots of obstacles in

the way, such as the use of

adhesives that require fin-

ish-damaging solvents to dis-

solve and fragile connectors

with pins that tend to bend.

The only reasonable excuse for a

nonmodular part is if it’s unimportant or vir-

tually bulletproof. Our teardown engineer,

Jeff Suovanen, says, “The more critical a

part is to device function, or the more likely

it is to fail at some point, the more impor-

tant modularity and serviceability become,

even at the cost of a little added complexity

or material.”

PUBLISH A VISUAL REPAIR MANUAL

Putting a publicly available service manual online is a simple way to improve

ease of repairability, and yet almost no manufacturer does that. Making a re-

pair manual public lets a device maker

explain any tricky disassembly pro-

cesses and minimizes the risk that re-

pairers will break something as they

try to fix it.

•
Device designers weigh hundreds of consider-

ations when creating new products, and re-

pairability too often is far down the list. It

shouldn’t be.

As I’ve described, designing a product that’s

easy to repair isn’t rocket science. Manufac-

turers just have to want to do it.

R
OCKET SCIENTISTS have embraced design
for repair, with companies such as SpaceX
making spacecraft with standardized parts
that can be reused, repaired and replaced.
But just because rocket scientists are do-

ing it doesn’t mean it’s difficult. Making ev-
eryday products that are repairable rather
than disposable isn’t complex and helps
both our wallets and the planet.

I work for iFixit, the free repair manual, which has guides
for how to fix everything from phones and laptops to mu-
sical instruments. We tear down new gadgets and score
them from zero to 10 based on how repairable they are.
Lately, we’ve been working directly with manufacturers to
help them develop repairable designs. Our advice boils
down to one simple rule: Any component critical to keep-
ing a device in service should have a viable repair strategy.
Here are some things we think should be at the

top of every device designer’s priority list.

USE STANDARD
FASTENERS
So, parts should be

removable. But designers

also need to consider how

they’re removed: Choose

robust connectors and

easy-to-remove fasteners.

Some makers and tinkerers

have been saying for a long

time that “screws are better than

glues.” Nothing makes our teardown

team groan more than strong adhesives that

break our tools, leave sticky residues and re-

quire painstaking reapplication. Sure, glue

might make a device two millimeters thinner,

but in several flagship smartphone brands,

new devices are already thicker than the pre-

vious ones, meaning that “thinner every

model” is no longer the selling point it once

was. Rubber gaskets and hydrophobic mesh

are preferable for ensuring water resistance.

There are modest gains to glass durability

when there’s a layer of soft adhesive behind

it, but there are ways to make

glass more durable that don’t

make repairs more difficult,

such as changing internal

weight distribution and the

size of the bezel, which is

the ring that holds the

phone glass in place.

The best designs tell you

how to get inside, with visible

screws or clips—not fasteners

hidden behind trim pieces or stick-

ers. Clips aren’t a panacea. They have to

be strong enough to hold up to repeated dis-

assembly. Screws are usually reliable, as long

as they don’t strip. But they should have

standard heads. We advocate for Phillips

heads because most people have a few Phil-

lips screwdrivers lying around.

If you’ve got screws of the same drive

type and differing lengths, it’s a good idea to

use a different color or width of head for

each length. That can keep repairers from ac-

cidentally driving a long screw into a short

hole and damaging the stuff inside.

BY ELIZABETH CHAMBERLAIN

The Elements of
Repairable Design

Product designers
should follow these
five rules

.
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views. Companies can benefit if
they make some simple changes to
the rules governing customer re-
views on their websites. First, com-
panies should tolerate swear words
on their platforms. Instead of a
ban, they could warn users about
the risks of using too many swear
words or even remove person-di-
rect swear words. Second, website
moderators might consider alterna-
tive measures to censorship, such
as adding a warning label to the re-
view.
Finally, none of this says any-

thing about whether companies
should use swear words in their
own communications with custom-
ers. We studied only consumer-to-
consumer interactions.
Overall, swear words in customer

reviews can serve a purpose. In
fact, even a single word in a review
can change perceptions of the prod-
uct and the reviewer. But reviewers
beware: While a swear word or two
can make your voice louder and
more persuasive, cross the line and
you’re just a loudmouth with little
ability to persuade.

Dr. Lafreniere is an assistant
professor at the Dhillon School of
Business, University of Lethbridge.
Dr. Moore is a professor of
marketing at the Alberta School of
Business, University of Alberta.
Dr. Robert J. Fisher, department
chair and professor of marketing
at the Alberta School of Business,
University of Alberta, also
contributed to this article. They can
be reached at reports@wsj.com.

The answer, we found, is yes.
Across multiple experimental stud-
ies, a customer review with a
swear word led to more favorable
attitudes toward the product com-
pared with an identical review
without a swear word, we found.
What’s more, we analyzed vulgar
customer reviews on Yelp and Am-
azon—and they received more
“helpful” and “useful” votes from
readers.

Conveying information
What makes them so useful to read-
ers? The value of swear words
comes from their unique ability to
convey two points of information:
one about the reviewer and another
about the product under discussion.
For example, the statement, “this
dishwasher is damn quiet,” would
lead readers to infer that 1) the re-
viewer felt more strongly about the
dishwasher, and 2) the dishwasher
was much quieter, compared with
the same statement without a swear
word, or to the same statement
with a polite synonym (e.g., “the
dishwasher is super quiet”).
Swear words convey strong feel-

ings on the part of the reviewer be-
cause of our knowledge of the
swear word’s taboo status. We
learn about the rules that govern
swearing as we grow up, by observ-
ing when people who use swear
words are socially rewarded or pun-
ished. Often, people use swear
words when they have strong feel-
ings (“Damn!! That hurt!”).
So, in the context of reviews,

readers infer that the reviewer felt
strongly enough to break a taboo
by using a swear word. In reviews,
swear words that are attached to
positive product characteristics
(“The dishwasher is damn quiet!”)
communicate strong positive feel-
ings, whereas swear words that are
attached to negative product char-
acteristics (“The dishwasher is
damn loud!”) communicate strong
negative feelings.
Swear words provide information

about product characteristics by
how they are used grammatically.
Our research focused on swear
words as adverbs (“it’s damn
quiet”) because people most often
use swear words in this form. When
used in this way, swear words con-
vey that the word being modified
(quiet) holds to a higher degree.

Not so fast
Still, before you start unleashing a
bunch of swear words in your next
customer review, beware: There’s a
catch.
Despite all their usefulness,

sometimes the value of swear
words can be “turned off.” We

ContinuedfrompageR1

It May Pay Off
To Swear in an
Online Review

tested when swear words are use-
ful and when they are not, and
identified three rules for when you
should—and shouldn’t—swear in
reviews.
First, we found swear words di-

rected at products—dishwashers,
gelato and novels, for example—
were most useful. By contrast,
swear words directed at people (for
instance, slurs at the people in
charge) were viewed as derogatory
and can hurt all involved.
Second, while your review

should be more helpful with a
swear word or two, don’t use too

many swear words. We found that
the positive effect of swear words
goes away when a review contains
four or more swear words. This is
because using too many swear
words dilutes their meaning: the
reader can no longer infer that you
are swearing to convey information
about the product. Instead, it
might seem like you are swearing
because you are prone to strong
feelings or because you are just the
type of person who swears casu-
ally. Thus, use a swear word only
when you really mean it, in a single
review and across reviews.

Third, don’t break the rules—but
don’t censor yourself unnecessarily.
Our research investigated different
types of swear words: uncensored
(damn), censored (d***), and eu-
phemistic (dang). We found that
uncensored and euphemistic swear
words are both helpful to readers,
but that censored swear words are
not as strong, and therefore not as
meaningful. So, if you feel strongly
enough to swear about a product,
you should use the uncensored
word. Be aware, though, that if you
use an uncensored swear word, de-
pending on website policies, your

content may be censored or re-
moved. If you’re worried about be-
ing censored, use a euphemistic
swear word instead; it’s a good
substitute for the full, uncensored
word and certainly better than hav-
ing your post removed.
So, are some websites correct to

prohibit swear words? Or should
they be more tolerant, too?

Benefits for companies
In light of these findings, it isn’t
just the reader who can benefit
from swear words in customer re-

8%
of Twitter posts
and Yelp reviews
contain at least
one swear word

0.5%
to 0.7% of all
words spoken in
daily conversation
are swear words;
for comparison...

1%
of spoken words
are first-person
plural pronouns
(e.g., we, our),
a central part of
speech

Sources: Katherine C. Lafreniere,
Sarah G. Moore et al. (Twitter
and Yelp); Perspectives on
Psychological Science, Timothy B.
Jay, 2009 (swear words in daily
speech); Journal of Personality
and Social Psychology, Matthias
R. Mehl and James W. Penne-
baker, 2003 (pronouns)

The value of swear words comes from their
unique ability to convey two points of
information: one about the reviewer and
another about the product under discussion.

BY LISAWARD

erage $33.74, while participants in

the cat group bid $28.23.

In the same experiment, a third

group was shown a more preven-

tive message: “Be a cat person!

Reach your health goal with cau-

tion. Our sneakers feature N-Ergy

synthetic material, which is anti-

skid and reduces the possibility of

foot pain.” A fourth group was

shown the same message, but

with a dog substituted for a cat in

the first sentence.

In this instance the cat group

bid an average of $32.45, com-

pared with an average $28.40 for

the dog group.

“When the advertisement

didn’t conform to stereotypical

traits, the positive effect of using

a dog or cat was muted,” says Lei

Jia, now an assistant professor at

Kent State University and one of

the study’s co-authors.

One of the implications of the

study, Mr. Jia says, is that while

pets can be used as an effective

way to manipulate consumer be-

havior, marketers need to be sen-

sitive to preconceived notions of

dog and cat behavior. For that

reason, insights from this study

may not apply to consumers in

other countries where notions of

pet traits differ, he says.

Ms. Ward is a writer in Vermont.
She can be reached at
reports@wsj.com. IS
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Dogs vs. Cats:WhichWork Better in Ads?
The answer depends on what type of product is being advertised

your health goal with eagerness.

Our sneakers feature N-Energy

synthetic material, which im-

proves breathability of the shoes

and promotes strong support for

your feet.” Another group saw the

same message, but with the first

sentence changed to “Be a cat

person!” rather than a dog person.

The participants were then told

the sneakers retailed for $50 and

asked to bid on the shoes. Partici-

pants in the dog group bid on av-

several experiments, including one

in which pet traits were directly

incorporated into the advertising

text.

In this experiment, one group

saw a sneaker ad with this mes-

sage: “Be a dog person! ReachF
OR PET lovers, there’s
nothing like an ador-

able dog or cat picture

or video. But can ad-

vertisers take advan-

tage of those warm,

fuzzy feelings?

The answer, according to a re-

cent study, is that it depends on

whether the ads are in tune with

consumers’ notions of dog and cat

characteristics.

Dogs, for instance, are usually

associated with eagerness and re-

ward-seeking behaviors. The re-

searchers found that those associ-

ations meant that consumers

were more likely to respond to

more-promotional advertisements

that featured dogs.

By contrast, cats are usually as-

sociated with vigilance, which

meant that consumers were more

likely to respond to prevention-re-

lated ads that featured cats.

For example, in one part of the

study 157 participants were

shown a video of either a dog or

cat. Then both groups were asked

which brand of vitamin they pre-

ferred. Brand A contained vitamin

C and iron and promoted high en-

ergy, while brand B was high in

antioxidants and reduced the risk

of cancer and heart disease.

Participants shown a dog video

had a higher preference for brand

A than participants who saw a cat

video.

This pattern was repeated in

.
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I
F THERE’S one line I hate
the most in sports, it’s
this: “They’re going to take
a look at it.”
It’s an announcer telling

us a close play will now be
under review—and I hate it
even if the call went

against my team.
It means the game will come

to a halt while the authorities
convene like an appellate court—
sifting through the evidence, rec-
onciling different views—either
to confirm or overturn the call.
It’s a capitulation to the false

gods of technology on a fruitless
search for perfection.
Yes, they are going to look at

it. And I, more often than not,
will look away.
Whether you like instant-re-

play reviews or not, you would
be hard-pressed to deny that
they have changed the game ex-
perience for fans. The reviews
themselves aren’t new, as the
National Football League first
used them, on a limited basis, in
the mid-1980s, and the National
Hockey League began reviewing
goals in 1991. “Indisputable vi-
sual evidence” was introduced
into the lexicon—and it has
made lawyers of us all.

Victory denied
Advocates have long said that as
long as the technology exists,
sports should use replays to
overturn bad calls. The athletes,
according to this argument, have
worked too long and too hard to
have human error change the
outcome of a game.
I understand the sentiment.

Back in 1985, the St. Louis Cardi-
nals, my team, were three outs
away from winning the World Se-
ries. In the bottom of the ninth,
the hitter for the Kansas City
Royals tapped the ball to the first
baseman, who flipped it to the
pitcher for the out. Except the
umpire, Don Denkinger, called
him safe. The instant replay
showed otherwise, but Major
League Baseball didn’t yet have
replay reviews. The Royals rallied
and won the game and took the
next one as well, winning the se-

with the replays: They are rob-
bing sports of their drama.
Remember the old days (before

reviews)? The game’s on the line,
a close play happens—in bounds
or out of bounds, a block or a
charge, safe or out—and the call
is made. And the fans—thousands
in the stadium, millions watching
on TV—go crazy with excitement
or plunge into despair.
That no longer happens. Fans

have been taught not to respond
to that moment of high drama,
because they know that a close
call will likely be reviewed. By
the time the review is com-
pleted, that moment of exhilara-
tion—or heartbreak—has passed.

No drama
This hurts baseball more than
other sports, because it’s a game
of discrete, high-impact mo-
ments. Basketball, hockey and
football have a predictable flow
and rhythm. The delays are bad,
but the action resumes. In base-
ball, the drama is what’s happen-
ing when nothing is happening—
in between pitches, when fans
sit and wait during the crushing
tick-tock of the unknown. And
then boom! It happens.
But now it doesn’t happen if

the play is close. Fans can only
stew. “It ain’t over until the fat
lady sings” has been replaced by
“It isn’t over until the Replay
Operations Center in New York
has rerun the play multiple
times, dissected every angle and
issued its verdict.”
Sometimes human error is

what makes our games memora-
ble. Sure, I would have liked the
Cardinals to win the World Se-
ries in 1985, but what made that
series memorable—the only rea-
son anyone outside the state of
Missouri might remember it—is
Don Denkinger’s famous call.
It was outrageous. It was de-

moralizing. It was wrong.
And I’m glad they couldn’t

take a look at it.

Mr. Hirsch is an author whose
books include “Willie Mays: The
Life, the Legend.” He can be
reached at reports@wsj.com.

The desire to get rid of human error has come at a high price BY JAMES S. HIRSCH

Why I Hate Instant Replay
ries. Cardinals fans have never
forgiven Mr. Denkinger, who—in
our view—denied what our team
had justly won.
It was just those types of

blown calls that made reviews
inevitable, but the desire to elim-
inate human error from games
has come at a high price.
The most obvious problem is

that reviews increase the length
of games. With MLB contests now
averaging 3 hours and 10 min-
utes, the league needs to quicken
the pace of play—not stop it in
its tracks so that umpires can
strap on headsets and await adju-
dication from elsewhere. National
Basketball Association games,
particularly in the playoffs, can
become a slog of reviews, with
referees huddled around a televi-
sion monitor. The result is that
single quarters, in extreme cases,
can last almost an hour.

I have a hard enough time sit-
ting through any football game,
what with the breaks between
the halves, the breaks between
the quarters, and the breaks for
media timeouts, coaches’ time-
outs and injury timeouts. The last
thing I want to do is sit through
another break as the referee
stares into a screen to determine

whether the quarterback, while
holding the ball, had any inten-
tional movement of his arm to
constitute a forward pass—or did
he just fumble the damn thing.
Inconsistency is another issue.

In college football, some penal-
ties are reviewable (an illegal
forward pass) but others aren’t
(holding). Referees in the NHL
can review major penalties but
not minor penalties—unless it’s
a double-minor penalty. Shot-
clock violations can be reviewed
in college basketball, but not

basket-interference calls.
And what happens if the replay

ruling still gets it wrong, as hap-
pened on a Sunday night baseball
game last year? A Phillies runner
was called safe at home even
though the replay showed he
never touched the plate. Perfect
technology cannot outrun the im-
perfect humans who run it.

The leagues, to be sure, are
trying to improve the system,
using more cameras, sharper
resolution of images and
“smarter” video feeds so that
different angles are in sync.
But even if these efforts has-

ten the review times and in-
crease their accuracy, they fail to
address the essential problem

The human element, 1985: Don

Denkinger’s blown call opens the

door to a Kansas City rally.

Improve your products, services, and brands

by watching video-based feedback from users

sharing their real reactions and experiences.

Real. Human. Insight.

usertesting.com

Hear what they’re saying.
See what they mean.

.



R8 | Tuesday, May 31, 2022 THEWALL STREET JOURNAL.

JOURNAL REPORT | CUSTOMER EXPERIENCE

more money, equating to an 18-

cent bonus (38 cents in all). The

other group was given a choice

between an 11-cent bonus or 110%

more money, equating to a 22-

cent bonus (42 cents in all). About

90% of participants in the first

group chose to be paid 90% more,

while 72% of participants in the

second group chose to be paid

110% more. In other words, almost

30% of the second group left

money on the table.

“People tend to be really bad at

understanding percentages,” says

Milica Mormann, co-author of the

paper and an assistant professor

at Southern Methodist Univer-

sity’s Cox School of Business, add-

ing that people are better able to

understand phrases like twice as

much or multiples. “Using 2.3

times rather than 130% is a way

more effective way to communi-

cate,” she says.

Ms. Ward is a writer in Vermont.
She can be reached at
reports@wsj.com.

(“102% more” or “102% less”) of-

ten hinges on a single word. But

participants had trouble distin-

guishing between the two usages

even when the authors high-

lighted the difference.

The pattern continued through-

out the study. In another experi-

ment, the authors found that mis-

taking relative change for relative

size affected purchasing decisions.

Participants thought that it was

more likely that someone would

upgrade their phone if the new

phone battery had 92% more bat-

tery time than if the phone had

108% more battery time.

And in another experiment,

participants’ misunderstanding led

them to choose a smaller bonus

payment. In this experiment,

about 1,000 participants were

asked to count the number of

two-letter words in a paragraph,

and were paid 20 cents for the

task. Then they were randomly

assigned into two groups. One

group was given the choice be-

tween an 11-cent bonus or 90%

size of the whole,” says Matthew

Fisher, co-author of the paper and

an assistant professor at South-

ern Methodist University’s Cox

School of Business.

Dr. Fisher says one reason for

the miscalculation is that distin-

guishing between relative size

(“102% of”) and relative change

IMAGINE BEING told that aproduct’s battery lasts 125%

longer than a competitor’s

battery. Sounds good. But for

many people, there’s a good

chance they will greatly un-

derestimate how much better that

really is.
Companies, of course, fre-

quently use percentages to con-

vey information to consumers. But

a recent study found that many

consumers wildly miscalculate

what those percentages mean, es-

pecially when the percentages are

greater than a hundred.

For instance, in one part of the

study, more than 400 participants

were asked to estimate the

amount certain items would sell

for if a video was included in the

ad. Some participants’ were told

items would sell for 102% more if

a video was included, while other

participants were told the items

would sell for 98% more.

More than half (53%) of the

participants’ calculations in the

102% group were off by about

100%. In other words, they calcu-

lated 1.02 times the original

amount, instead of correctly calcu-

lating 2.02 times the original

amount. By contrast, in the 98%

group most participants (70%)

were able to either get the right

answer or pretty close to it, and

not one participant was off by

100%.

“It seems participants often re-

vert to a more common use of

percentages that express relative
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Marketers, Beware:PeopleReallyDon’tGet Percentages
That’s especially so when percentages are greater than 100

BY KATE MURPHY

cal procedures, because they are
less hospitable to bacteria than
water-based products. (Note:
Vaseline and Aquaphor are pe-
troleum-based products and thus
less sustainable.)
Waterless stick format per-

sonal-care products have been
around a long time, as well, but
more traditionally for deodor-
ants and antiperspirants. Now
you can find eco-friendly stick
sunscreens by brands such as
Babo Botanicals and Attitude as
well as stick body balms and
moisturizers by Eczema Honey
and Meow Meow Tweet.

ucts. That’s a concern of Mi-
chelle Wong, a chemist and cre-
ator of the Lab Muffin Beauty
Science blog. “For products
where you mix it up yourself,”
she says, “I wonder if it has been
tested for consumers who have
not cleaned out the container
properly and on a range of water
qualities.”
She says using tap water,

which can have all manner of
minerals and contaminants,
might reduce efficacy or cause
dermatitis, particularly if it’s a
leave-on product like a moistur-
izer or makeup. She recommends

sues with their waterless prod-
ucts.

The single-use solution
Even if the product doesn’t re-
quire mixing, it can be hard to
know how much to use because
it’s so concentrated. You may
end up shaking out way too
much shampoo powder into your
wet hand while in the shower,
which you can’t exactly shake
back into the bottle. “It can be a
guessing game for patients,”
says Diane Berson, an associate
clinical professor of dermatology

A
NYONE who
has strolled the
hair- and skin-
care aisles of
their local drug-
store knows
there are a be-
wildering array
of products. One

colorful bottle after another
promises to make you look, feel
and smell terrific. Despite the
various brands and patent-pro-
tected formulas, one thing they
all tend to have in common is
the first ingredient: water.
In fact, shampoos and shower

gels contain up to 95% water. Lo-
tions aren’t far behind with up
to 90% water, and creams can
have 60% to 80% water.
But the drugstore aisles may

be starting to dry up. For rea-
sons ranging from sustainability
to skin sensitivity, an increasing
number of entrepreneurs and
some well-known manufacturers
are now coming up with beauty
and personal-care products that
aren’t quite so waterlogged—or
contain no water at all.
“Consumers are more aware

of environmental impacts than
ever, and they are wondering,
‘Why are we shipping around so
much water?’ ” says Andrew
Gibbs, who teaches sustainable
packaging design at the ArtCen-
ter College of Design in Pasa-
dena, Calif., and is the founder of
Dieline, a packaging-design web-
site. “If a brand comes in tablet,
powder, bar or concentrated
form with little or no packaging,
then why would you use some-
thing else?”
That’s certainly the argument

the waterless, or anhydrous,
brands are making. Water is
heavy. It costs more to package
and ship a large plastic bottle of
regular liquid shampoo than a
bar, sachet or small bottle of
powdered or concentrated sham-
poo, which will often last much
longer.
For example, one 1.75-ounce

bottle of Susteau water-acti-
vated, powdered hair wash is the
equivalent (in terms of number
of washes) of four 8-ounce bot-
tles of liquid shampoo. Ethique
bar shampoos and conditioners,
which come in a small recyclable
box, will give you about 80
washes versus 15 washes for a
typical 8-ounce plastic bottle of
shampoo or conditioner.

Fewer chemicals
The absence of water also elimi-
nates the need for various pre-
servatives and stabilizers—an-
other boon for the environment
because fewer chemicals are
used. Moreover, it’s good for
consumers who are allergic or
sensitive to such additives, or
who subscribe to the idea of
“clean beauty,” which means
they look for products without
unnecessary, artificial or chemi-
cal ingredients.
“You don’t have the same is-

sues with formulation that you
would have with a conventional
liquid format,” says Anna Keller,
a senior beauty and personal-
care industry analyst at Mintel, a
market-research firm. “You’re

not worried about the same lev-
els of microbial contamination
when a product doesn’t have wa-
ter, which most things need to
really thrive, and the ingredients
are also just more stable.”
Nevertheless, she says the cat-

egory faces “performance chal-
lenges.” Meaning that if the
powders, bars, sheets and con-
centrates don’t perform as well
as, if not better than, traditional
water-based products that con-
sumers are already using, then
they are unlikely to make the
switch. While Mintel research in-
dicates around 25% of personal-

Most hair-care and skin-care products contain a lot
of water. Now, more manufacturers are going dry.

care-product shoppers are mak-
ing an effort to buy things that
aren’t harmful to the environ-
ment, they typically don’t base
their buying decisions solely on
sustainability.
“We have a high standard of

how much, for example, a hair
product should lather or how
quickly we expect to be able to
use it,” Ms. Keller says. So if it
takes longer to lather up a sham-
poo bar or sheet into your hair,
or you have to measure out a
concentrated face cleanser or
moisturizer and then whisk with
water before using (especially
when you are running late), con-
sumers are likely to balk no mat-
ter how environmentally con-
scious they might consider
themselves to be.
Another issue is whether you

might create your own microbial
playground in the preparation
and use of some of these prod-

“Waterless products aren’t
anything new,” says Dr. Soley-
mani, recalling the shaving soap
powder that his grandpa mixed
with water using a brush in a ce-
ramic cup. “They are reformula-
tions and rebranding of things
that have been tried in the past.”
Anhydrous products are enjoying
a comeback now because it turns
out they are often better for the
environment, with the happy bo-
nus that, depending on the for-
mat and formulation, they might
also be better for your skin.

Ms. Murphy is a journalist in
Houston and the author of
“You’re Not Listening: What
You’re Missing and Why It
Matters.” She can be reached at
reports@wsj.com.

filtered if not distilled water. Of
course, if you have to use bottled
water in the preparation of your
waterless product, then you’ve
pretty much canceled out your
carbon savings.
Dermatologists worry, too,

about people not getting the pro-
portions right. “Sometimes pa-
tients don’t mix it with enough
water or mix it with something
other than water or from an old
bottle of water that they had on
their night stand that has spit
mixed in it,” says Teo Soleymani,
a dermatologic surgeon at UCLA
Medical Center. “There are a lot
of things that could go wrong
when it comes to application
that weren’t controlled for.”
Several companies contacted

didn’t comment on possible is-

at Weill Cornell Medicine in New
York. “How much do you put on?
How much do you mix and with
what? What are you left with?”
Hence the recent introduction

of waterless products that come
in single-use sheets or sachets
because they take out the guess-
work. Examples include Plus
body wash sheets and Procter &
Gamble’s EC30 body-wash,
shampoo, conditioner and hand-
wash swatches. Rub the water-
soluble sheets or swatches be-
tween your hands or into your
hair and, voilà, you’ve got your-
self a nice lather.
Of course, dermatologists

have long recommended anhy-
drous ointments such as Alastin,
Vaseline and Aquaphor, particu-
larly following cosmetic or surgi-
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Shampoo Takes a Powder

BY LISAWARD
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